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No matter how tough and unstop- 
pable our 4x4s are designed to be, 
we hope that certain obstacles will 
bring them to a quick halt. Things 
like wildflowers, plants, and streams, 
for example. 

As a founding member of “Tread 
Lightly!”—a non-profit organization 


dedicated to protecting the environ- 


ment from abusive off-road use—we 
know the importance of staying off 
unmarked trails. 

We also know the importance of 
ecological engineering. Both our 
Grand Cherokee and the assembly 
plant where it’s built have received 


Jeep is a registered trademark of Chrysler Corporation. 


three national environmental awards 
for their pollution-prevention designs. 
So the next time you get behind 
the wheel of a Jeep, think about the 
Earth. And obey all stop signs. 


There’ Only One Jeep*. 


A Division of the Chrysler Corporation. 
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This nature photographer 
shares his seven-year 
voyage kayaking along 
the shores of Lake 
Superior 
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When it comes to 
nighttime photography, 
most shooters hit the hay 
while their cameras rest on 
tripods and track the sky. 
But Michael Sewell has 
devised his own system 
for capturing the creatures 
of the desert night. 
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When shelter is what you 
need and extra weight is 
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BY JEREMY SCHMIDT 


Scenic Travel Wildlife Sports Vol. 10 No.5 


TOM WALKER 


A GUIDE 
To THE 


Goops 

All the best new 
offerings for 1994 
STAFF REPORT 


DIGITAL 
IMAGING 
QUESTIONNAIRE 
Let us know how you feel 
about digital imaging and 
the ramifications of its 
increased usage 

STAFF REPORT 


Never miss 


another 


ee ae. - ae 


When you're shooting away at 
two frames per second, composing 
the perfect shot without changing 


lenses, you will know why the 


Olympus !IS-3 DLX has been 


called a truly revolutionary camera 


that redefines photography. With 


features that give you countless 


possibilities, the |S-3 is a smaller, 


lighter, faster SLR that’s all in one. 


Real photography, real easy. 


THE OLYMPUS IS-3 DLX 

* BUILT-IN 35-180MM ZOOM LENS 

-¢ ED GLASS FOR CRISPER IMAGES AT ANY 
FOCAL LENGTH 

| * AUTO-FOCUS, MANUAL OVERRIDE FOR 

| CREATIVE CONTROL 

|» SHUTTER SPEED TO 1/2000TH SEC. 

_ * MACRO AT 35-120MM TO 23.6" 

* 4 FLASH MODES 

* 8 EXPOSURE MODES 

* ISO 25-5000 IN 1/3 STEP INCREMENTS 
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Another goose. A loon or racoon. 

Most wildlife have sight and senses 
that are superior to ours. In the woods, 
marshes and mountains, it’s a game of 
“see or be seen.” With Olympus °° optics, 
you can secure an advantage over your 
quarry. Powerful magnification draws 
distant objects close. Multi-coated lens 
elements gather the light to improve 
your vision, even in dim or waning 
light, and protect your eyes from harm- 


ful UV rays. 


Choose between two extra-small roof 
prism models (8X22 or 10X24) or two 
easy-to-hold porro prism models (8X24 
and 10X24). In the Olympus tradition 
of optical excellence, all four models are 
manufactured with superior optics to 
provide crisp, clear image quality across 
the entire field of view. Center focus is 
quick to operate. A built-in diopter 
adjusts to individual eyesight. 

But no binoculars, no matter how 
good, are useful if left at home or in your 
car because they’re cumbersome to carry. 
That’s why Olympus has packed so much 
power and quality in such lightweight, 
compact packages. All models fit easily in 
your pocket, hip-pack or backpack. 

Try a pair of Olympus ce optics and 
extend your powers of observation. 
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Eyes and skies have needed the most help over the years, first with the chemical 
and film process and more recently with digital technology. 


he prospects of electronic imaging are exciting to some and threaten- 
ing to others. After decades of attempting to recreate the beauty of the 
real world in still pictures through the chemistry of film, the power of 
the byte seems to provide exhilarating and limitless possibilities. For 
others, the advancements of computerization seem to threaten the 
values of truth in photojournalism or the craft in a fine art. Your opin- 
ions on the subject are important to us. On page 75 of this issue, 
we’ ve prepared a questionnaire to survey your thoughts and hope that you'll take 
a few moments to fill it out and mail it back to us. In order that you have a better 
grasp of the topic, the following provides some background on the matter. 

To begin any discussion of electronic imaging, a few comments about word 
connotations are necessary. Advocates tend to call the Photoshop process “digi- 
tal enhancing.” Conservatives are likely to use the term “digital manipulation.” 
To most of us, the former tends to imply a positive improvement while the latter 
suggests negative control or misuse. 

In the past, there have been some famous (or infamous) incidents of such 
manipulation. What Hollywood poster artists used to do with film negatives and 
an air brush, someone did with digitized information when they put Oprah Win- 
frey’s head on Ann-Margret’s body to illustrate Oprah’s spectacular weight loss. 
In the natural history arena, perhaps the most notable was when the National Geo- 
graphic Magazine moved a pyramid on their cover to a more “artistic” position. 

From the outset, what photography brought to art was the assurance that 
what you see is what was there or how it happened. The photo is pure and accu- 
rate. Sure, selective composition and choice of subject allow for a degree of 
control over what the viewer sees and, therefore, feels about the subject matter, 
but we’ve come to accept that element of editorial license. Perhaps, too, the 
transgressions of tabloid newspapers and Hollywood aren’t taken as seriously 
as hard news and natural history. 

In recent years, contributors to OUTDOOR PHOTOGRAPHER have been 
more open about the methods of their picture-making. Shots of captive animals 
that might appear in natural history magazines as wild examples are acknowl- 
edged for what they are. And so it followed with the November, 1993 issue, when 
Jim Brandenburg openly discussed his use of digital software on our cover shot. 
Many readers sent letters expressing a negative reaction, though Brandenburg’s 
alterations to the original photograph could easily be construed as digital attempts 
to faithfully recreate the picture he saw, in the same spirit that countless photogra- 
phers before him have used light control and chemicals in the darkroom. 

Digital enhancement or modification has been available to us in magazine 
publishing for several years. Early on, the cost was considerably greater than it 
is today. Generally, we’ve used the process on covers, with eyes and skies 
being the image elements that have received the most attention. Just last issue, 
the May cover shot was an image of a screeching owl with unworldly, bright- 
yellow eyes. We instructed our printer to put the image on their 3M system so 
they could faithfully preserve the eye color by counteracting the graphic arts 
scanner’s tendency to muddy such color purity. This wasn’t a case of making 
artificial adjustments, but rather trying to produce a final printed image that’s 
6 Outdoor Photographer 
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The camera for those who look at this picture and think, “Gosh, howd 
they open up the shadows without blowing out the highlights?” 


When staring into the mouth of a 
10 ft. grizzly bear, you tend to think 
about life. Limbs. And how handy legs 
are. Not the fill-flash ratio needed to 
expose teeth about to rip your leg off. 

Nikon created the N90 specifically 
for complicated situations like this. 
When you have no time to think. A 
brown bear on brown earth, about to 
mangle a brown shoe. So instead of 
overexposing this picture like other 


cameras might, the N90" works for 


F ma) See the Nikon N90 at authorized dealers where you see this symbol. For more on our MasterCard, call 1-800-NIKON-35. Nikon does not recommend approaching bears in the wild. 


you, properly analyzing the situation 
and delivering an accurate exposure. 

Here's how it does it. The 3D Matrix 
Meter divides the scene into eight 
segments. It measures the brightness 
in each one of the segments and then 
compares them for contrast. D-type 
lenses incorporate the subject’s distance 
which allows the N90 to calculate the 
proper ambient light exposure. 

The SB-25 Speedlight fires a rapid 


series of imperceptible pre-flashes to 


The N90 System 


determine the bear's reflectance. And 
then provides the precise amount of 
fill-flash needed to lighten the bear’s 
dark brown fur, without overexposing 
his slightly yellow teeth. 

The N90 can give you near-perfect 
exposures when other cameras would 
be fooled. Or, for that matter, eaten. 

Professionals trust the N90. You 
can too. Because it works just as well 
on smiling, happy children as it does 


on snarling, angry bears. 


“Unparalleled 
Support, 
Uncompromised 
Craftsmanship!” 
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Swiss 


Arca Swiss Monoball B1 
with Quickset Plate 


$329.95 


Progressive Cushioning 
Safety-first feature adjustable for 
different formats 


Axial Clamping 
For super smooth tracking movement 


Quick-Release Mounting System 
Ensures safe camera mounting and 
fast dismounts 


For more information on Arca Swiss 
view cameras, Monoballs or to place an 
order, call toll-free 1-800-CALUMET. 


CALUMET 
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as close as possible to the photographer’s original rendition. This time, the pro- 
cess was a great deal easier than it was for the May, 1986 cover. At that time, 
Nick Nichols’ photo of a young mountain gorilla with deep-brown eyes peer- 
ing through foliage looked good on the light table, but in the printing separa- 
tion the life had gone out of the eyes. The corrections necessary to bring back 
the highlights and “open” the shadowy eyes had to be done by chemical etch- 
ing on the printing negatives, requiring several attempts to get it close to right. 
Even then, the final outcome was less satisfactory than it could have been with 
today’s digital technology. 

From our point of view, the way most scenic photographers compose their 


| landscape images makes it difficult to use them as covers. To begin with, we 


need open space at the top for our title, while they like to fill the frame with per- 
tinent subject matter. For example, take the classic Southwest scene of our 
March, 1994 issue. Carr Clifton set up his shot with the texture of large sand- 
stone boulders occupying the foreground and a distant vertical butte nearly 
reaching to the top of the picture frame. To have placed our title over that butte 
would have obliterated a significant portion of the scene. The solution was to 
“clone” the sky. Computer software duplicated the sky tones, increasing sky 
area at the top to accommodate the magazine logo. Before digital tools, we did 
the same thing by cutting and pasting with the printer negatives, but the process 
was awkward and limited to blue skies where it was easy to hide the seam. 
Clouds or mottled colors were prohibitively difficult. 

As editor, I’ve discussed the digital topic with many photographers and read 
the letters from our readers. I’ve tried to interpret the motivations of both. The for- 
ward-thinking photographers see digital capability as the most advanced tool for 
helping them witness a scene or special moment in the wild, then more accurately 
than ever duplicate the scene in a still picture. It’s a way to compensate for the 
limitations of camera, lens, film and, ultimately, the graphic arts printing pro- 
cess—digitally sharpening the detail of an image area that the shallow depth of 
field of a long lens threw out of focus; adding a little sparkle to a dark eye; remov- 
ing a bit of branch interfering with the subject; eliminating 4 scratch or unwanted 
highlight; opening up a dark background; darkening a light background. 

The public seems to be leery of a point where photographers and magazines 
leave the “enhancement” realm and enter into the province of “manipulation” 
and trickery —adding a moon to a moonless sky; placing a mountain goat on a 
mountain; or worse yet, building too-good-to-be-true pictures from the ele- 
ments of several photographs (a bald eagle soaring over a fairy-tale peak at sun- 
set with a crescent moon in the sky and a moose wading in a pond below). 

What do readers really object to? I’ve told our contributors the answer is 
really very simple and not very threatening. Their reaction is one of fundamental 
disappointment. A photograph has always been the capture of a special moment 
in a special place. The photographer, with his or her professional luxury of time 
and mobility, has been somewhere when all the elements of an outstanding pho- 
tograph have come together. He or she has seen something extraordinary that we 
haven’t or maybe could never hope to see. To find out otherwise is a letdown, 
plain and simple. The rationalization of conceivability—that the eagle could 
have been flying over the snow-capped peak at a time when the sun was setting 
and a moose was feeding on a day when the moonset cooperated —is no concili- 
ation for the disillusionment. Nor is the justification that, “I saw it just like that, 
but the moose stepped back in the woods before I could get my camera set up.” 

At the end of the day, I’m confident that the “enhancement” value of digi- 
tized imagery will win out over the “manipulation” gimmicks. Soon the public 
will tire of the Disney-like scenes of nature, and photographers will have gotten 
that temptation out of their systems. 

Furthermore, just as we’ve all come to realize that the electronic features of 
autofocus or auto exposure have yet to replace the true skills of the talented pho- 
tographer, so I think we’ll find that software will never be a substitute for being in 
the right place at the right time, with the right instincts and a discerning eye. 

Our collective experience with computers has taught us all one important 
axiom: garbage in, garbage out. —Steve Werner, Editor 
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Photographer: William Neill 


Subject: Cloud reflections and 
Mount Moran at the Oxbow Bend on 
the Snake River, Grand Teton 
National Park, Wyoming 


Equipment: Wista 4x5D metal field 
camera, Rodenstock Sironar 210mm 


Exposure: approximately 2 sec. at 
f/32 on Polaroid ProChrome 
(100 ISO) 


Situation: Neill made this image late 
on a June afternoon as storm clouds 
dispersed over the Grand Teton 
Range. The location was the often- 
photographed view at Oxbow Bend, 
but this day the clouds transformed 
the scene beyond the cliché. Position- 
ing his camera at the river’s edge 
eliminated any clutter in the fore- 
ground and simplified the composi- 
tion. A wide-angle lens would have 
captured a greater sense of the spec- 
tacular clouds, but then the peaks 
would have receded in importance. 
Neill wanted the mountains to com- 
mand attention. 

The exposure reading was made 
with a Pentax Digital spot meter and 
was a delicate balance between the 
highlights on the clouds and the 
darker peaks. The highlight value was 
placed just within the film’s latitude 
(Zone VI4). The peaks turned out 
slightly dark on the original trans- 
parency, but when limited-edition 
prints are made of this image, the 
mountains are lightened a bit. A grad- 
uated neutral density filter wasn’t 
used. The split filter would have made 
the real scene darker than the reflec- 
tion, which doesn’t look natural. 
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Michael Dukakis rides tank during 
1988 presidential campaign. 
© Tracy Baker, 1988, for 
United Press International 
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Nurturing trust by being open to 
verbal and visual storytelling 


BY DEWITT JONES 


orking for National Geographic has 
taught me a lot about listening. It has 
taught me that everyone has a story to 
tell—yet only so seldom is anyone 
willing to hear it. It has shown me 
that every time I have really listened, 
every time the people I photographed 
knew that their stories were as important to me as my 
photographs, they would open like flowers. 

Being a good listener is one of the keys to human 
trust. It’s one we must learn as photographers. Want 
to watch a face relax? 
Spend an hour hon- 
estly, genuinely listen- 
ing before you thrust 
your telephoto lens into 
someone’s face. It does 
more than just relax 
them; it relaxes you. 
Trust works both ways. 

Sure, it does have its 
limits. I remember once 
trying to win the trust 
of a Vermont farmer. 
He was showing me his 
spread and, as it was 
mud season—not ex- 
actly the most beautiful 
time in New England— 
I blithely asked if he 
had any pictures of his 
farm in the fall. “Yes, 
sir,” he said and invited 
me into his living room 
where he produced an 
8mm movie projector 
and huge reel of film 
that held hours of im- 
ages. The farmer dark- 
ened the room, saying, 
“Edited these by sea- 
sons, I did. Beginning 
with winter, then mov- 
ing on. It shouldn’t take 
us very long to get to 
the shots of autumn.” 

Not very long, hah! 
When we finally emer- 


ged into the daylight again, I wouldn’t have been surprised 
at all to find spring and summer long passed and fall foliage 
actually on the trees! 

But I’m not going to let an experience like that discour- 
age me from listening. Most times, it’s people’s verbal 
story we listen to, but we have to listen to their visual story, 
as well—all the things they want to show us that they think 
we'll want to photograph or all the visual antics they’Il do 
with their faces as they’re settling into trust. Honoring the 
visual story is as important as honoring the verbal story. 

(Cont'd on page 77) 
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Camping near Mount Sneffels, Colorado. 
Photo by Rick Killion. 
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Exposures That Add Up 


I was given a new and simple formula for calculating 
exposure when shooting multiple images on the same piece 
of film by Bill Durrence, technical representative and lec- 
turer for the eastern U.S. Nikon Schools. The technique of 
shooting multiple images on one frame can add up to some 
unusual results with both landscape and flower subjects. 
The procedure is to set your camera for a multiple exposure 
(most newer SLR cameras have this capability), hand-hold 
the camera so that it moves around slightly between each 
exposure, and take anywhere from a couple to nine expo- 
sures of the same subject. The result is a multi-faceted 
image that has many sharp renditions of the same subject 
slightly out of register. The 
trick is to have all the expo- 
sures add up to a correct one. 
Here’s where Bill’s formula 
comes in. 

Multiply the film ISO by 
the number of exposures 
you’re going to take. Set this 
new ISO on your camera 
and shoot the series of expo- 
sures on automatic. The way 
to bracket is to change the 
ISO by a 4%- or full stop on 
either side of the calculated 
ISO. Don’t forget to change 
the ISO back to the film’s 
setting when you’re done 
with the technique. 

Here’s an example: Us- 
ing 100 ISO film and taking 
eight exposures on one 
frame, I would multiply 100 
ISO by 8, which equals ISO 
800. I set the ISO 800 on 
the camera, leave it on auto- 
matic (either aperture, shut- 
ter or program mode) and 
take the eight exposures of 
the same subject hand-hold- 
ing the camera. The photo- 
graph accompanying this 
column was taken on Kodak 
Lumiere 100X set to ISO 
800 and shot eight times at 
the same subject. 
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Multiple Exposures ¢ Nikkor On EOS e 
Newer Cokin ¢ Carrying Big Glass ¢ 
NANPA Is Here 


BY GEORGE LEPP 


Marrying Nikon And Canon (Caniko?) 


I received a call from a reader asking my opinion on the 
adapter that allows Nikon lenses to be mated to EOS camera 
bodies. My first reaction was that no such animal exists. The 
caller then had me look at a Del’s Camera ad and, sure 
enough, it lists a custom adapter for Nikon lenses to EOS 
bodies for $189. (Del was kind enough to send a sample to 
me for testing.) The Nikon lens actually focuses to infinity 
and the meter in the Canon EOS works in a stop-down 
mode. The only time I could envision this marriage work- 
ing is if a photographer wanted to maintain his or her Nikon 
long glass and carry only EOS bodies. Keep in mind that 
the Nikon lenses won’t maintain autofocus, the aperture 
and all exposures on the EOS 
will be manual and the EOS 
viewfinder will get progres- 
sively darker as the lens is 
stopped down (no auto dia- 
phragm). Other than that it 
works perfectly. Contact Del’s 
Camera at (805) 962-7557. To 
the best of my knowledge, 
Del’s is the only US. distrib- 
utor for this adapter. 


Cokin Filter 
Holder 
Improvement 

In the March, 1993 Tech 
Tips column, I answered a 
question about the Cokin 
“P”-series filter holder, in 
which I commented that by 
using a greaseless lubricant 
or doing a little “grinding,” 
the filter holder could be 
made to rotate easily to work 
better with lenses that had a 
filter thread that rotated as 
the lens focused. I’ve been 
notified by Minolta (the dis- 
tributor for Cokin) that a 
newer “P”’-series filter hold- 
er is now available. It’s a 
third-generation holder that 
has rounded edges so as not 
to catch on the netted pock- 
ets found in some of the new 


photo backpacks. It has a friction pin 
that inhibits the free rotation of the 
filter holder on the adapter ring. By 
removing this pin, just snap it off, the 
holder rotates freely. I made this sim- 
ple modification (it only takes a sec- 
ond and can be done with a pen or 
pocket knife) to my Cokin filter hold- 
ers, and it’s an improvement. 


Carrying Big Glass 

I have several large lenses (300mm 
f/2.8, 500mm_ f/4 and 80-200mm 
f/2.8) which, until now, I’ve been able 
to carry around in their own cases 
while I travel in my camper. This July, 
however, I’m going to Katmai 
National Park to photograph brown 
bears and this requires flying round 
trip from San Francisco. How can I 
get the airline to handle these cases 
with extreme care, and is there any 
way to prevent theft while the cases 
are in the hands of the airline? 

D. Hess 
Sacramento, California 

I constantly run into the same 
problem you’ve described. Here’s 
how I’ve solved it with no loss of 
equipment to date. First of all, the air- 
lines don’t care about your camera 
gear. They won’t cover it if it’s lost 
or stolen, so you must have your own 
insurance. If you send the lenses in 
their own hard cases as luggage, you 
run a great risk of losing them. 

A few years ago, a friend had a 
600mm f/4 in its silver case stolen 
while he looked out the airplane win- 
dow after it had been set aside. The 
handlers recognized the type of case 
and made off with it. The airline, 
Continental, refused to treat the miss- 
ing lens as a theft and called it miss- 
ing baggage, with no concern or 
remuneration. Don’t ever send photo 
equipment in a case that will be rec- 
ognized for what it is. Some photo 
gear that has to travel with me gets 
bubble wrap around it and is packed 
in my regular suitcase. I do put a suit- 
case strap around the case to make 
absolutely sure that the bag doesn’t 
come open with rough handling. 

Onto the airplane I carry a photo 
backpack that holds my 300mm f/2.8 
as carry-on luggage. It fits in nearly 
all overhead bins and, in a pinch, 
under the seat in front of me. On com- 
muter flights, which have small 
planes, that backpack goes in the nose 
or compartment under the plane, but 
it’s handed to the attendant at the 
plane and retrieved as I get off the 
plane. They have always treated this 
stowed, carry-on luggage with care. 


Sundog, Tenba, Lowepro and Tamrac 
all make excellent backpacks that 
work well for traveling on airplanes, 
as well as working in the field. 

The 600mm f/4 that I often take 
with me is also a carry-on. You’re 
allowed two carry-ons in the United 
States and Canada. I have the lens in a 
soft Domke case and don’t let it out of 
my sight at any time. The 600mm fits 
under the seat in front of me or in my 
lap. Be careful about putting a fragile 
lens in the overhead compartment. 
Some passengers have a habit of throw- 
ing heavy briefcases into the same com- 
partment or yank out their coats without 
paying attention to what may be in the 
same compartment. The bottom line 
is keep it close or keep it hidden. 


NANPA—A Reality 


I mentioned in a previous Tech 
Tips column that there was a grass- 
roots movement to start a non-profit 
organization representing nature/out- 
door photographers throughout the 
country. Due to the hard work and 
volunteered time of a number of indi- 
viduals, the organization is a reality. 

The official name is the North 
American Nature Photography Asso- 
ciation (NANPA). The philosophy of 
the organization is underscored by 
the phrase that appears beneath its 
logo: Committed to Photography of 
Our Environment. NANPA’s pur- 
pose is “to provide education, foster 
professional and ethical conduct, 
gather and disseminate information 
and develop standards in the field of 
nature photography.” It will also 
strive to “promote nature photogra- 
phy as a means of communication for 
science, nature appreciation and envi- 
ronmental protection.” 

NANPA initially has plans for a 
quarterly newsletter. Plans have also 
been made for its first annual meet- 
ing/forum in Fort Meyers, Fla., Jan- 
uary 12-15, 1995. 

I’d like to encourage those inter- 
ested in nature/outdoor photography 
to become members of NANPA. In 
its inaugural year, the association is 
offering Charter membership for $50 
to both professional and amateur 
photographers. For more informa- 
tion, contact: NANPA, 10200 West 
44th Ave., #304, Wheat Ridge, CO 
80033, (303) 422-8527. op 

Se 
If you have any tips or questions, 
address them to: OUTDOOR PHO- 
TOGRAPHER, Dept TT, George 
Lepp, 12121 Wilshire Blvd., Suite 
1220, Los Angeles, CA 90025. 


(For Super Closeups) 


Flowers. Insects. Nature’s details. Everyday 
objects become SPECTACULAR! Fill your 
frame and watch the drama unfold. 

But, don’t be confused by the loose usage of 
the term “macro.” Today, many zoom lenses 
offer “macro” focus, but it’s more a modest 
convenience than a specialty. While these set- 
tings can get you a bit closer to your subject, 
their “close” is not close enough to achieve 
the dramatic effects of a true macro lens with 
a magnification ratio of at least 1:1 or 1:2. 

At 1:1, the life-size of your subject and the 
size it appears on your film are the same. At 
1:2 your subject is half life-size. At 1:4, the 
ratio of most “macro” zooms, the film-size of 
your subject is one quarter life-size. For real 
macro effects, here are the numbers you 
should be looking at: 

¢ Sigma 50mm Macro f/2.8-1:1 magnifi- 
cation; 7.5-inch minimum focusing distance. 

¢ Sigma 90mm Macro f/2.8-1:2 magnifi- 
cation; 12.6-inch minimum focusing distance 
(1:1 magnification; 8.7-inch with its AML 
close-up lens included). 

¢ Sigma 180mm APO Macro f/2.8-1:2 
magnification; 25.2-inch minimum focusing dis- 
tance for ample room between you and subject. 

¢ Sigma 180mm APO Macro f/5.6 UC- 
1:2 magnification; 21.7-inch minimum focus- 
ing distance in an ultra compact package. 

Also, macro lenses aren’t limited to close- 
ups. They focus at infinity as well. All have 
wide apertures for photographing in low light 
or throwing a background out of focus. The 
telephotos can be used for fast moving sports. 

Each Sigma lens offers exceptional sharpness 
and clarity at an affordable price. They will 
show you things you’ve never seen before. 


SIGMA 


SIGMA CORPORATION OF AMERICA 
15 Fleetwood Court, Ronkonkoma, NY 11779 
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NOW, THE 


W ith so many complex high-tech cameras out there, 
why would a lens company want to make its own 
AF SLR? At Sigma, we believe that what really counts is 
how features are smoothly integrated with user-friendly 
design to create a camera that lets you concentrate on 
your subject, unencumbered by intrusive technology. 
The full-featured Sigma SA-300 is a remarkable example 
of this philosophy. 


More choices, for better photographs. 


The Sigma SA-300 is a serious camera that will help 
you make the most out of every photo opportunity by 
providing a wider range of features than any other 
camera in its class. The SA-300 puts you in complete 
control of metering, exposure and focusing options. 
And Sigma’s lineup of 30 high-quality autofocus lenses, 
from fisheye to ultra-telephoto gives you virtually 
unlimited creative potential. 


More features, to put you in control. 


Triple-mode autofocus to guarantee sharp 
pictures every time: 

e AF-C “predictive” moving subject autofocus 

e AF-S still subject autofocus 

¢ AF-P for virtually foolproof focusing 


11-segment, 8 zone evaluative metering: 
¢ average light metering 

* camera-selected segment-weighted metering 
¢ center spot metering 


Five exposure modes for all the control you want: 


¢ Program exposure—aperture and exposure are 
automatically selected with program shift 

¢ Shutter priority—you set the shutter speed and the 
camera selects the aperture 

¢ Aperture priority—you set the aperture and the camera 
picks the shutter speed 


“AUTO-EVERYTHING+PLUS” 


SLR 


¢ Manual exposure—use the camera’s meter and take 
total control 

¢ The unique, total-automation* mode—the camera 
selects exposure and focuses for perfect exposures 
every time. Just set it and forget it. 


Plus all of these features: 


¢ Shutter speeds from 30 sec.-1/4000 sec. 

¢ Single and consecutive film advance up to three 
frames per second 

¢ Built-in flash with 28mm coverage, red-eye 
reduction, fill and slow-synch modes, and 
TIL operation 

e Auto bracketing and exposure compensation 
to + 2/EV 

¢ Illuminated, easy-to-read LCD panels on camera 
and in viewfinder 

¢ Built-in data back—standard, no extra cost 

¢ Mirror lock-up to minimize vibration; AE lock; 
self-timer; optional remote control and 
panorama adapter 

¢ Sure-grip ZEN finish for ease of handling. Available 
in black or limited edition “Titanium Grey” and 
black bodies 

¢ Unique, SA dual lens mount provides outer bayonet 
to prevent vignetting. 


More praise, in case you're not convinced yet. 
“Did Sigma build a me-too autofocus SLR? In no 
way!!!... a landmark, many-featured SLR.” 
—Herbert Keppler, Popular Photography 


“A full featured AF SLR from a major lens maker... 
great for serious shooters.’—Petersen’s Photographic 


“The Sigma SA-300 offers logically-placed controls and 
considerably more features than most cameras in its 
price range.” 

—Photo Equipment Buyer's Guide 


Your investment in creativity just got easier 


See the Sigma SA-300 at your dealer or write for free full color brochure. 
SIGMA CORPORATION OF AMERICA 


15 Fleetwood Court, Ronkonkoma, NY 11779 °516-585-1144 
In Canada exclusively distributed by Gentec International, Markham, Ontario 
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Clip 


ccording to 
my American 
Heritage Dic- 
tionary, the 
definition of 
“clip”, As’ “to 
cut off or to 
cut out with shears or 
scissors; to make shorter 
by cutting; trim.” Its slang 
definition is “to cheat or 
overcharge.” One of my 
great concerns is where 
we, as photographers, are 
going, as well as what 
rights we’re going to have 
in the future, how we’ll 
protect them, how we’ll 
get paid for our work and 
for how much. 

I’m not talking about 
big-time magazine photog- 
raphers who work mainly 
on assignment. They don’t 
have to worry as much 
about rights and rates; it’s 
usually spelled out before 
they do their job. I’m talk- 
ing about you and me, as 
wildlife photographers. In 
most circumstances, we 
can’t set the rates we’re 
paid for our photography; 
those rates are set by the magazines to which we sell our 
pictures. Basically, the only right we have is the right of 
refusal. If we don’t agree with the rates offered by a partic- 
ular publication, we can refuse to sell our work; we can 
seldom, if ever, get the publication to raise its rates. And if 
we don’t sell our photos to that publication, you can bet 
that someone else will for the rate offered, or less. 

For years I’ve counseled, “Don’t allow your photos to 
be used without being paid for them,” although all of us 
have and do for some conservation cause or for something 
in which we strongly believe. That isn’t what I’m talking 
about. Over the years, I’ve known of people starting out in 
the wildlife photography field who have allowed their pho- 
tographs to be used as long as their names appeared on a 
credit line. We all want to see our names on as many credit 
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Cutthroat 


Art 


Selling “seconds” to CD-ROM 
manufacturers may destroy us all 


BY LEONARD LEE RUE Ill 


lines as possible. For most 
of us, it means we’ll also 
see our name on a pay- 
check and, without that 
paycheck, we can no longer 
be wildlife photographers. 

I’ve had these very 
same photographers later 
complain to me about the 
low prices they’re getting 
for their work and wonder 
why we can’t band to- 
gether to get the prices up. 
The answer, all too often, 
is all too simple. A new 
crop of aspiring wildlife 
photographers is donating 
their work just so they 
can see their names in 
print. There’s absolutely 
no shortage of wildlife 
photographers or fantastic, 
breathtaking wildlife pho- 
tographs. With these con- 
ditions, the prices paid for 
our work aren’t going to 
increase. But let’s not lose 
the ground we’ve gained; 
let’s not allow our work to 
be used as clip art. There’s 
that word again. 

Clip art is photographs 
that have been put on a 
CD-ROM disk and sold without restrictions. A number of 
the disks already on the market allow the purchaser to use 
any or all of the photographs that are on the disk for any 
purpose as many times as wanted. As many as 400 images 
are put on the disk, which sells for about $250. One com- 
pany is selling 100-image disks for $50, which can be pur- 
chased at discount stores for $30. The photographer is paid 
a percentage royalty based on the number of images he or 
she has on the disk. By the time the publisher takes out his 
or her production costs and profits, the photographer’s roy- 
alty amounts to pennies per photo per disk. That’s right— 
pennies —and the photographer has sold the rights of those 
photos to everyone forever. The photographer does get a 
royalty on each disk sold, which will take it to dollars per 
(Cont’d on page 66) 
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Photographers #; 
EOS because... 


— 


the EOS system was 
designed without compromise! No 
looks back to the past. Canon 
technology helping to create better 
images, more reliably, with enhanced 
creative control. 


EOS predictive autofocus 
tracks almost any subject, producing 
more great shots per roll. The exclu- 
sive “Quick Control Dial”, allows manu- 
al operation, and convenient AE over- 
ride. Automatic exposure-bracketing 


functions in both manual and exposure 
modes. And EOS “Custom Function” 
configures the camera for individual 
style, without the need for external 
accessories. 


EOS cameras share the 
world’s finest series of lenses. Most 
use Ultrasonic Motors for fast, quiet 
Operation and instant manual override. 
Aspheric elements, ultra-low dispersion 
glass, and Calcium Fluorite elements 
give unmatched optical performance. 
Choices range from 14mm to 
1200mm, with macro, fisheye, 
soft-focus, zoom, tilt/shift, and fast 


C“hoose 


..they know Canon’s 
autofocus system is 
the professional choice 


for performance, reliability, 


and features. 


They want the best, so they 
choose EOS... 


BOS 1; He pres 


it's Canon's top performer, 
rugged and sealed against moisture 
and dirt. Its fast 4.5 fps predictive auto- 
focus operation is superb for action 
photography. The 100% viewfinder 
assures you get exactly what you see, 
with uncluttered full information dis- 
plays. And the /4-stop exposure control 
is ideal for transparency films or mar- 
ginal light situations. 


A2& ADE: Behnokyy leaders 


of features like Canon's 
“Whisper Drive” film transport for quiet 
5 fps operation, five position wide-field 
autofocus sensor, 16 Custom Functions, 
and built-in flash. Of course, the A2E 
also includes sensational “Eye Controlled 
Focus.”™ Both cameras include a PC 
contact remote control input, depth-of- 
field preview, mirror lock-up, and other 
pro features. The optional VG-10 grip is 
recommended for pro shooting. 


Official Camera of 
WorldCupUSA94™ 


Canon 


pe eae Travel photographer Robert Frerck likes a Canon EF 20-35 mm 2.8 zoom on his EOS for 


up-close cultural documentation. He goes with EOS for unlimited creative freedom. 
A Circle No. 13 on Reader Service Card. 
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PHOTO ADIENTIURE 


hen I returned from K2 in 1975, I gave my 
mother a big Ektacolor print from a 35mm 
slide taken at Concordia beneath the peak. 
I had scattered my father’s ashes there. He 
had died at 90 while I was on the climb, 
and my mother, not one for red tape, had 
packed his ashes into a brown paper box 
that she pasted with air mail stamps. A mail runner carried 
it the final 100 miles through the wilds. 

I expected the white snows to always remind my 
mother, now 93, of my father’s pristine, final resting place, 
but when I visited her last week, the snows were sickly 
green. Her sunroom wall gets no direct sun, but lots of 
light bounces around the room. 

Here is a classic example of why color photography has 
yet to gain full acceptance by the museum community. 
18 Outdoor Photographer 


Recent advances in digital printing 
techniques have produced outstanding 
permanent examples 


BY GALEN ROWELL 


Museums count, catalog and exhibit collections of perma- 
nent artifacts that evoke the spirit of a culture or an aspect 
of the natural world. Color photographs make evocative 
temporary exhibits, but lack a history of permanence. 
Curators consider them more like fading, Day-Glo hula 
hoops than sharp-edged Acheulian hand axes. 

In the past, I perpetuated that status quo by choosing 
Ektacolor or Fujicolor Type C prints made from interneg- 
atives for exhibits of mine that traveled to museums such 
as the Smithsonian and the Carnegie. Their affordable 
price and broad tonal range combined to make them, shall 
we say, the only show in town for me. I wasn’t willing 
to accept the harsh, garish color and loss of shadow de- 
tail inherent in more archival Cibachrome prints (and 
I couldn’t afford expensive Kodak Dye Transfers). 
Considering the options of a decade ago, Jay Maisel 


PMERRELL TE cil NICAL SPORT SANDALS! 
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Digital 


LUNA-PRO digital 


New Technology 
Proven Reliability 


Made by Gossen, whose reputation for 
accuracy, quality and durability is un- 
surpassed, the Luna-Pro Digital auto- 
matically measures and analyzes both 
incident and reflected light in a single 
metering operation and displays the 
reading clearly in large, easy-to-read 
numerals. 

The narrow measuring angle allows 
you to meter important details of your 
subject with great accuracy. Tne con- 
trast range is precisely analyzed and 
clearly displayed while the wide mea- 
suring range assures accurate mea- 
surements even at low light levels. 


¢ Professional incident/reflected 
light metering 

e Adjusted functions indicated on 
the display 

¢ Large easy-to-read display 

¢ Comprehensive measuring range, 
high sensitivity for night scenes 

e Simple contrast analysis in the 
analog aperture scale 

¢ Settings and measured values 
stored in memory 

¢ Full cine scale plus 25 f.p.s. for 
TV PAL standard, and 30 f.p.s. 
for NTSC 

e Extremely low power consumption 

e Auto power off 

See the Gossen Luna-Pro Digital at 

your dealer or contact: 


Bogen Photo Corp., 
565 East Crescent Avenue, 
Ramsey, N.J. 07446-0506 
(201) 818-9500 


We don't sell anything 
we wouldn't buy ourselves. 


A Circle No. 9 on Reader Service Card. 


|Paoro- seven rere 


| quipped, “Who wants awful prints that 


last forever?” 

Had my mother’s print been made 
by the new EverColor process intro- 
duced in 1993, its white snows could 
have been passed down for at least 


| 500 years. And if EverColor prints 


were as cheap as Ektacolor and Fuji- 
color, my story would end here. 
A first EverColor 16x20-inch print 


| costs $350, of which $125 is for the 


print and $225 for the digital separa- 
tions and set-up fee. This price to the 


| photographer translates to more than 


$1,000 in a retail gallery with a SO- 
percent commission if the photogra- 
pher expects to more than break even 
for the initial cost and intrinsic value 
of the image, plus the investment of 


| producing the print itself. 


Soon after EverColor began mak- 
ing prints in 1993, I wrote them a 
letter about how the process solved 
“the three major problems with pho- 
tographic prints that have been wak- 
ing me up in the night for years: 
lack of permanence, marginal qual- 
ity and incompatibility with digital 
imaging. Instead of fighting to make 
prints look almost as good as the 
reproductions in my books, I’m now 
getting the full range of colors with 


| great shadow and highlight detail 
| with the archival stability of a 


museum artifact.” 

The image of the Tuolumne River 
that appears here would make a poor 
normal print because it has too broad 
a tonal range, from sunlit mist to deep 
shadows. Fine book reproductions 


| control these values by adjusting dig- 


ital scans before separation, and a 
Scitex scan is indeed the initial step 
in EverColor printing. In fact, the 
scan, with all its adjustments for 
color, contrast, edge sharpness and 
image flaws, can also be tailored to 
output book or poster reproductions, 
making for a far closer match be- 


| tween published photos and photo- 


graphic exhibit prints than ever before. 


| I'm not sure how well the image is 


reproduced here from a 70mm dupe 
transparency, but an EverColor on 
my wall holds the tonal range of 
the original with clean whites and 
strong saturation. 

If I want another identical print, all 
I have to do is call Bill Nordstrom at 


| EverColor in El Dorado Hills, Calif., 


at (800) 533-5050. My original slide 
stays in my files. He’ll bring up the 
scan without charging a set-up fee. 


Thus, there’s no onus on me to put 
out extra money in the beginning to 
invest in a print inventory of cheaper 
multiples (unless I order more than 
10). The downside of this pleasing 
consistency is that once the test is 
finalized, the print can’t be changed 
much without redoing the expensive 
four-color process. 

Without a highly skilled printer 
like Bill, digital technology is no 
guarantee of great results. I once had 
a client buy usage rights for a huge 
40x60-inch Kodak Dye Transfer 
print of a Tibetan rainbow. I retained 
rights of approval. His lab used the 
latest computer technology to scan 
my 35mm Kodachrome original for 
the three separation matrices, but 
their full-sized test prints were as 
hideously grainy as if it were on 
800-speed film. The lab insisted my 
slide was at fault, but hanging in my 
office is an even larger, infinitely 
less grainy and more softly toned 
48x72-inch Ektacolor Type C print 
made via an 8x10-inch internega- 
tive. I recognized operator error and 
scrapped the project. 

Readers who know how splen- 
didly a fine Dye Transfer print holds 
contrast and saturation with a lumi- 
nosity that lasts a lifetime may won- 
der why I haven’t directly compared 
them to EverColor. First, in years 
past, we found few buyers or exhibit 
sponsors willing to bear the extra 
cost. In a nutshell, both the public in 
general and collectors were nowhere 
near as sophisticated about color 
print quality and archival stability as 
they are in today’s marketplace that 
supports expensive prints like Ever- 
Colors, Dye Transfers and the even 
more labor-intensive UltraStables. 
Although Type C prints continue to 
account for the majority of our gal- 
lery sales, a surprising number of 
knowledgeable buyers are now will- 
ing to pay more than twice as much 
for the same image in a medium that 
has far greater archival stability, plus 
added color and contrast fidelity 
(which both EverColor and Dye 
Transfer deliver). Second, just a few 
years after dedicating a special al- 
cove of our Mountain Light Gallery 
to luminous Dye Transfers made for 
us by Frog Prince of San Francisco, 
we’ ve learned that not the images on 
our prints, but the process itself is in 
danger of fading away. 

(Cont’d on page 82) 


The Great American 
Photography 
Weekend 

1994 Schedule 


The Great American Photography Weekend 
is back with a great new line up for 94. 


The GAPW is a weekend of motivation, education, participation and fun fér everyoné who loves 
nature photography. Our weekend format is not just a seminar or a workshop, but an exciting new — 
event that combines aspects of both and more! We feature nine hours of AV lecture and in the field © 
shooting at spectacular locations. The top nature photographers in the country will share their 
techniques and images and our Shoot-out Contest will give you a chance to test yourself with this 
unique one-roll competition. Each weekend offers over $3,000 in prizes and winners may even see 
their images published in this magazine! The GAPW is all this plus more—and for a very reason- 
able cost! This year we have also added four Extended Events* limited to fewer participants. 

For more information call or write for our free brochure. 


Sanibel Island, FL —Galen Rowell — February 18-20. © ee 
High Plains Desert, NV — George Lepp — March 11-13 = 
Saguaro National Monument, AZ — Art Wolfe — March 18-20 
Point Lobos, CA — Art Wolfe — March 25-27 

Olympic National Park, WA — Art Wolfe — April 8-10 

Texas Wildflowers, Austin— John Shaw — April 15-17. 

Smoky Mountains, TV —John Shaw — April 29-May! 
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here’s nothing else like it 

in the world: a flower the 

size of a tractor tire —three 

feet across, orange and 

rubbery, with a smell like 

something that’s been in 
the fridge too long. This is rafflesia, 
a mysterious, parasitic plant that 
lives hidden inside a certain vine and 
only manifests itself to the naked eye 
as an improbable floral outgrowth in 
the gloomy underworld of Borneo’s 
rain forest. 

To me, it posed an irresistible 
challenge. After studying a specimen 
found during a first field trip for my 
book, Forgotten Edens, the idea of 
portraying rafflesia as an extraterres- 
trial apparition began to take hold in 
my imagination. | wanted to illumi- 
nate the flower from within, to em- 
phasize its surreal quality. But how? 

One of National Geographic’ s 
equipment shop experts showed me a 
miniature strobe with a built-in slave, 
smaller than a pack of cigarettes. I 
returned to Borneo with a box of 
them in my baggage, and visions of a 
flower lit up like a spaceship. But 
close encounters of this botanical 
kind are hard to come by. Rafflesias 
are rare, and the precise timing of a 
bloom is guesswork. Even more, the 
flowers are ephemeral in the 
extreme—they last only a day or two 
before collapsing in a mass of dark 
ooze. Once again, a friend’s expertise 
made the difference. 

Tipped off by a Malaysian ecolo- 
gist one day, I rushed to a Rafflesia 
keithii opening on a remote slope of 
Mount Kinabalu. The flower was 
magnificent — but it decayed before 
my eyes. By the time a dozen strobes 
had been rigged up, gelled and care- 
fully positioned inside the gigantic 
blossom, cracks were beginning to 
split the petals. By dark, the wonder 
was wilting. The next morning, it had 
ceased to exist. op 
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y company, Wilderness 

Studio, started pub- 

lishing through what 

in retrospect seems like 

a total fluke. In 1980, I 

had an exhibit of my 

photographs at Arras 
Gallery on 57th Street in New York. 
American Photographer magazine 
did a review of the show and re- 
produced my “Water Lilies” poster, 
which had been published by Mod- 
ernart Editions. In his otherwise mixed 
review of the ex- 
hibit, Owen Ed- 
wards wrote re- 
garding the poster: 
“Here is a photo- 
graph of nature 
with a_ beauty 
rooted not in the 
overworked style 
of ‘nature pho- 
tography,” but in 
the painting of 
Monet, or the 
subtle, evocative 
spaces of antique 
Japanese screens.” 

At the end of 
the year, the mag- 
azine produced a 
packet of cards 
as a gift to its 
advertisers that 
included this im- 
age. They were 
happy to give me 
the overruns of 
the cards and I 
took them to 
local card stores 
and discovered 
they were eager 
to buy them. Us- 
ing the same pro- 
duction sources 
that American Photographer had, I 
then produced a “flat” of 10 post- 
cards. Very quickly I discovered that 
I couldn’t spend my time going from 
card store to card store, so I found a 
sales representative for New York 
City by asking buyers at card stores 
from whom they liked to buy and 
who they thought would be a good 
rep for my product. This sales rep 
connected me with a few others in 
different parts of the country. The 
rest, as they say, is history. 

One useful reference tool for lo- 
cating sales reps is The Rep Directory 
published by Lin Berla Enterprises 
(New York, 1987), now out of print. 
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Of course, first you have to find this 
book (try business libraries), which 
originally cost about $160 and listed 
gift, stationery, tabletop and house- 
wares manufacturers’ representatives 
in the United States, categorized geo- 
graphically and by the kind of prod- 
uct they carry. But be cautioned: 
Independent manufacturers’ reps are 


Cards, Posters 
& Calendars 


Photo by Scott Rathburn; caleneer wrodiced by the image Maker Publishing Co., Malibu, CA, (31 0) 457- 4031 


Marketing your 
photography as 
consumer-oriented 
paper goods 
BY HAROLD DAVIS 


a peripatetic lot, and this information 
gets old very quickly. Trade shows 
are perhaps the best place to find pro- 
fessional sales reps. Most good reps 
attend the shows, and some shows 
have bulletin boards that list reps 
who want product and places to ad- 
vertise for reps. If you’re exhibiting a 


quality product, reps will come to 
you at the trade shows. Finally, word 
of mouth from other card companies 
works well since most reps won’t 
carry competitive lines in any case. 
Your direct competitors will be cau- 
tious about giving you information, 
but this doesn’t matter because if 
they’re truly direct competitors, you 
shouldn’t be sharing sales reps. 

While I hope that with just about 
any venture you undertake is done 
with a bit more research on your part, 
there’s a tech- 
nique to can be 
learned from what 
I did. It’s a good 
idea to create a 
mock-up of your 
product as close 
possible to 
what it will really 
be like. I was for- 
tunate enough to 
have had _ this 
done for me by 
American Pho- 
tographer for 
reasons of its 
own. Take the 
actual mock-up 
and show it to as 
many buyers as 
will talk to you. 
See if they will 
buy this product. 
Will they make 
some commit- 
ment to you be- 
fore it’s actually 
produced? Listen 
closely to any 
comments they 
may have—this 
information is 
valuable. Also, 
mock-up in hand, 
seek out distributors and sales reps if 
appropriate. These people will actu- 
ally be selling your proposed product. 
Their input and enthusiasm are crucial 
and, by involving them in the planning 
stage, they may be more motivated to 
carry your product once it truly exists. 

For your own sake, although this 
could also become an important part 
of your business plan, take the time to 
generate a written marketing plan. 
Putting it down in words will help 
you clarify and focus. 

Spend a great deal of time in the 
kind of stores that you hope will sell 
your product. Become familiar with 
the different brands and how they’re 


distinctive. Try to create a product that 
isn’t a copy or “knock-off” of some- 
thing already on the market. On the 
other hand, if there’s nothing already 
there even remotely like yours, why 
not? It’s difficult enough to create a 
distinctive line within an existing sales 
niche or category; it’s almost impossi- 
ble to create the niche itself unless you 
have the marketing power of a large 
corporation behind you. 

Remember: Not only consumers 
must like your product. The environ- 
ment of the industry in which you’re 
operating must be favorable to your 
specific venture. For example, everyone 
acknowledges that the card business is 
almost insatiable in its demand for new 
material. A major factor in this is that 
card store buyers, who seem to be very 
visual people, get bored at looking at 
the same merchandise repeatedly , how- 
ever well it sells to their customers. 

Do pay special attention to the 
pricing and production values of com- 
petitive products. Yours must be com- 
parable in these respects. 

One approach that has worked with 
cards is to design a line around a spe- 


cific geographic area with either tourist 
or local (or both) purchasing potential. 
A case in point is Alan Batt’s extremely 
successful “Piece of the Rainbow,” 
which features his rather eccentric and 
highly humorous New York photogra- 
phy on captioned greeting cards. Obvi- 
ously, a high percentage of sales for 
this line is going to come from the 
New York area. Alan, an articulate and 
skillful salesperson, has the best possi- 
ble New York rep—himself. 

The moral is that if you do have a 
product with primarily one geographic 
market, it’s much more feasible to sell 
it yourself. (It’s often the case that the 
creator of a product can sell it better 
than anyone else, even though this 
may be an undesirable or non-cost- 
effective way to use his or her time. 
Beyond more motivation and famil- 
iarity with the product, I’ve found that 
with a professional product with a na- 
tional reputation, buyers simply feel 
guilty about saying no when the artist 
walks in the door.) 

Posters can also be geographically 
targeted, particularly the lower-priced 
tourist posters. Fine art posters, how- 


ever, while they may have a geo- 
graphic hook, such as my “New York, 
New York” or “Denali, the Great One, 
Alaska,” must also have a general ap- 
peal in order to be successful. This 
is because the market for wall art 
(posters) is “shallower” than for cards 
or tourist-oriented products. There are 
only so many walls in a given area. 
Also, as they’re bulkier and more fra- 
gile, tourists can’t buy posters as eas- 
ily (as opposed to cards, which are a 
clichéd tourist item). 

Cards are meant to convey a mes- 
sage such as “Hello, thinking of you!” 
or “Happy Birthday.” More than half 
the greeting cards sold in the United 
States are for Christmas or related 
seasonal use. “Happy Birthday” ac- 
counts for the lion’s share of the 
remaining half, with Valentine’s Day 
and other card-appropriate holidays 
filling in most of the balance of sales. 
Anyone building a card line needs to 
understand this and act accordingly. 

“Line building” is a very impor- 
tant concept that involves two impor- 
tant techniques. One is, “If something 

(Cont'd on page 74) 
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ithout light we would 

have no color, and 

without light, there 

would be no photog- 

raphy. In fact, the 

word photography 

derives from Greek 

roots meaning “writing with light.” 
Primitive man didn’t have the ben- 
efit of science to explain natural phe- 
nomena such as the rainbow. Nor did 
we until Sir Isaac Newton’s use of the 
prism separated white light into its 
component colors. Light is a form of 
electromagnetic energy which, in the 


whole spectrum of frequencies, is only 
visible as colors in a very narrow band. 
Other frequencies, such as infrared, 
ultraviolet, gamma and X-ray radia- 
tion, are invisible to our eyes. 

Yet, despite our basic understand- 
ing of light, it’s something we’re apt 
to take for granted, like the rising and 
setting of the sun. But in photog- 
raphy, we can never take light for 
granted and must learn to perceive its 
many nuances. As we see in the series 
of four images of the Twelve Apos- 
tles taken at different times of the 
day, the quality of the light creates a 


THESE SEASTACKS, called the Twelve 
Apostles, were photographed off the 
southern coast of Australia at Victoria. 
All were shot on the same day as the sun 
moved across the sky. 


1. Shot in the early morning, the stacks 
photographed as a very pastel image. 

Nikon F4, Nikkor 80-200mm f/2.8 (at 200mm), 
Fujichrome 50, 1 sec. at f/16 


2. This image was made from the same point in 
the late afternoon to produce these silhouettes. 
Nikon F4, Nikkor 80-200mm f/2.8 (at 200mm), 
Fujichrome 50, %s sec. at f/16 


3. The scene is captured again at sunset and 
presents spectacular pinks and oranges. 
Nikon F4, Nikkor 80-200mm f/2.8 (at 200mm) 
Fujichrome 50, % sec. at f/16 


4. Finally, the shot of the sun after it had set is 
composed mostly of very cool blues. 

Nikon F4, Nikkor 80-200mm f/2.8 (at 200mm), 
Fujichrome 50, 2 sec. at f/16 
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THE TWO IMAGES of gemsbok in Samburu 
National Park, Kenya (above), show the harsh 


light of direct sunlight versus the softer lighting 
when a cloud passed overhead. 


Nikon F4, Nikkor 200-400mm f/4 (at 400mm), Fujichrome 
Velvia, 42s sec. at f/5.6 (left), 4o sec. at £/5.6 (right) 


THIS CLARET CUP CACTUS shot in Arizona 
(left) shows what simply shading a shot can do, as 
Wolfe did in the second image. 


Nikon F4, Nikkor 50mm f/1.4, Fujichrome 100, %s sec. at 
f/16 (top), 4 sec. at f/15 (bottom) 


variety of colors and moods. It also models form, 
and the direction of light is crucial to how we per- 
ceive shapes and three-dimensional space. 

Art Wolfe: I first photographed the seastacks 
on these pages off the southern coast of Australia 
early in the morning, resulting in the very pastel 
image. I came back later in the day and photo- 
graphed the others —late afternoon (silhouettes), 
sunset (pinks and oranges) and just after sunset 
(very cool blues). By comparing all four, you can 
see how the shifting position of the sun has pro- 
found ramifications on the emotional impact of 
the image. I like the warmth of the sunset shot 
with the pinks and oranges, but I also like the 
cool, subtle early-morning shot. 

Martha Hill: This series reminds me of the 
Rouen Cathedral series of the French impression- 
ist Claude Monet. He always painted the facade 
of the cathedral from the same vantage point, but 
under different light conditions at different times 
of the day and year. The resulting comparisons 
are a symphony of color tapestries with varying 

(Cont'd on page 78) 
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What you'll get with a standard 28 to 70 lens. 


The difference between a good 
picture and a great one can be a 
matter of inches (or in this case, 
millimeters). So when extra room is 
something you don’t have, Tamron’s 
the only one who can get you out of 
a tight spot. Because Tamron has 
the only auto focus 24-70mm zoom. 
The one lens that lets you get really 
close (as close as 15 inches) so you 
can get dramatic wide-angle shots 
without losing part of what you're 
trying to capture. 

Of course, the AF24-70mm also 
features Tamron’s exclusive Hybrid 
Aspherical Technology. 
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TAKING QUALITY TO EXTREMES 


What you'll get with the Tamron AF24 to 70 Aspherical lens. 


ASPHERIid 


Aspherical Technology virtually 
eliminates distortion, gives you un- 
paralleled comer to corner sharp- 
ness and a unique, true-to-life 
brightness. All of this, in a remarkably 
compact and lightweight zoom that 
you can take anywhere. What else 
would you expect from a company 
who specializes in making quality 
lens optics. 

So ifyou want the whole picture, 
Not just part of it, you don't have to 
live on the edge. All you need is the 
cutting edge technology of Tamron. 


TAMRON 


AUTO FOCUS 


Tamron Industries, Inc., Box 388, Port Washington, NY 11050 (516) 484-8880 
In Canada: Amplis Foto, 22 Telson Rd., Markham, Ont., L3R 1E5. 


A Circle No. 70 on Reader Service Card. 


sac 


Fung 
nisroe PYOLIt 


shares his 
secrets for taking and 
selling bird photography 


TEXT AND PHOTOGRAPHY BY 
KEVIN SCHAFER 


here was a time when the words “stock 
photography” simply meant “boring pho- 
tography.” They implied trite, contrived 
photographs: images of Norman Rock- 
well people, flawless and posed, and per- 
fect palm-tree sunsets. Fortunately, times 
have changed. Today, stock photography 
has evolved into one of the most creative —and lucra- 
tive—parts of the photographic industry, with a 
tremendous number and variety of images being 
used. One of the results of this renaissance in stock is 
that many successful photographers are making a 
large percentage of their income, if not the largest 
percentage, from the sale of stock. 


GLIDING OVER ITS OWN REFLECTION ona 
glassy sea, this brown booby (above) in Costa Rica 
seems to symbolize the beauty and grace of all birds. 
Nikon N8008S, Nikkor 500mm f/4, Fujichrome Velvia 

WITH ITS HUGE BANANA-SHAPED BILL, this 
Costa Rican keel-billed toucan (left) is a colorful symbol 
of the vanishing tropical rain forest and its image is 
often in demand by conservation organizations. 

Nikon N8008S, Nikkor 300mm f/4.5, Fujichrome Velvia 


PERHAPS THE MOST CLASSIC BIRD PROFILE, 
the bald eagle (right) is a potent symbol of power and 
pride. It’s a valuable stock subject that has appeared 
on everything from postage stamps to greeting cards. 


Nikon N8008S, Nikkor 500mm f/4, Fujichrome Velvia 
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A BRIGHT RED EYE AND A CROWN of blue feathers 
gives this giant crowned pigeon from New Guinea (above, 
left) more personality than one normally credits a bird. 
Who knows, someday it might help sell hairspray! 

Nikon N8008S, Nikon SB-24 flash, Nikkor 300mm f/4.5, 
Fujichrome Velvia 

MANY SPECTACULAR BIRDS from around the world 
can be photographed in zoos and wildlife parks. Frequently 
used to people, they can be easily approached—as was the 
case with this Andean cock-of-the-rock (left). 


Nikon N80088S, Nikon SB-24 flash, Nikkor 300mm f/4.5, 
Kodachrome 64 


THESE LAUGHING GULLS IN FLIGHT (above) in 
front of the setting sun on Delaware Bay is a simple but 
classic shot. 


Nikon N8008S, Nikkor 500mm f/4, Fujichrome Velvia 


So what is stock? Simply said, it’s 
an existing photograph, not shot 
specifically for the purpose for which 
it’s used. Stock pictures may be used 
by a magazine editor for a story or a 
designer putting together an adver- 
tisement. In most cases, it’s less 
expensive for the purchaser to use an 
existing photo than assign someone 
to go out and take one like it. 

The markets for stock photography 
are astonishingly varied. They include 
magazines, calendars, textbooks and 
advertisements, as well as some unex- 
pected places like billboards and bank 
checks—even coffee mugs. In short, 
there are literally millions of uses for 
stock photographs in the world every 
day. Wildlife photographers haven’t 
been left out; many have discovered 
that there are dozens of uses for their 
photographs of animals. 


Probably the best places to sell your 
pictures of wildlife are the many calen- 
dars and greeting cards devoted to ani- 
mals every year. For example, most of 
the major conservation organizations 
publish annual calendars featuring 
wildlife, including the World Wildlife 
Fund, Sierra Club, National Audubon 
Society and the Nature Conservancy. 

Calendar editors generally work 
18 months to two years in advance, 
meaning that in mid-1994 they’re 
already gathering pictures for the 1996 
calendar lines. If you’re interested in 
breaking into the calendar field, scan 
the racks every fall at any local book- 
store and you’ll see who’s publishing 
them and what subjects are in demand. 

What kinds of pictures sell to calen- 
dars? First of all, they should be clean 
and uncluttered; remember that each 
picture in a calendar will be looked at 


for an entire month so it should be 
pleasing and attractive. With wildlife 
calendars, well-composed portraits are 
typical, preferably with good eye con- 
tact and nice lighting. Any technical 
imperfections — blurriness or incorrect 
exposure — will cause a picture to be 
rejected immediately. 

Besides the calendar markets, there 
are a variety of color magazines that 
regularly need wildlife photos to illus- 
trate stories. They may be conserva- 
tion magazines like Sierra or science 
magazines like Natural History or 
Discover. And no matter how you feel 
about hunting, one of the best markets 
for North American wildlife pictures 
are the sports magazines like Outdoor 
Life and Sports Afield. 

But in addition to the magazines, 
calendars and greeting cards that are 
traditional markets for wildlife pho- 
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BIRD STOCK 


tography, the same pictures are find- 
ing their way into advertising and 
other commercial uses. One of the 
reasons for this is that animals often 
carry a message and, in the end, this 
is what makes a good stock image. 

Think about it: What do animals 
symbolize? Lions seem to embody 
pride and strength, while a breaching 
whale may convey a sense of free- 
dom. For years now, tire manufac- 
turers have used tigers to symbolize 
power and speed. The list goes on 
and on, but the point is that striking 
images of wildlife and nature have 
many uses, and editors and designers 
in traditionally non-nature markets 
are increasingly turning to nature pho- 
tographers for their imagery. 

One of my favorite photographic 
subjects has always been birds, per- 
haps because I got my start in the 
business as a wildlife biologist study- 
ing seabirds on a remote island in the 
Pacific. Over the years, my pictures 
of birds have been among my most 
popular stock photo subjects. Birds 
can be potent symbols, communicat- 
ing a variety of ideas to an audience. 
Flying birds may symbolize beauty 
or grace, while an image of a single 
bird might elicit feelings of solitude 
or isolation. Because they can convey 
such a variety of ideas, birds can have 
enormous power in the marketplace. 

The bald eagle, for instance, is one 
of our most recognizable symbols: 
for pride, honor and, of course, as the 
national emblem. For that reason, my 
bald eagle portraits have appeared 
time and time again in a variety of 
unexpected places. One was on the 
cover of Financial World, a business 
magazine looking at the state of the 
U.S. economy in the year 2000. But a 
similar image was also on the $2.90 
U.S. Priority Mail stamp. The picture 
has clean lines and a nice design, but 
above all it communicates a message. 
The best stock photos do exactly that: 
communicate. 

Sometimes, however, a picture may 
communicate different things to differ- 
ent people. Ten years ago, I was lucky 
enough to spend a few minutes with 
a group of emperor penguins in the 
Antarctic and came back with a hand- 
ful of portraits of these astonishing 
birds. Since that time, they have sold 
repeatedly, often to unexpected clients. 
Naturally, they have helped time and 
again to sell refrigerators. But because 
penguins appear so human, they can 


also serve as amusing stand-ins for 
people. Like men in tuxedos, they’re 
often used to symbolize conformity, 
being part of a look-a-like crowd. 

Penguins are demonstrative ani- 
mals, too, and their affectionate greet- 
ings to one another make for very 
romantic images. They’re also perfect 
symbols of human feelings. And it 
doesn’t hurt that all people, young 
and old, seem to find penguins irre- 
sistible. As a result, photos of pen- 
guins have become my best-selling 
images of all time. 

Another group of my most suc- 
cessful bird stock images have been 
toucans. Why? Toucans seem to sym- 
bolize the exotic tropics—in some 
cases, even places where toucans don’t 
naturally live. It doesn’t matter; how- 
ever—they’re colorful, cute symbols 
of exotic travel. Inevitably, they add 
color to travel brochures, which often 
desperately need it. (So how did they 
end up on a legendary brand of break- 
fast cereal?) 

Obviously, penguins and toucans 
aren’t common backyard birds and 
may be beyond the reach of most 
photographers. But don’t forget that 
zoos and wildlife parks can be great 
sources of stock photographs, particu- 
larly birds. In the last 10 years, many 
zoos have built free-flying aviaries, 
filled with birds from all over the 
world in near-natural settings. With 
hundreds of people streaming through 
every day, many of these birds have 
become exceptionally tame, as well, 
allowing photographers to get pic- 
tures that would be virtually impossi- 
ble in the wild. 

Even some of the wild birds you 
might find locally can have stock 
value. Pictures of ducks and geese, 
both portraits and shots of birds in 
flight, are very popular stock sub- 
jects. Wide-eyed, close-up portraits 
of owls can also make attention-grab- 
bing magazine covers or find their 
way into advertising. 

The inevitable question in all this, 
however, is do you want your pic- 
tures advertising potato chips or dish- 
washer soap? Perhaps this isn’t what 
you envisioned when you began in 
the field, but in the end photography 
is a business and these markets can’t 
be ignored. In addition, the money 
paid for advertising use of pictures is 
often 10 times what’s paid for edito- 
rial uses. 

But perhaps an even more impor- 
tant question may be this: Should 
these kinds of markets define what 
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these locations. 

192 pages, softcover 518 


WHERE 
1060 


Photographing Nature 


Art Wolf and Martha Hill address oe 
a variety of ways to improve your 
photography with the strength of 
the presentation being Art’s photo 
examples. His collection of im- 
ages includes many “befores” and 
“afters” as well as compositional 
alternatives for the same subject. 
184 pages, softcover $27 


WHAT 
To snoor 


WHERE 
TO STAY AND 
SUT SUPPUES. 


ATURE 
MARTILA TIL. 
rnoroowarunpy ART WOLPEE 


Focus On travel 


Allen Rokach and Ann Mill- 
man are co-founders of the 
Center For Nature Photogra- 
phy. This book covers travel 
situations of every kind and 
helpful advice on equipment 
and mastering techniques 
that will prove invaluable to 
hotographers. 
= pages, ede 545 


2s FOCUS ON TRAVELS 


Bird authority and pre-eminent 
bird photographer Tim Fitzhar- 
ris helps bird lovers develop 
basic spotting skills and de- 
scribes the natural history of 
many species. Birders, back- 
packers and photographers will 
love this book. 

192 pages, hardcover 829° 


fim Pitzhare 


John Shaws The Art of 


GLOSEUPS 
IN;NATURE 


Closeups In Nature : 


John Shaw, one of the country’s 
foremost nature photographers 
offers the first book to apply 
closeup techniques to the subject. 
This complete, comprehensive 
course covers technique, composi- 
tion and special equipment and 
lenses. 144 pages, softcover °18°° 
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The Art Of 
Outdoor Photography 


Boyd Norton has spent a career 


documenting the world’s wild 
places for publications like National 
Geographic, Geoand Time. Now he 
shows photographers how to create 
strong, dynamic pictures balancing 
technique with creative experimen- 
tation. 152 pages, hardcover> 35° 
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OR SCENICS 


This nature 
photographer 
shares his 
seven-year 
woyage 
kayaking 
along the 
shores of 
Lake Superior 


TEXT AND 
PHOTOGRAPHY BY 
CRAIG BLACKLOCK 


ake Superior is like no other lake in the 
world. It has more surface area than any lake 
on Earth (31,280 square miles, roughly the 
same size as South Carolina) and contains 
three quadrillion gallons of water— 10 per- 
cent of the world’s fresh surface water. Its 
waters wash against 2730 miles of shoreline 
in Minnesota, Wisconsin, Michigan and Ontario, Canada. 

Few people know what Lake Superior looks like in its 
entirety. In 1984, after eight years as a full-time nature 
photographer, I was ready to take on a personal project. 
Having always loved Lake Superior, I hoped to reveal its 
remote landscape, as well as some of its magic. Knowing 
the project would last for years, I divided the lake into 
sections I would treat as separate essays. 

I began close to home along Minnesota’s North Shore. 
Carrying a 4x5 view camera and 5x7 adapter, I hiked the 
state parks. Each trip I learned more about my subject and 
how I wanted to depict it. Often, I worked with intimate 
subjects that teased the imagination: lichen-covered rock 
glowing beneath a fluted veil of ice; a frozen puddle with 
the apparent depth of the cosmos; the view from a clifftop 
of abstract patterns in giant panes of ice. 
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I went next to remote Canadian shores in the deep of 
winter. The termperature was in the minus-30-degree F 
range many mornings, causing heavy, smoke-like fog to 
rise from the lake. Later that winter, I used a sled to 
transport my gear over ice along Wisconsin’s Apostle 
Islands National Lakeshore. There, I had my first look at 
sandstone arches and sea caves. Icicles of infinite variety 
were everywhere. 

The remainder of 1986 and all of 1987, The Lake 
Superior Images was put on hold while my wife, Nadine, 
and I photographed the Boundary Waters and Quetico for 
a book called Border Country, The Quetico-Superior 
Wilderness (featured in OUTDOOR PHOTOGRAPHER, 
August, 1989). This break from the project let my feel- 
ings about the lake gestate. 

When I returned to work on Lake Superior, it was with 
a sea kayak that took me places I couldn’t reach by road 
or trail. What a difference to work from the kayak! I 
found myself wanting midday sun for the first time in 
years — it brought out bright green in the water, texture in 
the cliffs and let me see down into the shallows. In the 
kayak, I could enter sea caves and land almost anywhere 
to explore the shore. From 1988 to 1990, I took many 


trips to parts of the lake I’d never seen 
before. Some areas are so remote that I 
would often go three or four days 
without seeing another person. It was 
exciting and peaceful. 
Yet, all these trips still left gaps 
in my knowledge of the lake. What 
lay beyond the horizon was cloaked 
in mystery. I had a desire to put all 
the pieces together, to see the shore 
as a complete circle encompassing 
the horizon—real and symbolic. 
So, in 1991, I made plans to circum- 
navigate Lake Superior clockwise 
by kayak, allowing myself up to 
four months to complete the 
1200-mile route. This would be an 
easy paddling pace with ample time for photography. 
My cousin, Chris Jordan, accompanied me 115 miles, 
from the starting point 45 miles northeast of Duluth, 
Minn., to just south of the Canadian border. What a great 
feeling to be on the water, paddling beneath cliffs I knew 
well from land. 


MOONRISE AND BALANCING 
ROCK (previous spread), Stockton 
Island, Apostle Islands National 
Lakeshore. September, 1988. 


Calumet 4x5 wood field view camera, Caltar 
240mm f/5.6, Polaroid Professional Chrome 


DEVIL’S ISLAND (above, left), 
Apostle Islands National Lakeshore. 
July, 1989. 

Calumet 4x5 wood field view camera, Nikkor 
75mm f/4.5, Polaroid Professional Chrome 
ASPEN TREES (above), Porcupine 
Mountains State Park, Michigan. 
October, 1991. 


Calumet 4x5 wood field view camera, Nikkor 
75mm f/4.5, Polaroid Professional Chrome 


After Chris left, I traveled alone for 
a month, often through wilderness new 
to me. The lake served up some 
strange experiences: A low-lying fog 
bank turned everything white and 
silent. It seemed the water was passing 
around me, rather than my paddling 
through it. Floating sticks approached 
as if reeled in on a fishing line. The 
water was so clear I felt suspended 
three feet above the surface. Mirages 
made tall anvils out of islands, and 
thunderstorms rumbled over the main- 
land. This was the Superior to which I 
had looked forward — wild, vast, rich 
in mystery and illusion. 

Crossing the northern side of the 
lake, I found labyrinths of islands, sky-high cliffs and 
places where glaciers had sculpted rock into smooth fin- 
gers, as if a hand had stroked wet clay. The morning of 
the summer solstice, purple clouds fanned across the sky. 

In late June, I reached Hattie Cove in Canada’s 
Pukaskwa National Park where I would rendezvous with 
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CASCADE FALLS, Pukaskwa National Park. July, 1991. 
Calumet 4x5 wood field view camera, Schneider 120mm f/8, Polaroid Professional Chrome 
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SUNRISE, Near Schroeder. October, 1985. 


Calumet 4x5 wood field view camera, Schneider 210mm #f/5.6, Polaroid Professional Chrome 
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TEE HARBOUR, Sleeping Giant Provincial Park. June, 1991. 
Pentax 6x7, Pentax 55mm f/4, Fujichrome Velvia 
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SUPERIOR 


Kris Larson, a friend who would finish the trip with me. I 
was ahead of schedule and, while I waited for Kris, I 
experienced some wild weather. 

One afternoon, thunderclouds rolled overhead, bringing 
tremendous wind and rain. A severe drop in air pressure 
created a seiche, a tide-like rise and fall of the water level, 
stronger than any- 
one in the area had 
ever seen. Nor- 
mally quiet, the 
bay became a 
river, with a strong 
current reversing 
course every 15 to 
20 minutes and 
producing waves 
three to five feet 
high at the bay’s 
entrance. The sand 
beach advanced 
and retreated 12 
feet. A tornado cut 
through the camp- 
ground, toppling 
trees. I wasn’t able 
to return to my 
campsite out on an 
island until the 
next day and was 
relieved to see my 
tent still there. 

Once Kris 
arrived, the jour- 
ney continued. 
When we reached 
an area of phe- 
nomenal rock I had visited a year earlier, the light was just 
what I had wished for—dark sky and thunderheads behind 
sunlit black-and-white-striped rock. This was the first of 
several locations marked on my maps that I was able to 
return to and photograph in near-perfect conditions. 

As we paddled south along the east side of the lake, we 
found terrain entirely different from the harsh Pukaskwa 
region. Hills were lower and farther inland. There were 
more beaches —first cobble, then sand with fingers of 
black rock, then huge, sweeping sands and flat gravel 
occasionally augmented by rocky headlands. 

On July 21, we crossed back into the United States. The 
most visible change was the sight of South Shore sand 
country. When we reached Marquette, Mich., it had been 
more than two months since I had been in a city of any size. 
It was exhilarating and jarring at the same time. We were 
only two-thirds around the lake, yet I felt the trip was nearly 
over. Having the end in sight prompted thoughts of home. 

After photographing the area near the tip of the 
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Keweenaw Peninsula, we started putting on the miles. By 
August 23, we reached the west end of Apostle Islands 
National Lakeshore. The next night we arrived at Wiscon- 
sin Point at sunset, with a full moon rising and Duluth’s 
lights twinkling on the hillside across the bay. 

We were on the lake again a little after 6 a.m. the next 
morning. Fourteen hours and 55 miles later, we were back 
where I had begun the trip 100 days before. The cliché ““com- 
ing full circle” came to mind, yet I no longer thought of the 
trip as a circle, but 
rather as a spiral. 

The place to 
which I returned 
was different than 
the place I had 
left. Two seasons 
had elapsed, and 
my perception of 
Lake Superior was 
different. I had 
paddled ‘“‘around 
the horizon,” and 
I now knew what 
lay around the 
points and across 
the water. I could 
comprehend the 
size of the lake and 
appreciate the 
diversity and conti- 
nuity of its shores. 

In 1992,1 
returned to Isle 
Royale National 
Park and to the 
islands just north 
of the Minnesota 
border, recording 
the final images 
for the book. I was now anxious to see it in print, yet sad 
that my paddling days would be fewer in the future. 

The lake was calm the last morning of the trip. The 
moon, just past full, set over my bow. An eagle flew by. 
An osprey dove unsuccessfully for a fish. Shaking water 
from its feathers, it circled back up to scan the lake again. 
A great blue heron perched on a driftwood root squawked 
as I flushed it, then settled down in the reeds. Superior 
continues to follow eternal rhythms —a lake vast and pow- 
erful, yet finite and fragile.op 

ae a 
Craig Blacklock is a nature 
photographer living in Moose 
Lake, Minn. His book The 
Lake Superior Images, is 
available from Adventure 
Publications, (800) 678-7006 
for $65 plus $5.50 shipping 
& handling. 
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IN THE PARKS 


Trail? You see a trail? Where? 
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WI WOAWE NIGHTS 


When it comes to nighttime 
photography, most shooters 
hit the hay while their 
cameras rest on tripods and 
track the sky. But Michael 
Sewell has devised his own 


system for capturing the 
creatures of the desert night. 


BY BLAKE EDGAR 


PHOTOGRAPHY BY 
MICHAEL EVAN SEWELL 


ight is a dead, monotonous period 
under a roof,” wrote Robert Louis 
Stevenson, “but in the open world 
it passes lightly, with its stars and 
dews and perfumes, and the hours 
are marked by changes in the 
face of Nature.” After sunset, 
most photographers pack up their gear and 
call it a day. For Michael Sewell, however, 
sunsets bring new opportunities —the chance 
to head outdoors just as most wildlife starts to 
stir and capture the world of nature at night. 

We often associate night with mystery and 
suspicion. The tired cliché of the “dead of 
night” belies the fact that much of the natural 
world comes awake and alive after dark. Most 
mammals, in fact, are nocturnal, so our own 
preference for daylight is unusual. 

Nightfall brings unique challenges, and ani- 
mals have evolved an amazing array of solu- 
tions to overcome them. For example, bats 
navigate and seek prey with short bursts of 
high-pitched sound; rattlesnakes rely on sen- 
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THE VIDEO WITH A TOTALLY NEW 
APPROACH TO WILDLIFE PHOTOGRAPHY! 


“A must for any serious wildlife photographer.” 
— Galen Rowell, Photographer 


“Makes you want to grab your camera gear and 
head for the woods while the VCR is on rewind.” 
— Mark Wilson, Boston Globe 


FairGame, the new video by Michael Sewell, 
licensed wildlife guide and award-winning 
photographer shows you how to: 


© Choose equipment/ 
utilize camouflage 


¢ Use scents and calls 
to attract wildlife 


© Photograph non- 
captive predators 


¢ Design remote 
systems and blinds 


1-800-944-0203 


Only $29.95 * 70 minutes 
Call 24 hrs/7 days ¢ Visa/MC 
Shipping/Handling $3.75 
CA res. add 7.25 % sales tax 


Michael Sewell ¢ Visual Pursuit 
P.O. Box 811 © Forest Knolls, CA 94933 


Shoot the 
Slots! 


With their 
sculpted sand- 
stone walls and 
amazing light, 
slot canyons are 
a paradise for 
photographers. 
This |-hour 
video takes you 
os alta to six of the 
best, explains how to find them, and 
shows how to capture their 
spectacular beauty with your camera. 
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FAIRGAME 


Even if you can’t enjoy them in 
person, don’t miss this chance to 
visit the slots! 


Hidden Canyons 
Only $32.95 + $3 s/h 


Black Rabbit Productions 
2525 Arapahoe E-4 #266P 
Boulder CO 80302 


1-800-359-2234 


Visa & MasterCard accepted 
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AMERICAN NIGHTS 


Clockwise from page 46: 

A GREAT HORNED OWL perches 
atop a dead saguaro at Saguaro 
National Monument, Arizona. The 
photo was made at 11 p.m. 

Nikon F8, Nikkor 200-400mm f/4, Metz 60 
CT4 strobe with home-built 4X Fresnel 
lens, Fujichrome Velvia (rated ISO 100) 
THIS BOBCAT was an unexpected 
midnight visitor in Marin County, 
California. 

Nikon F3, Nikkor 200-400mm f/4, Metz 60 
CT4 strobe with home-built 4X Fresnel 
lens, Fujichrome Velvia (rated ISO 100) 
TAKEN BY SURPRISE, this wily 
cottontail was about to make its exit 
at Canyonlands National Park, Utah. 
The photo was made at dusk. 

Nikon N90, Nikkor 80-200mm f/2.8 at 
200mm, Nikon SB-25 Speedlight, 
Fujichrome Velvia 

FOUR SAGUARO TREES rise 
above the desert landscape at 
moonrise in Saguaro National 
Monument, Arizona. 

Nikon N90, Nikkor 80-200mm f/2.8 at 
80mm, Metz 60 CT4 strobe, three flashes 


per cactus at full power, Fujichrome Velvia, 
five-minute exposure 


sory pits beside their nostrils to detect 
the body heat of prey and transfer it 
into an infrared image; owls fly si- 
lently on wings endowed with rounded 
tips and extra-fluffy feathers. 

Nature knows no sharp transition 
from day to night. What we call night- 
time covers a wide range of light levels 
varying by season, latitude, weather, 
the moon’s phase and other factors. 
From sunset to maximum moonlight, 
a thousandfold differences in light 
levels can occur, and even the amount 
of light in the middle of the night can 
greatly vary, depending on the bal- 
ance of moonlight and starlight. 

Although humans lack the incred- 
ibly acute ears and noses of noctur- 
nal animals, we aren’t totally out of 
our element at night. Our eyes can 
adapt, as anyone who has stepped 
from a brightly lit lobby into a dark 
movie theater knows. In the first 10 
minutes of being exposed to dark- 
ness, our eyes become 100 times 
more sensitive. After 30 more min- 
utes pass, our eyes have increased 
their sensitivity another 100 times. 
So, when fully dark adapted, our 
eyes are 10,000 times more sensitive 
at night than during the day. 

Despite the increased sensitivity of 


the human eye, a photographer needs 
certain skills and equipment to work 
in the nighttime world, especially if 
he or she wants to pursue predators, the 
rarest and most elusive quarry, and is 
determined to do it in their territory, 
on their terms. “Working in an ani- 
mal’s habitat, | want more than just 
its image on film,” Sewell says. “I 
want to record behavioral activities 
unaffected by humans—the vitality 
of animals living in the wild.” 

The same factors that influence the 
amount of light on a given night also 
influence the activities of animals. Al- 
though animals tend to be more active 
at night, Sewell still takes precautions 
to improve his odds for success. 

First, Sewell washes the clothes he 
will wear to remove any body odor, 
and he avoids wearing any noisy syn- 
thetic fabric. Often, he drives only a 
few minutes from his home in Marin 
County, California, to find locations 
for photographing deer, owls, foxes 
and bobcats. He scans the area with a 
spotlight mounted above the cab of his 
truck, selecting a site with a flat, unob- 
structed field of view for his tripod. 
Sewell adjusts the tripod’s height until 
he can look an animal in the eye. He’s 
careful to plant himself in front of a 
bush, to blend into the background 
and to protect his back—ever since a 
coyote surprised him from behind and 
leapt over his outstretched legs while 
he stared through the viewfinder. 

Sewell wears a camouflage ward- 
robe that includes a coat, a broad- 
brimmed hat, fingerless gloves and a 
face net attached to spectacle frames. 
A camouflage curtain conceals his 
equipment until shortly before he 
releases the shutter. To further disguise 
his presence, he dangles a dropper of 
skunk scent from a branch overhead. 
His hat sports a halogen miner’s light 
that he dims with a red plastic filter and 
black electrician’s tape, so only a nar- 
row beam of light escapes. 

Thus prepared, Sewell crouches 
over a reed call and recreates the 
eerie sound of a dying rabbit or in- 
jured rodent. He taught himself the 
calls and has perfected his skills dur- 
ing years of experience as a wildlife 
guide. While experimenting with the 
calls at night on camping trips, he 
even lured a black bear and a moun- 
tain lion within range. Sewell de- 
cided to take nighttime photography 
more seriously. 

It may be several minutes before 
the calls appeal to an animal’s hun- 
ger, so Sewell waits, still and silent, 
scanning the horizon with the red 


beam and hoping to spot the telltale 
eyeshine of an approaching animal. 
He always keeps his light from shin- 
ing directly in an animal’s eyes and 
relies solely on the twin pinpoint re- 
flections to focus; he may not know 
what he’s attracted until the animal 
almost fills his frame. In a sense, 
Sewell is shooting blind, but he re- 
fuses to floodlight a subject in order 
to focus on it. 

To capture the image, however, he 
often uses the most powerful TTL 
flash on the market, the Metz 60 CT4. 
More powerful flashes are available, 
but TTL capability is a plus with sub- 
jects as unpredictable as wild ani- 
mals. Sewell discovered that he could 
both use TTL and increase his strobe’s 
power by four times just by adding a 
customized Fresnel magnifying lens. 
By balancing the flash set-up with a 
battery pack, the entire unit can pivot 
easily on a ballhead. 

Sewell built a bracket for the Fres- 
nel and experimented with where 
to mount it for maximum intensity. 
Light passing through the Fresnel lens 
ignites the sky like lightning, illumi- 
nating objects up to 140 feet away. 
Sewell closes his eyes just as he re- 
leases the shutter, so he can keep 
shooting despite the blinding flash. 

That’s how he photographed this 
large male bobcat at midnight. The 
eyes of bobcats are exquisitely adapted 
for nighttime hunting. Even a house 
cat can expand its elliptical pupil to 
three times the area of a human pupil, 
vastly improving its night vision. After 
passing through the pupil and lens, 
light strikes the retina and its receptor 
cells, the rods and cones. Cats see 
six times better than we can at night 
because their eyes contain mainly rods, 
which function in low light, whereas 
human eyes possess mostly cones to 
resolve details in daylight. 

A second layer of reflective cells, 
the tapetum lucidum, or “bright car- 
pet,” lies behind the retina of cats and 
most nocturnal vertebrates. The tape- 
tum sends light back to the rods for 
a second chance at image processing. 
It also produces the eyeshine that 
Sewell watches for while perched 
behind his camera. Many photogra- 
phers think eyeshine detracts from a 
flash photo, but Sewell accepts it as 
an inevitable result of nighttime pho- 
tography, one that adds a touch of 
drama to an image. 

For the cottontail rabbit photo- 
graphed at dusk in Canyonlands Na- 
tional Park, Sewell needed only a 
Nikon SB-25 Speedlight to compensate 


for the low light. The rabbit was just | 


becoming active after a day of inter- | 


mittent naps inside a burrow dug into 
the dry wash beneath a canyon wall. 

On a recent trip through the South- 
west, Sewell and his partner, Denise 
Montalvo, adopted a nocturnal lifestyle 
themselves, sleeping until midafter- 
noon and photographing throughout 
the night. In Saguaro National Monu- 
ment, they had selected a spot for 
shooting the venerable cacti at sunset, 
but another pair of photographers beat 
them to the same location. Sewell and 
Montalvo opted to wait for moonrise. 


Moonlight on the passing clouds en- | 


hanced the mood Sewell created by 
flashing each cactus three times along 
its full height. He couldn’t see where 
he was stepping (a flashlight would 
have registered during the long expo- 
sure), so Sewell brought heavy boots 
and chaps in case he met a rattlesnake. 

The following night, at the end of 
a remote dirt road, they sat back-to- 
back and bundled against the cold, 
waiting for wildlife. Sewell was scan- 
ning near the ground with his miner’s 
light while Montalvo used another 


to search the moonless sky. A great | 


horned ow] landed silently atop a sa- 
guaro in front of her. 

Found from Alaska to Tierra del 
Fuego, the great horned owl has the 


widest range of any American owl. | 


Like humans, owls gradually lose the 


ability to resolve objects as darkness | 


falls. They rely on their hearing to 
hunt at night. Guided only by sound, 


such as a small mammal scurrying | 


through leaf litter, a great horned owl 
can catch an animal in total darkness. 
Photographing one in total dark- 


ness can be tricky. Montalvo elbowed | 


Sewell, who was unaware of this owl’s 
presence, but he couldn’t feel the cue 
through his layers of clothing. Even 
when the owl alighted on another sa- 
guaro just in front of him, Sewell still 
had his eyes on the ground. Montalvo 
finally gave up nudging, leaned over 
to Sewell’s ear and alerted him to the 
owl overhead. op 


Michael Evan Sewell 
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of the Great White Bears 
on the shores of Canada's 
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our exclusive Tundra 
Bunkhouse Lodge. 

From $1895 


Departures 
October, 1994 


JOSEPH VAN 
PHOTO SAFARIS” 


PO BOX 655A, VASHON ISLAND 
WASHINGTON 98070 
(206)463-5383 


A Circle No. 73 on Reader Service Card. 
June 1994 49 


Location: In Maine, U.S. Highway 1 
gives the photographer access to some 
of the best and most photogenic loca- 
tions on the east coast and in North America. It follows the 
coast for a couple hundred miles (most of the journey is 
just a two-lane road), and many fabulous locations of 
unparalleled beauty and unique geological features can be 
reached. The coast of Maine is about 3000 miles long if 
you follow the perimeters of the hundreds of islands and all 
the nooks and crannies on the many peninsulas. 


Maine’ S 


BY JOE DEVENNEY e e 
One of the a 

most famous and 

photographed 


landmarks in the state is Portland Head Light. The sea 
pounds the rocky coast during storms and tremendous 
crashing waves can be photographed with the lighthouse 
protecting the coastline. Another great lighthouse loca- 
tion is within three or four miles of Portland Head— Cape 
Elizabeth Light. There’s a great shot to be had after the sun 
has set, the lighthouse has been illuminated and the clouds 
are tinged with purple in a vermillion sky. 

Driving back out onto Route 1 and into Portland, hop on 
one of the ferries and visit Casco Bay and its islands. Then 
explore the coastal inlets and peninsulas. Just after your 
stop in Freeport to load up on outdoor gear at L.L. Bean, 
you can head down to Sebascodegan Island and Cundy’s 
Harbor, one of the many traditional fishing villages along 
the coast. Be sure to visit the Morse Mountain Preserve and 
Popham Beach just south of Bath. You can access other 
scenic spots like Boothbay Harbor, Pemaquid Point, Port 
Clyde and Monhegan Island, Castine and Penobscot Bay, 
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FAVORITE 
PLACHKS 


Blue Hill and Acadia National Park. 

Best Times: All seasons offer differ- 
ent opportunities for great photographs. 
My favorite season begins just as summer ends and 
extends through mid-October when autumn colors are fad- 
ing. September skies are clearer and crisper than the hazy 
days of July, and there’s also less chance of fog settling in 
for a long stretch. October brings spectacular colors 
enriched by wild blueberry turning brilliant red and con- 
trasting with granite outcroppings and evergreen spruce. 

If you prefer the 
moodiness of fog or the 
soft light of overcast 
skies, then early to mid- 
summer is a better 
choice of season. Fields 
of lupine in the fog dur- 
ing the June peak bloom 
are worth special effort 
to catch on film. The 
foggy coastline with its 
spruce forest silhouettes 
have very oriental quali- 
ties of softness and 
tranquility. 

Weather: Summer 
day temperatures range 
from the 60s during 
foggy conditions to the 
90s on clear July days. It 
always cools down in the 
evening. Foggy condi- 
tions are most likely to 
occur from mid-May 
until August, but June 
and July are the best 
times to experience the 
picturesque mist. Some 
summers are just hot and dry, but fog banks can usually be 
seen off the coast. They move in and out quickly and 
sometimes cover the landscape for a week or more. 

Late summer and early autumn are typically 
drier with more clear, blue skies, cooler tempera- 
tures and thinning crowds. November is rainy and 
cold, a great time to wait out the gray days for the 
snows of January and February. Winter tempera- 
tures can drop to minus-30 degrees F at night and range 
from zero to 20 degrees F during the day. 

Photo Experience: My favorite lenses for the Maine 
Coast are the 16mm, 20mm and 28mm wide-angle lenses. 
I like to enrich the drama of a landscape by including as 
much of the foreground as possible and keeping my hori- 
zon at some interesting point in the frame. Other lenses of 
choice are the 80-200mm zoom, 300mm and 400mm for 
wildlife, large sunrises over the bays and ocean and dra- 
matic compression of the landscape. I like a 50mm macro 
lens for close-ups in the woods or tidepools along the 
coast. A polarizer is helpful when a lot of blue sky is in the 
frame or there’s a lot of reflection on vegetation. I also use 
an enhancer in the autumn. 

My film choice is Kodak Ektachrome Elite 100 or 
Lumiere 100. I’ll use Fujichrome Velvia for added color 
and enriched blue skies on hazy summer days. I like filters 
a lot and use them as the situation demands. OP 
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Toyo-Field 45AIl 


Precise. Portable. Rages All-Metal. 


Weighs only 6 lbs. 
and folds to a compact 


4.2” x 7.4” x 8.2” 


*50 BONUS: 


for Outdoor Photographer readers only 


FREE Toyo 3.6X Focusing Magnifier 


With the purchase of any new Toyo-View or Toyo-Field camera. 
Send a copy of this ad, proof of purchase, and bar code 


label from side panel of box. Valid for purchases from 


April 1, 1994 thru July 31, 1994 


tSugg. Pro Net 


Leasing Now Available 


The Toyo 45AII Outfit for just $67 per month. 
Ask your Mamiya/Toyo dealer for details about the 
Mamiya Advanta Lease Program. 


jst the elements with an all-metal Toyo-Field 4x5 
camera. A rugged, dependable, and compact tool. 
A lightweight, functional, and precise instrument. 
Built with rock-solid, die-cast, all-metal alloy 
construction. For a lifetime of flawless operation 
in any situation. 


Experience unique creative control 


with the Toyo-Field 45AII camera: 


> Appreciate the freedom and refinement of the 
45AlI unique 360° revolving back and exclusive 
easy-load bail arm lifter 


> Feel the precision of hand-finished, silky smooth, 
micro-fine geared focusing with large, easy-grip 
control knobs and independent positive locks 

> Compose on Toyo’s exclusive acid-etched, fine-grid 
focusing screen with brilliant Fresnel lens. A folding 
hood for easy outdoor viewing is also standard 


Compare some of the 45AlI’s features: 

> Full range of camera movements 

> 12%" tapered bellows for lenses down to 65mm 

> Optional 4" extension back for macro or 
500mm tele lens 

> Accepts 90mm lens on flat lens board 


> Accepts roll film holders up to 6x12cm format 


FREE *400° 


Toyo Pro Compendium Lens Hood 


The Toyo Pro Compendium Lens Hood is a practical and 
essential field camera accessory. Adjusts for use with all 
lenses, and accepts 3" and 4" gelatin filters. Swing-away 
mount bracket allows for easy lens access. Optional 
extension rods available for very large lenses. Get your 
free $400* Hood when you invest in a rugged Toyo Field 
45AlIl between March | and July 31, 1994. For a free 
Toyo Pro Hood Certificate with complete details, contact 
your authorized Toyo dealer. 


*Sugg. Pro Net 45A Hood, $430 


Exclusively marketed by: 
{MAC MAMIYA AMERICA CORPORATION 


8 Westchester Plaza, Elmsford, NY 10523 * 914-347-3300 
© 1994 Mamiya America Corporation 


Get The Big Picture With TOYO 


Send $5.00 for a 32-page Toyo full line catalog 
or FAX your request toll free 1-800-321-2205 


~ Rebel X 


The second Rebel comes 
in with more features, 
less weight and the same 
price as the original 


TEXT AND PHOTOGRAPHY 
BY DEBORAH DAVIS 


anon’s very successful EOS 
camera line has been re- 
vised this spring with an 
upgrade of its entry-level 
body, the Rebel. The orig- 
inal Rebel was designed 
as a bridge camera, one 
that eased a point-and-shoot user into 
the world of SLR (single-lens-reflex) 
photography with a minimum of ex- 
cess and confusion. This latest Rebel, 
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the XS, is equally 
user-friendly and has 
even grown up a bit, 
evolving into a smart- 
er, quieter, more com- 
plete camera, but at 
the same price as the 
original. 

Perhaps grown up is a 
misleading way to describe the 
new Rebel since it’s actually 
about 20 percent smaller and lighter 
than its predecessor. This distinguishes 
it as the most petite of all autofocus 
SLR cameras with a built-in flash. 
(It’s also available as the Rebel X, 
without the built-in flash.) Coupled 
with Canon’s compact line of lenses, 
it sets a new standard in the feather- 
weight category. 


S During part of my 

field test, I carried it and a 
small zoom lens with me as I navi- 
gated through earthquake-twisted Los 
Angeles. More than once I actually 
forgot its presence until the urge to 
record a scene reminded me of it. 
Such comfort makes the Rebel XS an 
appealing choice for travel photogra- 
phy and for use as an additional cam- 


OPPOSITE PAGE: Choose your desired depth of field with 
Canon’s one-step Auto-Depth mode. By composing with the 
closest and farthest focal points covered by the wide-field focus 
bracket, the camera selects an aperture to ensure sharp focus. 


Canon 28-80mm f/3.5-5.6 USM, A-Dep mode, Fujichrome Velvia (rated 


ISO 40), 8 sec. at f/22 
THIS PAGE, TOP: The wide-focus sensor in the Rebel XS locks 


onto the subject in the foreground, even though it’s off-center. 


Canon 28-80mm f/3.5-5.6 USM, landscape mode, Fujichrome Velvia 
(rated ISO 40), % sec. at f/11 


ABOVE: The Rebel’s wide-focusing sensor picks up and 
focuses on the moving subject before it reaches the center of 
the frame and holds it in focus after it passes through. 


Canon 75-300mm f/4-5.6 USM, S mode, Fujichrome Velvia (rated ISO 


40), ’s sec. at f/9.5 

RIGHT: Focusing on the child’s face told the meter that this 
was the most important part of the scene, and it exposed 
properly for the subject. 


Canon 75-300mm f/4-5.6 USM, portrait mode, Fujichrome Velvia (rated 


ISO 40), exposure not recorded 
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We specialize in the finest 
Ilford prints from your slides, 
transparencies, & negatives. 


Ask about: 


1221 S. Lamar 
Austin, TX 78704 
(800) 477-4024 
FAX (512) 442-5898 


Tr 


* 


Telescoping 
Walking 
Staffs 


Take comfort 
and security 
with every 
step. 5 Saale 
locking 
length 
adjustment 
never lets 
you down. 
e Continuous 
foam sheath 
provides a soft, 
warm grip alon 
entire upper staff. 
¢ Camera monopod 
conversion —just 
remove walnut knob 
and rubber tip. 
¢ Staff use conditions 
upper body. 


Take a Tracks Staff. 
Call for details and dealers: 


1-800-531-9531 


Cascade Designs Inc. 
4000 1st Avenue S. * Seattle, WA 98134 


A Circle No. 14 on Reader Service Card. 
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REBEL XS 


era body. Although the Rebel XS is 
scant in volume, it’s loaded with fea- 
tures and improvements, making this 
a model suitable for both beginners 


| and intermediate photographers. 


The focusing, metering and flash 
systems in the XS have all received an 
upgrade. Focus is faster, more accu- 
rate and now incorporates a wide-field 
focus sensor, which is clearly marked 


| on the viewing screen and contains 


three focus zones. There’s the usual 


| one in the center, plus one on each 


side of center. By searching for con- 


| trast, the zones are able to lock in ona 
| subject even if it’s slightly to the side. 


| entry-level bodies. These can only 


| keep it within the 
| small center-focus- 


This is an improvement over the 
earlier Rebel and most other makers’ 


focus on whatever is dead-center, 
posing a real challenge for 
action shooters who 
must track a moving 
subject precisely to 


ing area and then 
settle for a bull’s- 
eyed composition. 
I found that captur- 
ing a moving subject 
and holding it in focus was 
easier with the wide- 


SPECIFICA” UNS 


Model: Canon EOS Rebel XS 


Type: 35mm SLR with built-in flash, 
autofocus and auto exposure 


Lens Mount: Canon EF Mount 


Viewfinder: 90% vertical and horizontal 
coverage 

Focusing Screen: Fixed, lasermatte with AF 
frame and partial-metering marks 

Viewfinder Information: 7-segment LCD at 
bottom of viewing area. Shutter speed — 
includes camera shake and out-of-range 
warnings; Aperture value — includes out-of- 
range warning; AE lock—displayed only in 
partial-metering mode; Red-eye reduction 
lamp operation mode ; Flash-charge 
completion indicator; Manual exposure level; 
AE exposure compensation level; AF in-focus 
indicator (blinks if AF is impossible) 
Shutter: Electronically controlled 1/2000-—30 
sec, and bulb; can be set in 1/2-step increments; 
X-sync is 1/90 sec. 

AF System: TTL phase-detection type using 
3-point cross-type BASIS. Two modes 
available: One-shot and AI Servo with Focus 
Prediction that automatically switches to One- 
shot or AI Servo according to subject. Manual 
focusing possible 

Exposure Control: TTL full-aperture metering 
using 6-zone SPC; two metering patterns 
available: 6-zone evaluative metering and 
central partial metering that covers approx. 
9.5% of finder area 


field sensor and less statically com- 
posed pictures were possible. Only an 
experienced photographer with well- 
developed manual-focusing reflexes 
could outperform this AF. 

Be aware, however, that the camera 
autoselects the focus zone. This is a 
compromise compared to other, more 
expensive Canon models that let the 
user activate the focus zone covering 
the intended subject. In my field test, 
there were occasions when the XS 
focused on the wrong element, espe- 
cially if the shot was a scenic and the 
subjects were stationary. It’s an easily 
corrected error since the user can over- 
ride the wide-field sensor. Simply press 
the AE lock button and the camera 
switches to center-point focus and par- 
tial center-weighted metering. Anyone 
who has used an autofocus camera 
knows that AF isn’t perfect in every sit- 
uation. This refinement increases 
your chances to nail the action 
and offers a way to assert 
your own choices. 

Another improve- 
ment makes low-light 
focusing much less prob- 
lematic. Canon has added 
an auxiliary AF lamp that 
shines a steady beam of 
light onto poorly lit sub- 


Optional 
handgrip/tripod 


Shooting Modes: Green Zone (Full Auto); 
Programmed Image Control including 
Portrait, Landscape, Close-Up and 

Sports modes, indicated by icon (full auto 
with creative intention input); Intelligent 
Program AE; Shutter-priority AE; 
Aperture-priority AE; Manual; Auto 
Depth-of-field AE; Flash AE 

Multiple Exposures: Up to 9 exposures can be 
preset; automatically clears upon completion 


Exposure Compensation: Can be manually set 
within range of +2 steps in 1/2-step increments 


Film Transport: Super-quiet auto advance and 
rewinding with midroll rewind possible; film 
loading uses prewind system so film winds to 
end of roll and stops, with exposed film being 
drawn back into film cassette 


Film Speed Setting: Automatically set 
according to DX code (ISO 25-5000); can be 
set by user (ISO 6-6400) 

Self-Timer: 10-sec. delay indicated by a 
beeper tone 


Power: 6 volts, using 2 CR123A lithium batteries 


Built-In Flash: Retractable, auto pop-up, TTL 
auto exposure with by-pass control system; GN 
(ISO100) 39 ft/12 m., shooting range 3.3-15.8 ft. 
(range varies according to film speed); recycle time 
approx 2 sec.; angle coverage that of 28mm lens; 
exposure control TTL from film plane with multi- 
segment sensor corresponding to focus sensors 


Size: 5-11/16 inches (W) x 3-5/8 inches (H) x 
2-7/16 inches (D) 


Weight: 12.25 oz. without battery; 13.37 oz. 
with battery 


jects for sharp pictures in dismal 
available light. 

Hand in hand with focus-system 
improvements are two to the metering 
system. Exposure control has been 
enhanced by equipping the XS witha 
six-zone light meter that performs a 
more detailed analysis of the shooting 
conditions. In addition to evaluating 
the contrast and brightness levels of a 
scene, these metering zones also cor- 
respond to the focusing points. This 
results in more emphasis given to the 
part of the scene where the lens is 
focused so that exposure is biased to- 
ward your subject and not foreground 
or background elements. Matching 
focus distance and exposure is a sig- 
nificant improvement in the XS, giv- 
ing the camera a very important piece 


of information from which to gauge | 


an appropriate exposure. 

Flash system upgrades include 
using the AF auxiliary lamp to dou- 
ble as the red-eye reduction aid when 
firing the built-in flash. Instead of 
flickering, it emits a steady beam of 
light. This was much easier on my 
subject’s eyes and less likely to cause 
blinking. The new Rebel flash now 
pops up automatically when needed 
in the camera’s most simple modes 


and can be activated by the user when | 


more control is desired. It evenly cov- 
ers the angle of view of a 28mm lens 
and its exposure system is also matched 
to focus distance. 

All the changes to the above-men- 
tioned systems resulted in a noticeable 
increase in well-focused and well- 
exposed photos as compared to the 
original Rebel, especially when I set 
the camera to its most automatic 
modes and did little or nothing to in- 
fluence its decisions. Of course, some 
shooting situations still require a knowl- 


LCD screen with exposure 
compensation showing 


ol «46 
Qs 


edgeable photographer to override the 
camera’s choices in order to produce 
the desired results. And every sit- 
uation requires the photographer’s 
vision and creative inspiration to pro- 
duce a great photograph instead of a 

(Cont'd on page 83) 


BEST IN THE FIELD 


Hasselblad Cameras and the 
New Foba Mini-Superball. 


No other medium format camera can 
match Hasselblad’s image quality, 
reliability, or quick, easy handling in 
the field. The superb definition of Carl 
Zeiss lenses, combined with the large 
6x 6 cm image area, produces breath- 
taking enlargements and projections! 
But, to get the most from these excep- 
tional cameras, especially with longer 
lenses, you'll need a special breed of ball 
head: the new Foba Mini-Superball. It 
combines all the features of the original 
Superball, in a smaller, lighter model 
that’s perfect for outdoor photography. 
At only 17% lbs., it provides rock-solid 
support for camera/lens combinations 
up to 11 Ibs.! 

The Mini-Superball features an extra 
large, highly polished anodized ball for 
silky-smooth movements; adjustable 
ball friction; a large, light-touch locking 
knob and is available with quick- release, 
A” or %” reversible camera plates. 

For more information, call Sinar Bron 
at 1-800-456-0203, or Hasselblad at 
1-800-338-6477. 


Ly Uifhy" YS (Ss 
HASSELBLAD Gin le 
LD UNS 
Victor Hasselblad Inc., 10 Madison Rd., Fairfield, NJ 07004 
Sinar Bron Inc., 17 Progress St., Edison, NJ 08820 


Shown: 500 Classic with Tele-Tessar CF £/5.6 350mm lens and new Converter 2XE 
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Galen tests a product thoroughly before giving his 
personal endorsement. 
Now, after using many different brands of graduated neutral density filters, he has developed 
a new line in cooperation with Singh-Ray Corporation—an experienced manufacturer with 30 
years in this field. These filters fit the Cokin™ size ‘P’ holder (other sizes available upon request). 


Rectangular shape provides full-range configuration from all-clear to solid neutral density. 
Features: 


¢ ABSOLUTELY NEUTRAL IN COLOR * TWO TYPES AVAILABLE: Soft step and Hard step. 
SOFT STEP, LONG GRADUATION—to merge less discrete light and dark areas of the scene. 
OR HARD STEP, GRADUATION—to match sharp boundaries of light in the scene. 


Both filters are made in either 2 or 3 stop densities. Galen recommends either a pair of one hard step 3 stop 
and one soft = 2 ape or a set of 4 filters for the more serious Sheets 


A Circle No. 67 on Reader Service Card. 
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raveling photographers in- 

terested in the outdoors 

face a common dilemma. 

You want to work in places 

off the beaten path where 

facilities are usually lim- 

ited. You need to travel 

light, but you already have several 
gigapounds of camera gear. You plan 
on staying in hotels much of the time, 
but to get really good shots, you’re 
going to have to camp in remote places. 
Several years ago, my wife and I 
were in Costa Rica doing a magazine 
story on nature reserves. We had de- 
cided that to keep things simple we’d 
rent a jeep and stay in hotels the 
whole time. For the 


most part, this 
worked well. Costa Rica is a 
small country and we found lodging 
almost everywhere we wanted to go. 
But then we discovered a pristine 
beach three hours away from the 
nearest hotel. It was a gorgeous 
place, loaded with wildlife, including 
sea turtles that came ashore at night 
to lay eggs. I wanted to catch the 
dawn light, but we were totally un- 
equipped to spend a night out. 
Determined to do it nonetheless, 
we improvised. We bought food that 
didn’t need cooking, some cheap 
plastic dishes and two bedsheets. At 
night, we burrowed into the sand 
wrapped like mummies, even cover- 
ing our faces in a futile attempt to 
frustrate the mosquitoes. Although it 
was a splendid place to stay for a few 
days, it was a lousy way to sleep. Nor 
was it conducive to doing good work. 
I had faced the same problem on 
other trips, having reluctantly left be- 
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hind my tent and sleeping bag in 
favor of things I deemed more impor- 
tant. But so often, sleeping out is 
essential. If you want to catch dawn 
from the mountain summit or stay on 
that remote beach for a couple days, 
hardly anything is more important 
than camping gear. 

What to do? Blearily scratching my 
bug bites in Costa Rica, I found my- 
self wishing it were possible to make 
up a tiny, ultralight camp kit that 
could be carried for the odd night out. 
I thought it should weigh less than 
six pounds and fit into a corner of 
my baggage as if it 
were just one more 
gadget. In addi- 


tion, there should be some 
convenient way to carry it in case I 
wanted to hike into a remote campsite. 

Recently, I had a chance to test the 
idea. I was organizing a trip to India 
with photographer Ted Wood. The 
assignment was a magazine story 
about working elephants. We knew it 
would take us into remote, forested 
areas with unreliable transport and 
rudimentary lodging. 

Camera gear was getting out of 
hand. Ted had four Nikon camera 
bodies, a Polaroid, 250 rolls of film, 
eight lenses, a flash system complete 
with light stand and rechargeable bat- 
tery packs, a heavy Gitzo tripod, a 
waterproof case and more. Because I 
was writing the story, I took only a 
compact camera for snappies. But we 
were also scouting for a TV film on 
the subject, so I took charge of a 
videocamera with a second tripod 
and a tape recorder—this in addition 
to clothing and other personal gear. 

How would we carry all that? 
What if we had to camp out? Re- 


membering my experience in Costa 
Rica, I dove into a stack of catalogs 
and found inspiration. As it happens, 
a number of tents are available that 
range from a little more than two 
pounds to four pounds and up. Foam 
mattresses can weigh as little as a 
half-pound, and sleeping bags range 
upward from around two pounds. 
Looking it all over, we had an easy 
time deciding on sleeping bags. We 
took two of the lightest model we 
could find—the two-pound Light- 
rider, made by North Face. Filled 
with 13 ounces of down (which com- 
presses better than synthetic fills), the 
Lightrider has a full-length zipper 
and a drawstring hood for your head. 


Six: Pound 
HOTEL 


When shelter is what you 
need and extra weight 
is what you don’t 


BY JEREMY SCHMIDT 
PHOTOGRAPHY BY TED WwooD 


Rated to around 40 degrees F, it’s 
roomy enough so that you could com- 
fortably wear a jacket inside the bag 
on colder nights and stay warm in 
weather well below freezing. 

For sleeping pads, we chose the 
Thermarest Ultralight, an inflatable air 
mattress filled with insulating foam. 
Three-quarter-length, it cushions from 
the shoulders to the knees. It weighs 
almost exactly one pound, which is a 
bit heavier than some non-inflating 
pads, but it has two important advan- 
tages—it’s very comfortable (you can 
lay it out on gravel) and it rolls into a 
tiny size, about the same as a 200mm 
lens in its case. 

When it came to shelter, we had a 
harder time deciding. The lightest 
tents are built for one person and are 
made of breathable, water-resistant 
material (usually GoreTex). These 
are little more than bivouac shelters 
in which you can’t sit upright, and 
they seemed to us rather uninviting. 
We could have chosen a single two- 
person tent, but that would cost us 


privacy and comfort and left us with 
no room for any of our gear. In the 
end, we compromised on the issue of 
weight and each carried our own tent. 

I chose a Clip Flashlight made by 
Sierra Designs that weighed 3% 
pounds, giving me a total of a little 
more than six pounds. Ted opted for 
the heavier North Face Starlight NHP, 
weighing almost 4% pounds, which 


brought his total to seven pounds | 
plus. Although both tents worked well | 


and provided about the same amount | 


of internal space (the Flashlight is a 
tad larger), the Starlight NHP had one 
great advantage: It was free-standing 
and could be put up on any surface 
without stakes or guy-lines. 

This proved to be a convenience in 
some surprising places. We not only 


camped out, we camped in. There | 


was one unforgettable forest bunga- 
low that was a comfortable place dur- 
ing the day, but became an Asian 
carnival of crawling and flying insect 
life at night. Screenless windows 
were open to anything that cared to 
enter, including mosquitoes, moths 
and a kind of four-engine flying bee- 
tle the size of a 747. Let’s just say 
neither of us wanted to share bunks 
with what already lived there. 
Instead, we used our tents. The 
Starlight went up in a flash and fit 
nicely on one of the beds —an instant 


haven. I was able to do the same with | 
the Flashlight, but only by creating a | 
spider’s web of guy lines running out | 
to chairs and bed frames, the price of | 


my tent being a pound lighter. 

As for carrying things, I’ve always 
tried to follow the traveler’s rule of 
self-sufficiency: Never go with more 
gear than you can haul by yourself 
for two miles. Even where porters 
and taxis are available, there are 
always times when you need to do it 
yourself, especially as a photographer 
working in outdoor settings. If it 
seems like an impossible goal, just 
think about climbing on and off 
Third-World buses or dragging your 


load out of an Indian train at two in | 
the morning to discover that the near- | 


est hotel is a mile away and the taxis 
don’t run until six a.m. 

For a short distance, it isn’t unrea- 
sonable to haul two bags, especially if 
one is a backpack and the other is a soft 
duffel. The duffel can be slung behind 
your neck on top of the pack. You 
might feel like a donkey, but at least 
you can ambulate. On the other hand, a 
backpack can create its own problems. 

(Cont’d on page 80) 
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and 
Nikkor 
Bausch & Lomb 10x25 Legacy 200mm f/4D 
Bausch & Lomb introduces its new 10x25mm compact and lightweight IF-ED Micro 
binoculars, the second porro prism compact in the Legacy Series. Like the Nikon introduces a new, 


popular 8x24mm, the new 10X combines 
a sleek body with the highest-quality 
multi-coated optics, producing a stylish, 
optically superior instrument. For com- 
fort and sure grip, the top of the 10X 
Legacy compact is covered with rubber 
armoring. A soft carrying case and neck 
strap are included. With a minimum 
focusing distance of eight feet and a 
262-foot field of view at 1000 yards, 
these new binoculars will provide years 
of faithful service. Contact: Bausch & 
Lomb, 9200 Cody, Overland Park, KS 
66214, (800) 423-3537. 


Guide 
ne 


All the best 
new offerings 


unique, entry-level 35mm AF SLR and 
three AF Nikkor-Micro lenses. The N50 
features a switch atop the camera 
labeled “Advanced” and “Simple.” In the 
“Simple” mode, the N50’s dot-matrix 
LCD screen displays pictographs of eight 
metering modes with corresponding but- 
tons. In the “Advanced” mode, the dis- 
play turns to numbers for controlling 
shutter speed and aperture. The camera 
also features a built-in, pop-up flash 
that works with TTL metering to produce 
great pictures. Nikon also introduces 
three new Micro-Nikkor D lenses—the 
60mm f/2.8, the 105mm f/2.8 and the 
200mm f/4 IF-ED (pictured on the N50). 
The 200mm lens allows an extra-long 
focal length for versatility when working 
with distant subjects. Its minimum 
focusing distance is 19.4 inches and it 
focuses down to lifesize (1:1). Contact: 
Nikon Inc., 1300 Walt Whitman Rd., 
Melville, NY 11747, (516) 547-4200. 


Mamiya 
Quadra 72 Back 


There’s a new film format from Mamiya— 
72x72mm. Photographs can he taken with the 
new Quadra 72 hack, designed to fit the 
RZ67 Pro Il, RZ67 and RBG7. It holds either 
4x5-inch Polaroid instant 
film, including the new 
Polacolor Pro 100, as 
well as all Kodak and 
Fuji preloaded film 
sheets, available in color 
transparency, color negative 
and black-and-white negative. 
The image produced with the 
preloaded sheets is produced ona 
4x5-inch sheet of film, allowing easier 
handling thanks to the much larger frame 
surrounding the photograph itself. The 
72x72mm-size also dwarfs the stan- 
dard 6x6-image area, providing 


for 1994 


STAFF 
REPORT 


Olympus IS-10 
From Olympus comes its latest 

entry into the zoom-lens reflex category, the 

fully automatic 35mm IS-10. The camera features a built-in, 28-110mm, 4X 

zoom lens with a glass aspherical lens element. The camera operates through 

the menu select system, allowing amateurs to easily choose the appropri- 

ate exposure and flash mode with the touch of a button. Users choose 

from landscape, portrait, stop action, night scene, aperture-preferred 

auto or full-auto modes. The camera also sports some very interesting 

and usually lacking features for non-SLRs. It has spot metering for 


accommodating high-contrast scenes and other difficult lighting situations, much more information area. 
automatic shutter speeds from two to Yo sec. and optional lens exten- Contact: Mamiya America 
sions to increase maximum focal length to 180mm. Contact: Olympus Corp., 8 Westchester Plaza, 


America Inc., 145 Crossways Park, Woodbury, NY 11797, (516) 364-3000. Elmsford, NY 10523, (914) 347-3300. 
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_ Nikon Guide To 
Wildlife Photography 
Moose Peterson’s Nikon Guide to Wildlife Pho- 


tography is the new hook from the Saunders Group. 


If you’ve ever wondered how the pros capture the 
stunning pictures we all admire in the finest out- 
door magazines, this may he for you. Written hy 
B. “Moose” Peterson, a wildlife researcher and 
accomplished photographer specializing in endan- 
gered species, the hook illustrates thought pro- 
cesses involved in specific photo situations, 
emphasizes field ethics throughout and provides 
information on tracking and attracting many 
species. Contact: The Saunders Group, 21 Jet View 
Dr., Rochester, NY 14624, (716) 328-7800. 


Tamrac 


Photo Trail Back Pack 

The new Photo Trail Back Pack from Tamrac is the “compact pickup 
truck” of the company’s photo backpack family. It isn’t overly complex, yet 
provides excellent protection for your photo equipment. The backpack will 
hold cameras with attached lenses up to 11 inches long, making it well- 
suited to wildlife and action sports photography. Accessory side pockets 
are also available, allowing even more storage when attached to the 
leather connectors on either side. Contact: Tamrac Inc., 9240 Jordan Ave., 


Chatsworth, CA 91311, (818) 407-9500. 


arlier this 
year, the 
photo industry 
had one of 

its major conventions in 
Atlanta, Ga. All the 
manufacturers were 
there, showing the 
latest and greatest from 
all over the world. In 
this special section, 

we’ ve taken a blink at 
the meeting and pulled 
together some of what 
we thought you might 


be most interested in. 


Sun Dog Modular Photo 
Fanny Combo 

Sun Dog introduces a great new fanny pack-style 
carrying case, with a wide web helt for hands-free 
carrying of an entire SLR system—including some 
pretty big glass. The main, center compartment will 
hold a body and one or two lenses, along with all the 
usual suspects—filters, flash and other accessories. 
Then, in its own water hottle-sized compartment, you 
can put a moderate-length telephoto lens. The third 
pocket will hold up to 10 rolls of film or other small 
items. And, if you only want to carry the lens case or 
the other small pocket, both can be removed and put 
on the user’s belt. Contact: Sun Dog Inc., 6700 S. 
Glacier St., Seattle, WA 98188, (800) 634-0005. 


Minolta 400si 

New from Minolta Corp. is the Maxxum 400si, a 
35mm AF SLR designed to introduce amateur photog- 
raphers to the versatility and creative control of SLR 
photography. The 400si offers progressive, three- 
level operation that allows more creative control as 
the user grows. The three levels are full-auto, subject 
program selection (five program icons) and creative 
exposure control (aperture- and shutter-priority, as 
well as manual modes). The camera features a built- 
in flash that covers to 28mm and meters TTL for 
great results. The camera will also control wireless 
off-camera flash units (5400HS, 5400xi or 3500xi) 
with complete TTL metering. A full, information 
viewfinder allows the user to instantly see how the 
computer operates in the various modes. Contact: 
Minolta Corp., 101 Williams Dr., Ramsey, NJ 07446, 
(201) 825-4000. 


MAXXUM 
FOOsi 
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Ricoh KR-5 Ill 
The KR-5 Ill, a fully manual 35mm SLR from Ricoh, gives photogra- 

phers control of every element of picture-taking. With a metal chassis, 
shutter speeds of 1 to %0. sec. and center-weighted exposure measuring, 
this camera is a low-buck Goliath designed to take whatever you can dish 
out. Certainly a no-frills option, the KR-5 Ill is the updated version of the 
popular KR-5 Super Il. Contact: Ricoh Corp., 180 Passaic Ave., Fairfield, NJ 
07004, (201) 882-2000. 


Pentax PZ-1SE, IQZoom 115SE, 
SMC FA 80-200mm f/2.8 ED 
In celebration of its 75th anniversary, Pentax introduces two special 
editions of its top-of-the-line SLR and compact cameras. The venerable PZ-1 
was fitted with a special titanium silver finish and 75th anniversary logo, of 
course incorporating all of the original operating features found in the Pen- 
tax’s pro body. In addition, the 10Zoom 115 was dressed up for the party; it 
sports a rich-blue, chrome-alloy finish with an ergonomic grip. Otherwise, it 
features all the same qualities that won it the Best Compact Camera in 
Europe (1993-94) from TIPA. Pentax also introduces seven new lenses, one 
of which, the 80-200 f/2.8, is shown on the PZ-1SE. That lens features 
extra-low dispersion glass, a large 2.8 maximum aperture over the full 
range, a minimum focusing distance of 1.5 feet (the 
shortest in its class) and easy AF/MF _ 
switching. Contact: Pentax Corp., 35 
Inverness Dr. E., Englewood, CO 4 
80155, (303) 799-8000. 
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Sigma 
28-70mm f/2.8-4 UC 

Renowned lens manufacturer Sigma introduces a new 28-70mm f/2.8- 
4 zoom, incorporating the most recently available technologies to bring 
the smallest and lightest lens to market. It utilizes 11 elements in eight 
groups and four zooming groups to make the lens as compact as possible 
while maintaining outstanding optical performance. The lens comes with a 
“zooming hood” that eliminates lens flare at all focal lengths, from wide 
angle to telephoto. Available to fit most AF and MF SLR cameras on the 
market and utilizing standard 
58mm filters on the front ele- 
ment, this lens is a great addi- 
tion to the company’s line. 
Contact: Sigma Corp. of Amer- 
ica, 15 Fleetwood Ct., 
Ronkonkoma, NY 11779, (516) 
585-1144. 
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Kodak Royal Gold Films 

The Royal Gold film line from Kodak is available in four speeds—Royal 
Gold 25, 100, 400 and 1000. The new family of films offers outstanding 
image structure improvements, with its superior grain and excellent color 
and sharpness. Designed for important memories like weddings and gradu- 
ations, the Royal Gold line produces fine-quality enlargements and heauti- 
ful tones. Another benefit of the films is the Photofile Index system, an 
easy way to find and store images. When consumers have their films pro- 
cessed at participating photofinishers, they may request a small index 
print illustrating all the pictures from their roll of Royal Gold film, which 
makes selecting negatives for enlargement much easier. Photofile will he 
available later this year. Contact: Eastman Kodak Co., 343 State St., 
Rochester, NY 14650, (716) 724-4000. 


Schneider “B+W” Filter Guide 

Schneider, maker of high-quality B+W filters, introduces its new, 52- 
page “B+W” Filter Book. The booklet details the full line of filters and 
special-effects accessories available. The guide contains more than 200 
photos, including color shots of the complete line, and more than 130 
images are comparisons of photos taken with and without filters. In addi- 
tion, each filter is listed with a full description and specs. The guide is 
available for $3 to cover postage and handling. Contact: “B+” Filter 
Book, Schneider Corp., 400 Crossways Park Dr., Woodbury, NY 11797, 
(516) 496-8500. 


Tamron AF70-300mm 
f/4-5.6 

The 70-300mm f/4-5.6 telephoto 
zoom lens from Tamron has the 
widest zoom range in its class, 
beginning at 70mm rather than 
75. The lens is the shortest and 
lightest available, measuring in 
at 4.5 inches long and 18 ounces. 
It’s designed with optical quality 
and ergonomics as top priorities; 
multi-coatings and barrel treatments 
are at work here to provide ultimate 
contrast and true color rendition. The wide 
manual-focus ring and the twisting zoom 
action make the lens simple and functional. The 
lens is supplied with a lens shade and is compatible 
with EOS, Maxxum or Nikon mounts. Contact: Tamron Indus- 
tries Inc., 99 Seaview Bivd., Port Washington, NY 11050, (516) 484-8880. 
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Konica 
Big Mini Zoom BM-510Z 

The new Big Mini Zoom BM-5102Z, the world’s smallest full-feature 2X 
(35-70mm) zoom compact camera, is the flagship of Konica’s Big Mini 
series. The 8.3-ounce camera closes down flat when turned off to fit eas- 
ily in a pocket or handbag and will take pictures as close as 23 inches. Its 
built-in flash features red-eye reduction, flash-on and flash-off settings 
and nightview portrait mode for slow-shutter flash synchronization, expo- 
sure compensation and TV modes. Contact: Konica U.S.A. Inc., 440 Sylvan 
Ave., Englewood Cliffs, NJ 07632, (201) 568-3100. 


Photoflex Xtreme 
Photoflex introduces the Xtreme, a large, all- 
around camera hag for the outdoor photographer. It 
combines a waisthelt and removable shoulder 
strap to provide unmatched control and reduce 
physical stress caused hy strenuous activities. 
The Xtreme also features the company’s exclusive 
Show All Top, which opens away from you so you 
can have a clear view of all your equipment. Because 
it’s worn around the waist, you can easily slide 
the camera hag around front to open and choose a 
camera, then slide it back to get it out of your way to 
continue the shoot. Contact: Photoflex, 541 Capitola Rd., 
Ste. G, Santa Cruz, CA 95062, 
(408) 476-7575. 


Gossen Scout 3 
New from Bogen is a compact Gossen meter, the Scout 3. It’s an easy-to- 
use, lightweight meter that never needs a battery. It has a Selenium meter- 
ing cell and the match needle system for high performance, covering a wide 
measuring range. Operation is fast and simple, and the meter features a 
large computer dial with easily read scales. Contact: Bogen Photo Corp., 565 
E. Crescent Ave., Ramsey, NJ 07446, (201) 818-9500. 
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Ilford 400 Delta Professional 

New from Ilford Photo is an improved version of its 400 Delta black- 
and-white film, renamed 400 Delta Professional. The film offers finer grain, 
improved sharpness and hetter push-processing characteristics than its 
predecessor. Since it maintains fine grain, the film is well-suited for picto- 
rial and fine-art photography. It incorporates Ilford’s proprietary three- 
layer, core-shell crystal emulsion technology to produce the grain of a film 
two stops slower and is pushable to ISO 1600. Con- 
tact: Ilford Photo, 70 W. Century Rd., Paramus, NJ 
07653, (201) 265-6000. 


Lowepro Trim Trekker 
The new Lowepro Trim Trekker is a slim-profile camera bag with a hide- 

away harness system. Its most unique feature is the Drawer, a padded, 
reinforced, secure compartment that slides out of a NoDrop side hatch for 
fast access to extra lenses or large pro flash without removing the pack 
from your back. The pack’s harness adjusts for different torso lengths and 
features sternum straps for increased comfort. The Trim Trekker also fea- 

= tures a large, NoDrop front pocket that doubles as a 
tray for sorting accessories or changing lenses and 
film. Contact: Lowepro, 2194 Northpoint Pkwy., Santa 
Rosa, CA 95407, (707) 575-4389. 


Canada i 


WEST TERRITORIES 


Your bow parts the blue-green 
waters at the floe’s edge. A pod 
of beluga plays and splashes 

in an open lead. You slide by 

a dazzling iceberg, camera 
poised. Suddenly filling your 
frame, a flock of sea birds bursts 


like a summer’s flurry across a 
pale blue arctic sky. With the 
satisfying click of the 

shutter, you smile. 


A last great wilderness 
in Canada’s Eastern Arctic. 


Baffin beckons. 


For information on travel to Baffin call 1-819-979-4636, or write 
Baffin Tourism, Suite 101, Box 1450, Iqaluit, NT, Canada XOA OHO. 


Marten Berkman/GEOgraphique Communications 
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Tokina AT-X270AF PRO 
28-70mm f/2.6-2.8 


THK introduces a redesigned AT-X270AF, with a new focusing system 
that increases AF speed and provides a more stable way to handle the lens. 
Durability has also heen increased by using an all-metal body. Multi-coat- 
ing has been applied to a larger number of lens surfaces, which improves 
contrast while reducing reflections and ghosting. HLD (high-refraction, 
low-dispersion) glass is still being used with this new version. That, cou- 
pled with the above technical advances and a nonrotation front ring, has 
produced a pro-quality lens. Contact: THK Photo Products Inc., 1512 Kona 
Dr., Compton, CA 90220, (310) 537-9380. 


Reflecta1504 
AF Projector 
Bogen announces a new Reflecta slide projec- 

tor, the Diamator 1504 AF, which features autofo- 
cus, a single slide editor, selective slide change of 
two seconds between cut and soft fading and 
external lamp adjustment. A five-function cable 
remote control includes an integrated light pointer. 
Contact: Bogen Photo Corp., 565 E. Crescent Ave., 
Ramsey, NJ 07446, (201) 818-9500. 


{the wheel} {the bagel} 


OF ALL THE GREAT 360° INNOVATIONS, ONLY ONE 
REMOVES DUST FROM YOUR DARKROOM. 


Wheels are great for going on location. 360° Vector Valve runs circles around 
And nothing beats a bagel with cream ordinary dusters by blasting away dirt 
cheese for a quick bite between setups. from any angle. In the darkroom, in the 


But there’s only one 360° essential for the studio or on location, nothing beats the all- 
darkroom — the Dust-Off Plus® Vector Valve®. around cleaning power of Dust-Off Plus. 


Photographers depend on Dust-Off®, Check out the new complete line of 
the original and still #1 choice in 100% ozone-safe, 100% effective Dust-Off 
photographic dusters. The Dust-Off Plus dusters. 
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{the 360° Vector Valve®!} 


America’s First Family of Dusters. 
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POC Sates Set Md 
“We Specialize in Wildlife Up 
Close, Very Close” 


Join photographers and naturalists 
John Finley, Branson Reynolds, Gary 
W. Stanley, Bill Hartley, 

Jim Roetzel, Dr. Peter Beamish, 
Don and Karen Bonica for 
Nature One Wildlife Adventures 


Sponsored by Leica Camera, Kodak Film, 
Sundog Camera Carrying Systems. 


BIRDS OF PREY WEEKENDS 
LED BY JOHN FINLEY & JIM ROETZEL 
MASSACHUSETTS: AUGUST 6-7; MAINE: 
SEPTEMBER 17-18; VERMONT: OCTOBER 15- 
16; MARYLAND: NOVEMBER 5-6 


LIONS, TIGERS, LEOPARDS, 
COUGARS, GRIZZLIES 

LED BY JOHN FINLEY 

May 27-31 


TEACHER TOURS WILDLIFE 
OF YELLOWSTONE 

LED BY TEACHER & PHOTOGRAPHER JIM 
ROETZEL 

JUNE 20-25 


LIGHTHOUSE TOUR OF THE 
COAST OF MAINE 

LED BY GARY W. STANLEY 

Juty 31-AuGusT 1 


NEWFOUNDLAND, “DANCING 
WITH WHALES” 

LED BY JOHN FINLEY AND DR. PETER BEAMISH 
Aucust 5-12 


CRUISING LABRADOR 
“ICEBERG ALLEY” 

LED BY JOHN FINLEY 

AuGustT 18-24 


NATIVE AMERICAN CULTURE 
TOUR—THE AMERICAN 
SOUTHWEST 

LED BY BRANSON REYNOLDS 

Aucust 10-16 


MOOSE— ESCAPADES — 
MAINE 

LED BY JOHN FINLEY 

AuGustT 14-18 


WILDLIFE OF THE CANADIAN 
ROCKIES 

LED BY JOHN FINLEY 

SEPTEMBER 2-7 


MONTANA WILDLIFE & BIRDS 
OF PREY IN VERMONT 
NOVEMBER 26-DECEMBER 4 


CALL OR WRITE FOR 1994 SCHEDULE 
NATURE ONE 

P.O. BOX 531, HADDONFIELD, Nu 08033 
(609) 427-9223, (800) 659-9718 

Fax (609) 427-9139 
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Fujichrome 
Provia And 
Sensia 

Fuji introduces two new 
lines of transparency film, Sen- 
sia and Provia. The Sensia series 
is an amateur film, available in 
ISO 100, 200 and 400. It utilizes 
Fujifilm’s imaging technologies 
to ensure that amateur shooters 
see the fine grain and sharpness 
that are found in the profes- 
sional products. In addition, Fuji 
has a new line of pro trans- 


| parency films, called Provia. 
| Available in ISO 100, 400 and 


1600, this film is designed to pro- 
duce exceptional image quality. 


| Contact: Fuji Photo Film 
| U.S.A. Inc., 555 


Taxter Rd., 
Elmsford, NY 
10523, (914) 
789-8100. 


Billingham 
Stowaway 
Designed to hold com- 
pact cameras, binoculars, 


| wallets and any other neces- 


sities, the Billingham Stow- 

aways are the ideal 

take-along. They feature a 

padded main compartment, z 


pen pockets and lots of securely zippered pock- 


ets to keep small items like keys and credit 
cards safely tucked away. Three models are 
available in olive or black waterproof canvas, 
with top-grain leather, solid- 

brass fittings, 

helt loops and 

adjustable 

shoulder 

strap. 

Contact: 

Leica 

Camera 

Inc., 156 

Ludlow 

Ave., 

Northvale, 

NJ 07647, 

(800) 222- 

0118. 


Vivitar See 
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Vivitar 
28-200mm 
f/. 3 8 = 5 . 6 
The 28-200mm f/3.8-5.6 
is the latest Series 1 lens 
from Vivitar. The lens is so 
new it didn’t make it into our 
“Gadget Bag” department this 
month! A professional-quality, 
do-everything unit, the lens mea- 
sures less than 3¥ inches long. 
This 7:1 zoom replaces a bag full 
of fixed-focal-length lenses, with 
absolutely no compromise in reso- 
lution characteristics. The lens 
utilizes a sophisticated optical 
design with 17 elements in 14 
groups and, like all Vivitar lenses, 
this one is multi-coated to increase 
eo light transmission and reduce flare. 
It features a minimum focusing dis- 
tance of 5.9 feet and a filter size of 
72mm. Contact: Vivitar, P.0. Box 2193, 
Chatsworth, CA 91311, (818) 


Canon EF 28- 
80mm f/3.5- 
5.6 Il USM 


Canon introduces a new, 
popular focal-length lens for 
the entire EOS line of cam- 
eras. The lens is distin- 
guished by its advanced 
design, which has resulted in 

SS ultra-compact size and light 
weight, with high optical and AF performance. It 
employs Canon’s micro USM (ultrasonic motor) 
AF technology to provide macro focusing as 
close as 1.3 feet. The 28-80mm lens utilizes 


2]\\_ nine elements in nine groups in its con- 


struction, including two aspherical 
lenses. The lens features a rubber, 
rotating-type zoom ring for 
\ enhanced operability and 
offers a switch for autofo- 
cus or manual control. It 
measures 254x2'c- 
inches and weighs 
7.4 ounces. 
Contact: 
Canon U.S.A. Inc., 
Dne Canon Plaza, Lake Success, 
NY 11042, (516) 488-6700. 


EverColor Introduces the World's Finest 
Color Print — and it's Archival. 


New Pigment Transfer Process 

Saturated, accurate color — extended gamut 

Accepts transparencies, negs, flat art or digital file 

Highlight and shadow detail far exceeds that of competing processes 
Unrivaled sharpness 


Iris ink-jet proof available for interim approval 


Remarkably low prices for exhibit-grade quality and permanence 
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i L \ artifact. "After making Dye Transfer prints for almost 50 years, I have 
light-stable pigments. The \ __|_ finally found the most detailed, sharpest, most controllable process ever . . 
oe gee EverColor leaves nothing to be desired. This is truly the best method for 


resulting print is museum quality zp, producing a gallery quality color print." 
| eo — Bob Pace, Master Printer 


and guaranteed to last centuries 
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under artificial or indirect light 


without fading. It's today's 


e got 


professional choice for display 9 > 
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Listen to the pros. Call 1-800-533-5050 toll-free for a sample print and free copy of "The Search 
for Quality—and Permanence" by Bill Nordstrom, master printer and EverColor's founder. Learn 
why EverColor Pigment Transfer Prints now set the standard by which others are measured. 


Beautiful. Lasting. Demand the best — EverColor. 


EVERCOLOR 
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SAMUEL nutiti 


_ $16.00 
plus $3 S/H 


100% COTTON * CUSTOM EMBROIDERED 

HAND DYED ¢ PREWASHED #ADJUSTABLE 
My hats are made in small quantities to 
assure quality and give a natural, “lived-in- 
look.” I use a sturdy 12 oz. cotton duck 
cloth for the cap, soft cotton twill for the 
inner band, and webbing for the 
adjustable strap. 

SATISFACTION GUARANTEED. 


Designs: Salmon (shown), Trees (shown), & Snowshoes. 
Colors: Khaki, Olive, Navy, Moss, Straw, & Natural. 


ORDER TOLL FREE 
1-800-549-8211 
VISA / MASTERCARD 
Send check or money order to: 
Samuel Hunter OP-1 
1020 Carolyn Avenue, 

Modesto, CA 95350 


© 1994 Samuel Hunter, All rights reserved. 
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There are 20,000 
photo labs in the 
United States. 


Photographic Magazine rated our laboratory 


ONE ie TEN BEST 


We invite inquiries from photographers 
who want significantly better 
processing, enlargements & Photo CD’s. 


— For Your-——————_- 


Fikick 


Catalog & Starter Kit 
Send this coupon...or call 


1-800 327-1776 


Fax (305) 922-3008 


(J) Yes! Please send mailers, 
information and discount coupons. 


Name 
Address Apt___ 
City State Zip 


op 6/94 5C 


SALE LABORATORIES 


2960 Simms St. Hollywood, FL 33020-1579 
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(Cont’d from page 16) 

photo and, if thousands of disks are 
sold, it could be many dollars per 
photo; however, it’s unlikely the pho- 
tographer will ever see enough money 
to equal what the photos would sell for 
at a minimal one-time use only rate. 

For 38 years, I took and sold my 
photographs through agents or out 
of my own office. It was easy then 
because there was either a set or nego- 
tiated price for the use of a photo- 
graph, and it didn’t matter what size it 
was to be printed or to which publica- 
tion it was sold. A most important 
consideration, even then, was that the 
purchaser understood that what was 
being sold was for “one-time use 
only.” Never submit a photograph that 
isn’t clearly marked “one-time use 
only.” A photograph not bearing such 
a designation can be construed as 
being sold outright. 

The following advice is from Jim 
Pickerell who publishes the newsletter, 
“Taking Stock.” He’s in the forefront 
of protecting our rights as photogra- 
phers. “Never submit transparencies 
without a delivery memo and in its 
terms include the following: ‘Sub- 
mission is for examination only. Pho- 
tographs may not be reproduced, copied, 
projected or used in any way without 
(a) express written permission on our 
invoice stating the rights granted and 
the terms thereof and (b) payment of 
said invoice. The reasonable and stipu- 
lated fee for any unauthorized use shall 
be two times our normal fee for such 
usage.’ Many magazines may ignore 
this language and use your picture 
without checking with you first, but 
legally you have them if this language 
was in the delivery memo. At the very 
least, there’s no way they can say they 
own it because you sold it to them. 
Submit an invoice on every sale and 
specify in the invoice the limits of the 
term and exactly what rights you’re 
giving for the fee. Even if the maga- 
zine simply sends you a check after 
publication without ever telling you, 
send back an invoice immediately 
specifying the terms of the sale and 
mark the invoice paid.” 

Here’s my favorite horror story: 
A large sporting-goods manufacturer 
bought a “mood” hunting photo from 
an aspiring wildlife photographer. He 
was paid $75, a price exceedingly low 
for a transparency, no matter how it 
was to be used. The photo was used in 
the company’s ad campaign and ap- 


peared in every major outdoor maga- 
zine. It was also used at least once a 
year in these same magazines, year 
after year. The photographer should 
have been paid at least $17,000, but 
all he ever got was $75. He had no 
recourse because he hadn’t specified 
“one-time use only.” The company 
claimed it had purchased the photo. 

If you don’t negotiate the price to 
be paid for your work, you won’t be 
paid what the photograph is worth. 
An ad I saw sums it up perfectly: 
“You don’t get what you’re worth, 
you only get what you negotiate.” 

We’ve been recently approached 
by several companies wanting to use 
some of our photographs on clip-art 
disks. One company said, “You don’t 
have to give us your best, top-of-the- 
line photos. You must have some sec- 
onds lying about that we could use.” 
It offered $2 apiece outright. 

All my life I’ve made it a point to 
submit to any client only the very 
best of the photos I’ve taken, no mat- 
ter how big or small that client hap- 
pened to be. I’ve counseled forever: 
“If the photograph isn’t as perfect as 
you can make it, reject it.” Your com- 
petitors are going to be submitting 
their best work or, if they don’t, they 
won’t be competitors for very long. 

Suppose, however, we did give 
clip-art companies our “seconds.” 
From then on, we—and you—are com- 
peting for sales against those seconds 
because there are companies that don’t 
need the highest quality in order to get 
by. For instance, we’ve regularly sold 
some of our work to a real estate com- 
pany for use in its land sales brochure. 
We were recently told they didn’t need 
any more photos now or in the fore- 
seeable future. They had purchased 
some clip-art disks and the photos on 
the disks would serve their purposes. 
Because there was no time limit on the 
disks’ photos, they would put out new 
brochures only when they had new 
developments to promote. 

The top magazines won’t be using 
clip art, but the number of top maga- 
zines is minimal compared to the 
overall market. All of us will have a 
harder job selling first-rate photos 
at first-rate prices when we’re being 
undermined by “second-rate” clip-art 
disks. They should really be called 
“cutthroat disks” because if you sell 
your work to such companies for use 
on clip-art disks, the throat you cut 
will be your own. oP 
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Ross Perry’s story has inspired all of us at 
NYI and we'd like to share it with you. In 
his words: “Within six months of enrolling 
| was hired to photograph construction of 
ten new radar sites in the Arctic. My first 
thrill was ‘commuting’ to work on twin- 
engined Otters and helicopters. My 
second thrill was earning $6500.00 in the 
first month alone! Only my wife, my 
banker, and you know how happy the 
NYI Course has made me. Thanks, NY1.” 


Since 1910 NYI has made dreams come 
true for thousands of other students too. 
“Thanks to your Course,” writes Eugene 
Bayout of Portland, OR, “I’m living out 
my dream, earning my bread as a 
portrait photographer. NYI home 
training did more for me than any 
school I ever attended. The Course is 
the best. It’s great!” 


Still, you may be wondering: Can | 
learn at home to earn extra money with 
my camera too? 

Yes, you can, with NYI’s help. Before he 
enrolled, Robert Sirovy of Vista, Cal., 
also wondered. Now he writes: “You 
turned my hobby into a nice second 
income in my spare time?’ 

And Glenn Lewis of 
Murfreesboro, Tenn., 
has opened his own 
environmental pho- 
tography business. 
Glenn always 

enjoyed taking wild- 
erness pictures. 
“Now,” he says, “I’m 
paid to do it. | love it!” 
These success stories are not unusual 
for NYl Home-Study grads. Fact is, NYI 
has trained more successful photogra- 
phers than any other school in the 
world. But what if you’re not interested 
in making money or starting a new 
career? What if you'd just love to see 
your pictures win prizes, be exhibited, 
get published? Can NYI help you also? 


We sure can. After his NYI Home 
Course, Larry Souza of Wichita Falls, 


\ 


ee! “Retired from the military, 
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and injured in a car crash, 
| was rejected for job after job. 


Texas, rejoiced because “Now my pic- 
tures are seen in newspapers all over 
the country.” 


And Leo Paro of 
Burton, Michigan, 
fairly glowed: “I’m 
proudest of having 
one of my pictures 
published in Reaq- | 
ers Digest. Thanks, 
NYI. You made a 
successful pho- 
tographer out of 
me at the tender 
age of 50” 


We helped Daniela Neukamm of 
Ontario, Canada, too. She was “thrilled 
to see my photographs published in a 
national magazine?’ Daniela adds, 
“Your step-by-step home training and 
personal cassette tapes gave me the 
skill, encouragement, and confidence | 
needed to succeed” 

Are you still wondering if NYI can help 
you too? 

Paul Owens of Miami, Florida, also had 
some doubts. “Now/’ he writes, “I 
must admit enrolling with NYI was 
one of the best decisions | ever made?’ 
“It’s the easiest-to-understand 
photographic training I’ve ever seen,” 
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so successful? W,. 
Shaw of Upper 
Marlboro, Mary- 
land, sums it up: “As 
an educator I can 
truly say, yours is by 
far the best course 
I’ve ever seen’ 


All these NYI students started the same 
way. They sent a coupon or called Toll- 
Free and had NY1's lavishly illustrated 
Home Course color catalog mailed to 
them — absolutely free. 

Find out why Joe McKlemurry of 
Farmington, Conn., writes: “My only 
regret is that I didn’t enroll earlier’ 


Mail the coupon today or call 
1-800-336-NYIP. New York Institute 
of Photography, 211 East 43rd Street, 
New York, NY 10017. 


ZIP 
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GI Bill information, check here 
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Minolta AF 35-200mm f/4.5-5.6 xi 


ntil recently, 
zoom lenses 
with a range 
greater than 3X 
were treated 
with disdain by 
most photogra- 
phers. After all, common 
wisdom had long suggested 
that the manufacturers sim- 
ply couldn’t produce a more 
versatile zoom—of accept- 
able dimensions —capable 
of decent optical quality. 
That’s exactly why most 
stuck rigidly with a 70- 
210mm or 28-85 zoom, con- 
sidering those with greater 
potential a novelty at best. 
While this prejudice may 
have been valid until the 
mid-’80s, it definitely 
deserves to be put to rest 
once and for all. Now that zoom 
lenses in general have developed a 
measure of respectability, they out- 
sell their “prime” (fixed-focal- 
length) counterparts by five to one. 
And some of the most popular pack 
a full SX to 7X range into a barrel as 


Sigma 28-200mm f/3.8-5.6 
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compact and lightweight as an older 
35-70mm model. 

Convinced that many readers 
would appreciate a zoom of 
extended range, I decided to survey 
the market. Here’s a brief review of 
all the possibilities, with particular 
emphasis on the latest and most 
technologically intriguing. Since 
new lenses appear frequently, this 
may not be a comprehensive list, but 
it should cover most of the models 
intended for the avid photographer 
and the frequent traveler. 


Wide To Tele Zooms 
If there’s such a thing as an all- 
purpose lens, it’s surely one of the 


Wide-Ra 


ZOONS 


To minimize the equipment 

load and maximize the range of your 
photographic opportunities, these 

5X-or-greater zooms may fit the bill 


BY PETER K. BURIAN 


wide-angle (28mm to 35mm) to tele 


(200mm) zooms. For vacation travel, 


hiking, mountaineering or backpack- 
ing, one of these will cover most of 
the bases. Actually, this type has 
been available since 1985, but the 
current models have been substan- 


Tokina 28-200mm f/3.5-5.3 


tially improved over the previous 
generation with technology that we’ ll 
examine later. 

Whenever you’re unwilling or 
unable to cart a full complement of 
gear, consider a model with 5.7X to 
7X potential in a relatively small bar- 
rel. With a compact SLR, one of 
those lenses becomes a highly desir- 
able travel companion. Because they 
can replace up to eight fixed-focal- 
length lenses, we can cer- 
tainly understand the 
reason for their high level 
of appeal. 

You'll find several in 
this category, including 
Nikon’s 35-200mm f/3.5- 
4.5 AIS, a highly tradi- 
tional zoom with an 
incredible ability. This 
one will actually focus 
down to 12 inches for 
extreme close-ups at the 
wide end (and to a 
respectable 5.5 feet at 
200mm). Its all-metal 
jacket keeps the lens out 
of the featherweight cate- 
gory, but like many 
Nikkors it will withstand 
years of abuse. 

Minolta’s AF 35-200 
f/4.5-5.6 xi is a product of another 
generation, with its built-in power 
zooming/power focus motor. Its min- 
imum focus distance is also extraor- 
dinary, ranging from 18 to 38 inches, 
depending on focal length. A com- 
pound aspheric element helps main- 
tain contrast and edge-to-edge 
sharpness, reducing the need for 
extra elements that would increase 
the weight. 

Sigma recently downsized its 28- 
200mm f/3.8-5.6 zoom, trimming 
nine ounces and a full inch from the 
previous incarnation. This petite 
model gives up little in terms of 
image quality, however. It’s main- 
tained with a conventional optical 
strategy, keeping this zoom worthy of 
the Sigma reputation acquired over 


30 years. Minimum focus- 
ing ability can be 
reduced to 24 inches 
with an optional 
accessory close-up 
lens, a worthwhile 
device. The barrel 
has a scratch-resis- 
tant ZEN finish, 
which also provides a 
non-slip grip. And there’s 
a bonus here: A circular diaphragm 
provides more natural, soft-focus 
foregrounds and backgrounds. 

When designing its own 28- 
200mm f/3.8-5.6 zoom, Tamron engi- 
neers specified two hybrid aspheric 
elements to assure good image con- 
trast and corner-to-corner sharpness. 
These are produced by bonding a 
layer of acrylic resin 
to glass, which is 
then treated to pro- 
duce a perfectly 
hardened aspheric 
surface. This ban- 
tamweight package 
is a pleasure to 
carry, as it fits into 
a jacket pocket with 
ease. Its close- 
focusing ability can 
be reduced to 3.2 
feet with the 
optional close-up 
adapter lens. In 
terms of image 
quality, the 28- 
200mm f/3.8-5.6 
remains competitive 
with other Tamron 
zooms of a less ambitious range. 

Tokina now has two zooms in this 
category, looking nearly identical but 
varying substantially in close-focus- 
ing ability. The manual-focus 28- 
200mm f/3.5-5.3 is the leader in this 
regard, but its AF sibling offers the 
many benefits of autofocus as com- 
pensation. Tokina has been making 
lenses for more than 40 years, and 
this broad base of experience assures 
consistent quality. 
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Tamron 28-200mm f/3.8-5.6 


Vivitar recently entered the ‘‘do- 
everything” lens market with two 
models. The AF 28-210 f/3.5-5.6 
zoom offers a sophisticated optical 
design at an affordable price. For 
even greater definition of intricate 
detail, the discriminating photogra- 
pher will opt for a premium-grade 
Vivitar —the AF 28-200mm f/3.8- 
5.6—which bears the Series 1 logo, 
denoting superior sharpness, color 
rendition and mechanical precision. 


Expanding 
The Zoom Ratio 

Truly deserving of the term “revo- 
lutionary,”’ Canon’s EF 35-350mm 
f/3.5-5.6 USM L provides unsur- 
passed versatility. As the only 10X 
zoom for still photography, this one is 
capable of replacing 
three zooms or 


isn’t exactly pock- 
etable, of course, 
but its alloy chassis 
is just as portable as 
some of the popular 
80-200mm f/2.8 
models. 

As a profes- 
sional instrument, 
this Canon is priced 
accordingly, but 
still rates high on 
the price/value 


(low-dispersion) 
elements, image 
quality matches 
that of some prime 
Canon lenses, even at maximum 
aperture. The close-focusing distance 
varies from 2.2 feet at 35mm to three 
feet at 200mm to 7.2 feet at 350mm. 
That compares favorably with other 
lenses, especially the 300mm tele- 
photos, but can be reduced with the 
EF 25 extension tube. 

With its exceptional image clarity, 
color fidelity and contrast for a 10X 
zoom, it’s a credit to Canon engineer- 
ing. Serious enthusiasts who want to 


Canon 35-350mm 
fI3.5-5.6 
USM L 


numerous primes. It | 
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Where, When, and How | 
to discover the best 
photography in America 
How to plan your next photo trip to: 


Monument Valley and Canyon de Chelly 
Zion and Bryce Canyons 
Hidden Desert Slot Canyons 
Death Valle 
Arches National Park 
Santa Fe and Taos 
Arizona Desert wildflowers and cactus 
Yosemite Valley 
East side of the Sierra 
Point Lobos and the Central Calif Coast 
California North Coast 
The Coast of Oregon 
Olympic Rain Forests of aatiniken 
The Hana Coast of Maui 
The Na Pali Coast of Kauai 
The Big Island of Hawaii 
Glacier National Park 
Winter in Yellowstone 
Colorado Color in Spring and Autumn 
Great Smoky Mountains 
The Everglades 
Sanibel and Captiva Islands 
The Coast of Nova Scotia 
Autumn in Vermont 
Acadia and the Coast of Maine 


Choose one of these back issues 
Jreewhen you subscribe to 
photograph 
america 
newsletter 


Post Office Box 1182 
Novato California 94948 


or charge by phone ¢ VISA * MC ¢ (415) 898-3736 
$30 per year * bimonthly 


money back if not satisfied 
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the Moment 
With all formats of photographic 
equipment from Del’s Camera. 


Stocking NEW & USED — Canham, Deardorf, 
Wisner, Wista, Toyo, Nikon, Schneider, Fuji, Ries, 
Gitzo, Bogen, & most major brands. We’re 
professional photographers assisting you for over 
17 years. 


We're always looking for clean late model Nikon, 
Canon, Leica, Hasselblad, Bronica, Pentax (med. 
format), Mamiya & Large Format gear. We offer 
competitive prices 


and good terms. 


923 Olive St., Santa Barbara, CA 93101 
805 962-7557 FAX 805 564-1605 
Mon-Fri 8-5; Sat 9-4 
For a free Price List ask for Maggie. 


June 1994 69 


eee nce Se ee 


The J600 
Backpacker Tripod 
Portability and reliablity 
for the best in outdoor 
photography. 


RIES INDUSTRIES 


Creating quality wooden tripods since 1936 
7865 NE DAY ROAD, SUITER 


BAINBRIDGE ISLAND, WA 98110 
TEL: (206) 842-9558 FAX: (206) 842-8530 
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NEW VERTICAL FORMAT 


‘tives and slides securely in place. 
CONVENIENT—Fits any standard 3-ring 
binder or file cabinet using hanger bar. 


NEW LOW PRICE—$8.95/pkg. of 50 | 
__ pkgs New PERMA-SAF 35mm Slide Pages ' 
__ pkgs New PERMA-SAF 35mm Negative Pages 
__ pkgs hanger bars @ $6.50/pkg. of 50 

NJ residents add 6% tax. Res. of cont. U.S. add $2.50 S&H 

All others add $2.50 plus 20% of order. 
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| pus owners have 


bridge the gap 
between amateur 
and professional 
will find the EF 
35-350mm 
f/3.5-5.6 USM 
L to be a highly attractive choice. 


Normal To Tele Zooms 
Not everyone requires the wide- 

angle option, so two zooms of 6X 

range start life at 50mm. First is the 


Olympus (Zuiko) 50-250mm f/5 


Nikkor 50-300mm f/4.5 ED of tradi- 
tional design, but incorporating a 


| low-dispersion glass element for 


excellent resolution and contrast. By 


| today’s standards, this one is expen- 


sive and quite large and weighty at 
5.1 pounds. 

Its steady sales, however, speak 
volumes about its Nikon construction 
and potential for top-notch image 
quality. Noticeable is its uniformly 
crisp details under high magnifica- 
tion and its lack of color fringing. 
These factors outweigh mere conve- 
nience for many dis- 
criminating enthusiasts 
and professional pho- 
tographers. 

Because most Olym- 


voiced a preference for 
single-focal-length 
lenses, that manufac- 
turer now lists only a 
few zooms for its OM 
cameras. Thankfully, 
one of those is the 
Zuiko 50-250mm f/5 
with full 5X zoom 
range, suitable for any- 
thing from candid por- 
traits to sports action 
from the sidelines. This 
is a particularly portable 
zoom for one of tradi- 
tional design. With its 
impeccable engineering, 
this rugged lens is also a 
suitable companion for 
the OM-4T, which 

is encased in a tough 
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Nikkor 50-300mm f/4.5 ED 


titanium shell. 

Tokina counters 
with a pair of 60- 
300mm f/4-5.6 mod- 
els, one in manual 
focus mounts and the 
other in AF. Again, the latter gives up 
some close-focusing ability in 
exchange for the autofocus, a fair 
trade-off in my estimation. 

This spring, Tamron announced 
another addition to its line, the AF 


DA 


. 


\; 


70-300mm f/4-5.6 (see “A Guide To 
The Goods” on page 58). This sleek 
beauty is one of the shortest zooms in 
its class and is pleasantly lightweight. 
A nine-blade diaphragm assures 
beautifully rendered, blurred back- 
grounds, especially noticeable in 
close-up work. Although it falls a tad 
short of our 5X criteria, it’s still 
worth considering if you want Tam- 
ron quality. 

Those who insist on a full 6X 
range in a manual-focus zoom might 
prefer the SP (“super-performance’’) 
60-300mm f/3.8-5.4. With its higher 
magnification, this 
rugged Tamron (with a 

substantial feel) should 
especially entice the 
nature photographer. 


Super-Tele 
Zooms 
Anyone shooting 
from a fixed position (a 
blind, car or the stands 
at a sporting event) will 
certainly appreciate a 
long zoom lens. Their 
flexibility comes in 
handy whenever you’re 
unable to vary your dis- 
tance from the subject, 
but want frame-filling 
images. When that 
includes the activity in 
a nest or den, the situa- 
tion will call for a 
400mm reach or prefer- 
ably greater. 
In its premium 

Series | line, Vivi- 


NO MATTER HOW YOU SHAKE IT, 
YOU CAN'T SUGAR COAT THE FLAWS IN FILTERS 
MADE BY THE COOKIE CUTTER METHOD. 


Some manufacturers go to great lengths to sugar coat their _— we test our fine Schneider lenses. 


inferior filters with “bargain” prices. But when the dust settles, An anti-reflection coating on both sides of every filter 

the difference between their filters and B+W is perfectly clear. reduces unwanted lens flare and guarantees that the high-MTF 
Most other manufacturers whip up a batch of filters by start- performance of your lens is maintained exactly as the lens 

ing with glass that has been poured in thin sheets and manufacturer intended it. 

cooled quickly, with the result that internal flaws are To tempt you even further, nearly every B+W screw- 

introduced. Then the “cookie-cutting” process intro- on filter is mounted in a matte black, solid brass ring, 

duces even more stresses and strains! further reducing surface reflections and preventing 
But at B+W we use the finest ingredient distortion of the filter. All mounts are corrosion 

available: a solid block of Schott German optical free and will not bind. 

glass. We diamond cut each filter from a cylinder B+W filters. Truly a sweet deal — with no 

of Schott glass, and precision grind and polish it unpleasant aftertaste! For a catalog or the loca- 


to ensure parallel flatness and uniform thick- Pole eae tion of the dealer nearest you, contact Schneider 
ness throughout. Then we test each filter inter- pea ie Pe Corporation of America, 400 Crossways Park 
ferometrically for perfect flatness, just the way ‘WH KREUZNACH Drive, Woodbury, NY 11797. (516) 496-8500. 
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tar offers the 100-500mm f/5.6-8 in 
manual-focus mounts and a remark- 
ably compact barrel. The lens is rela- 
tively modest in size and weight, 
primarily due to the small, variable 
aperture that diminishes as you zoom 
to longer focal lengths. Optical qual- 
ity —surprisingly satisfying for the 


Vivitar 100-500mm f/5.6-8 Series I 


price —is achieved with conventional 
methods. As starter lenses for wildlife 
work, with an ISO 400 or 800 film, 
any of these will allow you to begin 
documenting distant critters without 
violating their circle of confidence. 


Technological Wizardry 
In the March 794 issue, George 
Lepp provided an excellent summary 

of the latest strategies employed by 
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the manufacturers for all types of 
zoom lenses. Superior multi-coat- 
ings, the use 
of synthet- 
ics com- 
bined 
Be with opti- 
cal glass, 
Be robotics- 
BP assisted 
: b manufac- 
EY turing and 
automated 
lens grinding have worked wonders. 
They have enabled the manufacturers 
to produce zooms of tremendous 
range with credible performance — 
most at a price unlikely to strain your 
credit limit. And the increased use of 
impact-resistant polycarbonates have 
reduced the weight of many, while 
variable apertures keep them from 
becoming unduly bulky. 
As we’ve seen, a few of the popu- 
larly priced models now incorporate 


aspheric elements (to focus all light 
rays on the same point). Formed 
using new, less expensive methods, 
these compensate for optical distor- 
tion and aberration. More impor- 
tantly, they reduce the number of 
elements (and thus weight) required 
for such correction. On the other 
hand, this exotic glass isn’t a prereq- 
uisite for satisfying picture quality. 

After all, the engineers have 
access to proven optical methods: 
employing multiple elements of dif- 
fering characteristics. With new tech- 
niques for moving elements during 
focusing, plus computer-aided 
design, their jobs have been dramati- 
cally simplified. Naturally, profes- 
sional lenses of wide aperture still 
mandate the use of high-tech glass to 
meet critical demands. Most photo 
enthusiasts, however, will get by 
nicely with a zoom of conventional 
optical design. 


Evaluation 

In spite of their unparalleled ver- 
satility, extended-range zooms are 
unlikely to replace all other lens 
types. Review the specs for any 
maker’s full lineup and you’ll note 


THE FUTURE HAS A BETTER SHAPE 


THE PAST puts 100% weight 
on your shoulder (in this 
case 24lbs.) causing 

you to raise 

one shoulder. 


THE PAST is 
always 
slipping 

and 

swinging 
around 
awkwardly. 


THE PAST takes two 

hands to operate 

because the top opens 

the wrong way. , 


THE PAST 


PHOTOFLEX, INC. 
541 Capitola Rd. Ext. a Suite G a Santa Cruz, CA 95062 
(800) 486-2674 « (408) 476-7575 « FAX (408) 476-2715 
Canadian Distributor: Lisle-Kelco a (416) 672-6661 
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The PAST overloads 

one side of the back, 
bending the spine, 

which causes neck and 
shoulder strain, resulting 

in pain, frustration and 

_ minimum satisfaction. 


The FUTURE 

transfers the weight to 
your waist and legs, 
straightens the spine, 

and relieves stress on 
your shoulder, neck and 
back. This results in 

more photos taken and 
maximum satisfaction! 


Our Camera Bags 
Come WithA 


LIFETIME WARRANTY. 


A Circle No. 56 on Reader Service Card. 


THE FUTURE puts 10% weight 
on your shoulder; far more 
comfortable as strap stabilizes 
- the bag so it won't slip off. 


THE FUTURE takes 


¥ 4 
: 1 one hand to operate 
_—_—___ because the top 
opens the right way. 


THE FUTURE transfers 
90% of the weight to 
your legs; this stops 

the bag from swinging. 
Experience using 

your camera 

instead of 

cursing the bag. 


THE FUTURE 


PHOTOFLEX. 


CAMERA BAG SYSTEMS 


several boasting one or more advan- throughout the zoom range and 
tages. Those may include an even wider maximum aperture. Nonethe- 


more diminutive size, greater correc- ——_— less, these convenience lenses have 
tion for optical aberrations, higher 4 A OG gained great popularity—and 
magnification, constant f-stop deservedly so. op 


: PE 


Canon EF 35-350mm /3.5-5,6 USM L Canon EF includes low-dispersion glass and tripod mount 
Minolta AF 32-200mm /4.5-5.6 xi Minolta AF includes compound aspheric element and 
incorporates motor for power focus and power zooming 


Nikkor 50-300mm f/4.5 ED Nikon F includes low-dispersion glass and tripod mount J ft. 1:85.  9.75in. 4.3 Ibs. 
Nikkor 35-200 f/3.5-4.5 AIS Nikon F 1-foot minimum focus in macro : Sin. 1.6 Ibs. 
Olympus (Zuiko) 50-250mm f/5 Olympus OM 9 ft. 1:5 55a 27-02. 55mm 
Sigma 28-200mm /3.8-5.6 ZEN AF and MF 5.9 ft. 1:83 34in, 17.502. 72mm 


Tamron 28-200mm /3.8-5.6 Popular AF and includes hybrid aspherical elements 6.9 ft. LOS eaten.” TOR: 72mm 
MF with Adaptall II 


Tamron AF 70-300mm £/4-5.6 4.9 ft. 1:3.9 45in. 1850z. 58mm 
Tamron 60-300mm f/3.8-5.4 MF with Adaptall II 6.1 ft. Lao ee Ooanece) 3) Oz; 62mm 
Tokina 28-200mm f/3.5-5.3 4.25 ft. 1:5.5 425in. 2402. 72mm 
Tokina AF 28-200mm f/3.5-5.3 8.2 ft. Ill) 4.3in. 2502. 72mm 
Tokina 60-300mm f/4-5.6 4.9 ft. 1:4 43in. 2002. 67mm 
includes tripod mount 9.8 ft. 15 7.9in. 3502. 67mm 

6.2 ft. 1:8 4.4 in. 19.70z, 72mm 

5.9 ft. 1:83 34in. 1690z, 72mm 


No matter which walk of life you take, Linhof’s Technorama 6175S 
(6x17cm. with 90mm f5.6 lens) takes the world’s widest view. 14% wider 
than our nearest competitor. 

Whether you're wild about news/realism, people, scenic, architectural 
or industrial, Linhof packs in the most breathtaking details and imagery. 
Film area is 3x wider than 6x6, yielding 4 shots on 120 or 8 shots on 220 roll 
film. Without distortion, converging lines or bowing. Positively accurate. 
Positively sharp. A brightline viewfinder with center cross also shows the 
integrated spirit level. Linhof levels verticals to prevent keystoning. Exposure times are 1 to 1/500 second and B. Aperture 
settings are f5.6 to f45. ed 

For an alternative walk on the wide side, Linhof’s 612PC II (6x12cm. with 65mm and/or 135mm lenses) has a film area 2x wider 


__ __ than 6x6. So run, do not walk, to your nearest authorized Linhof dealer. And widen your horizons. L e fi ¢ 


~—— Marketing Corp. 16 Chapin Ro, Pine Brook N/07058, 201/808-9010 When your decision |s precision. 
/n Canada : Daymen Photo Marketing Lio, Scarborough, Ontario M1V2/9 


A Circle No. 29 on Reader Service Card. 
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(Cont’d from page 25) 

works, do more of it.” The trick here 
is to try to figure out the essence of 
the success of the product. What about 
my “Dance of Spring” poster makes it 
sell? Is it the delicate pastel image in 
pinks and white showing a creek that 
could be anywhere surrounded by the 
buds of early spring? Is it the text run- 
ning along the bottom of the poster that 
states in a light-gray italic typeface 
“The Dance of Spring is the Dance of 
Life’’? Is it the reference to the season? 


PHOTO 
MARKET 


Whatever it is, try to uncover the for- 
mula and present buyers with other 
related options. (You can be sure that if 
the formula can be copied, someone 
else will.) Two, “Cover the board.” If 
there are obvious functional product 
slots, make sure you have them filled. 
If you’re creating a line of holiday- 
related cards, for example, be sure that 


Art Wolfe Camera Packs 


for nature, travel and action photographers 


o 
TM 


© 1994 SunDog, Inc. 6700 S. Glacier St. Seattle, WA 98188 (800) 634-0005 


SAVE YOUR COPIES OF 


Prose pher 


Custom-made binders for 
a year’s worth of issues pro- 
tect your valuable copies; 
cases hold two year’s. ® Re- 
inforced board covered 
with durable leather-like 
material in pine green ® Title 
hot-stamped in gold ¢ Cases 
V-notched for easy access 
¢ Binders have special 
spring mechanism to hold 
individual rods which 
easily snap in place. 
Cases: 1-$7.95, 3- 
$21.95, 6-$39.95. 
Binders: 1-$9.95, 
3-$27.95, 6-$52.95. 
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Enclosed is $ for Cases; 
____ sd Binders. Add $1 per case/binder for | 

postage & handling. Outside USA $2.50 per case/ 

binder (US funds only). PA residents add 6% sales tax. 


Print 
Name 


Address 


No P.O. Box Numbers Please 


City 


CHARGE ORDERS (Minimum $15): Am Ex, Visa, MC 
DC accepted. Send card name, #, Exp. date. 


CALL TOLL FREE 
1-800-825-6690 


Jesse Jones Industries, Dept. OP 
499 East Erie Ave., Philadelphia, PA 19134 


SATISFACTION GUARANTEED 
ALLOW 6 WEEKS FOR DELIVERY 


| 
| 
| 
| 
| 
State/Zip : 
| 
| 
| 
| 
| 


there are Valentine’s Day cards as well 
as Christmas cards in your product mix. 

What are the best promotional ma- 
terials to be going with your line, and 
what should you be telling buyers? 
As one well-known buyer puts it, this 
is an area in which less is definitely 
more. Assume that buyers are knowl- 
edgeable, and let them bring out facts 
via questioning. 

Be concise and professional. Don’t 
let your ego get involved in interac- 
tions with buyers. Don’t get involved 
in competitions as to who is busier or 
more knowledgeable, and don’t look 
for stroking. Regard selling to buyers 
as an educational process for them and 
pass on to them the information you 


To the extent that you can 
bring joy, light and 
happiness to those who 
see, touch or buy your 
product, everything else 
will fall into place. 


| would like them to convey to their 


customers. This certainly applies to a 
wholesale business such as posters, as 
well as to a business in which you’re 
involved in selling directly to retailers. 
Tell your distributors what they 
should be telling their retailers. Never 
apologize for the product or point out 
things that could be done better. 

Be aware that marketing isn’t the 
same as selling. Marketing is the 
broader picture in which a single sale 
doesn’t matter that much. Marketing 
is the strategy for creating the pos- 
sibility of sales; it isn’t the actual 
closing of sales. Your sales reps or 
distributors may only be able to focus 
on their own interests in making indi- 
vidual sales, for example, the need for 
new product. It’s your job as director 
of marketing to see the broader view. 

Finally, “A thing of beauty is a joy 
forever.” To the extent that you can 
bring joy, light and happiness to those 
who see, touch or buy your product, 
everything else will fall into place. 
We get most when we give. OP 

Compiled from the new book, Pub- 
lishing Your Art As Cards, Posters & 
Calendars, available from The Con- 
sultant Press, Ltd., 163 Amsterdam 
Ave., New York City, NY 10023. 


s the technology of photogra- 
phy progresses into the 21st 
century, questions regarding 
the ethical and aesthetic viabil- 
ity of digitally altering original 
camera work arise. Speaking 
of photography only as art and 
not taking into account the 
medium’s legal and_historical-recording 
uses, does altering an image digitally do 
anything besides further the art? And is 
changing the image really that much differ- 
ent than other accepted basics of photogra- 
phy, like choosing different focal-length 


Let us know 
how you 
feel about 
digital imaging 
and the 
ramifications 
of its 
increased 
usage 
STAFF REPORT 


lenses, using an especially vibrant color film 
like Fujichrome Velvia or even shooting 
only in black-and-white? And isn’t any 
image we see subject to our own individual 
interpretations to begin with? Every photo- 
graph leaves something out, something 
the photographer chose to eliminate from 
the final image area. Is digital imaging 
only taking that one small step further? 
Or is it sacrilege that should be scorned 
and shunned—banished to photographic ob- 
livion? We at OUTDOOR PHOTOGRA- 
PHER want to know what you think on 
these subjects. 


Digital Imaging 


1. Your Age: 
2. Number of years shooting? 


3. Which of the following categories best 

describes your attitude or reaction to 

new technologies? 

(_] the first “on your block” to try new 
things 

_] very interested, but cautious until 

products achieve a degree of 

acceptance 

slow to react, but eventually a buyer 

generally traditional, preferring 

conventional products 

4. Do you own a personal computer? 

L] Yes, IBM or compatible 

L] Yes, Apple Macintosh 

L] Other 

No 

5. Do you own any of the following prod- 

ucts or accessories? 

(| Photo CD player 

|_| CD-ROM drive 

L] photo scanner 

audio CD player 

_| big-screen TV 

(_] camcorder 

_] autofocus SLR 

6. Which film do you prefer for most of 

your photography? 

color negative (print) 

_] color transparency (slide) 

() black-and-white 

7. Do you use your computer for (check 

all that apply)...? 

business 

| personal records and finance 

L| hobby interests 

L| games 

8. Do you use your computer for any 

photo-related tasks? 

(| cataloging or labeling 

field notes or random records 

digital imaging 


9. Do you own and use photo or graphic 

software? 

LJ Photoshop 
L) Paint Brush 
L] Others 
10. What attributes of Photo CD technol- 
ogy most serve your needs or are most 
attractive to you? (check all that apply) 
| photo storage with permanent 
archival protection 
L| convenient display on TV/video 
monitors 

_] easy retrieval and organization of 

photographs 

_] photofinishing tasks (selecting and 

cropping enlargements) 

digital darkroom tasks (retouching, 

correcting color balance, burning 

and dodging) 

L| digital imaging (creating realistic 
images formulated by combining 
elements from more than one pho- 
tograph) 

_} digital special effects (creating 
images with conceptual or highly 
abstract qualities) 

11. Do you hold different photo applica- 

tions to different standards? 
LC Yes 
L) No 

12. In which of the following is digital 

imaging acceptable? (check all that 

apply) 

L) Magazine Cover 
_] Book Cover 
(| Advertising 
(| Photographic Print 
L] Poster 

13. Do you want to see more editorial 

coverage on electronic imaging in OUT- 

DOOR PHOTOGRAPHER? 

L] Yes 
L] No 


14. Would you subscribe to a separate 
technical newsletter on electronic imaging? 
C] Yes 
L] No 


The following questions are designed to 
ascertain your opinions about the general 
use of digital technology in photographic 
applications as they apply to your own 
involvement and the methods of other 
photographers. 


CREATION 


* Digitally add a moon to 
a moonless sky 


a 


Digitally add a sunset sky to a 
photograph taken without a dramatic 
sunset sky a 


¢ Digitally replace a cloudless sky with a 
more picture-perfect sky containing 
puffy, white clouds Ea) 


¢ Digitally add a single element to a 
photograph, say a bird in the sky, a bird 
on a tree branch, a deer silhouette on a 
mountain ridge eat tele] 


* Digitally move two Egyptian pyramids 
so that they’re closer together in the 
frame of a photograph Ee) ay 


¢ Digitally add an extra pyramid to a scene 

where there’s only one or adding a 
pyramid to a scene where there was none 
OO 


* Combine two entire photographs, say 
overlaying a formation of geese over a 
big, round sun: 

In the computer 
In the darkroom by “sandwiching 
two pieces of film = 
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Address 


City, State, Zip 


Phot etther 


12121 WILSHIRE BOULEVARD STE 1220 
LOS ANGELES CA 90025-1175 
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(Cont'd from page 10) 

All too often, we as photographers 
make judgments about someone’s vi- 
sual story, which is the equivalent of 
cutting them off verbally in midsen- 
tence. A farmer wants to show me his 
prize pig, but I’m interested in a por- 
trait of him in his wheat field. It used 
to be that I would acknowledge the 
animal verbally —“Yes, sir. That sure 
is a beautiful porker” —but not bother 
to click the shutter. (Film is money, 
you know.) Slowly, I began to see 
how this was the verbal equivalent 


of not listening. The farmer knew I | 
didn’t take the shot and the fact that | 


I didn’t spoke as loud as if I'd said, | 


“Yes, it’s a cow. Doesn’t mean a thing 


to me, though. Got any old farm im- | 
plements in the barn here? Now that | 
would be something worth photo- | 
Whatever I saved in film | 


” 


graphing. 
was more than lost in lack of trust. 
So I’ve learned to allow myself to 
go ahead and shoot the things folks 
show me—to honor the beauty that 


they see. It doesn’t matter whether | 
the photograph pleases me. I’m learn- | 


ing to listen to their visual story. The 
same is true when folks ask me to 
take their photographs. Children who 
run up to me in a foreign market and 
cry, “Take my picture! Take my pic- 
ture!” Or a hotelier who wants his 
photograph taken as he stands ram- 


rod-straight in front of his establish- | 


ment. I used to simply dismiss the 
first and try to find a way out of the 
second. Now, I take them both as part 
of being a good listener. 

Some years ago, I was rafting on 
the Koyukuk River in Alaska with my 
good friend, Jimmy Katz. I was work- 
ing on a Geographic article on the 
conservationist, Bob Marshall, who 
had come from Manhattan to explore 
the wilds of Alaska in the 1930s. 
Jimmy explored them every summer 


as head of his own rafting company, 


James Henry River Journeys. 


Earlier on the trip, Jimmy had bro- | 


ken his glasses and, as they continu- 
ally slid down his nose, he reminded 
me more and more of how I thought 
Marshall himself might have looked. 


I wanted the shot. Unfortunately, as | 


you can see in photo #1, Jimmy is 
the kind of guy who knows instantly 
when a camera comes out. Maybe it’s 
because he’s a photographer himself. 
Maybe he’s an actor; maybe he was 
just nervous. Whatever the case, that 


look told me there’s a visual story to | 


be told. I could cut it off and put my 
camera down or I could follow it. 
Hey, it’s about trust. 

I kept shooting and Jimmy started 
gooning (photo #2—and #2a, #2b, 
#2c, #2d, if there was room to print 
them all). He was playing, but he 
was also relaxing. I kept shooting, 
kept listening, until the story was 
finished. When it was, Jimmy was 
finally relaxed. I turned away for a 
moment, letting the last of the per- 


formance drain from his face. When 
I turned back, he looked up and smiled 
as the glasses slipped slowly down 
his nose (photo #3). 

Did he look like Marshall? I don’t 
know, and it didn’t really matter. At 
that moment, he just looked like Jimmy, 
with all the openness and warmth that 
makes me call him friend. It was a 
very special moment we shared look- 
ing at each other. As I said, trust works 
both ways. Listen up. op 


NO MATTER WHAT YOU CARRY... 
NO ONE CARRIES IT OFF 


One day you're waist deep in the Amazon, the next 


...Backpacks that 

let you climb moun- 

tains. StrongBoxes™ 

that endure the toughest 

airlines. Camera bags that are 

at home in the office as well as 

the Outback. All of our bags are 
designed to work the way you do, 

with easy access pockets and lots of inge- 
nious compartments. Over sixty innova- 
tive models to keep everything right 
where you need it and ready to go. 
Wherever the shot takes you, Tamrac 
gets you there and back. 


BETTER. 


you're three deep at the ticket counter. From 
the heights of Mt. Whitney to the infield at 
Churchill Downs, you 
never know where you'll 
be next. Lucky for you, 
Tamrac covers a lot 
of ground... 


Call or write for our 
FREE 36 page 
Color Catalog 


and direct order information 


Toll Free 1-800-662-0717 


Tamrac, Dept. O, 9240 Jordan Ave., Chatsworth, CA, 91311 


No One Carries It Off Better.” Made In USA 


©1993 Tamrac, Inc 


A Circle No. 69 on Reader Service Card. 
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LIGHT 


(Cont'd from page 28) 

vibrations and moods. The cathedral 
wasn’t the point. It was the effect 
light had on its appearance. 

Unlike the tourist who stood on the 
edge of the Grand Canyon, snapped 
his photo and then said, “Okay, let’s 
go, I’ve got it,” we could stand in the 
same spot, every day, 365 days of the 
year and have 365 different images. 
The subject will be the same, but it 
will not look the same because the 


lighting conditions will differ. 

On film, light translates into color, 
and colors elicit emotional responses 
from us. Mood by itself can be the sub- 
ject of the photo, as it is in these four 
images. But more important, mood is 
one emotional link the photographer 
shares with the viewer. Each of us 
can probably pick a favorite. It might 
be interesting to ask yourself why 
you like one more than another. 


lity Of Light: 
O'fime Of Day 


Even though daylight film is de- 


—~S 


He’s Got, gun! 


Guy says, “Where’re your valuables?” 


=~ SLIDEGUARD 


NATIT} PAGES I say. “I mean the jewelry.” “The sock drawer,” I say. 


“But the real valuables 


Because they’re made 


polypropylene, not poly- 


go in SlideGuard pages. 


from archivally sensitive 


vinyl chloride, 


which gives off that plastic odor. Not to mention salts and acids 


that can really hurt your image. “You know, I’m a shooter myself,” 


he says. “Then pick up the phone and call Light Impressions 


«AT 2 see 10-20 OF 


the best slide pages in the world. 


“That’s a steal,” he agrees. So he calls 


Plus free shipping. 


Light Impressions 


and orders 10,000 , SlideGuard pages! Then he takes my phone 


with rd 


50 SLIDEGUARD HANGING RODS 


50 SLIDEGUARD TOP-LOADING PAGES (3.5 mil, hold 1,000 slides total) 3227 $9.95 
50 SLIDEGUARD SIDE-LOADING PAGES (3.5 mil, hold 1,000 slides total) 3226 $9.95 


SLIDEGUARD D-RING BLACK BINDER (holds 50 SlideGuard pages) 
Most major credit cards accepted. Add sales tax in NYS 


code price 


3194 $6.00 
2016 $12.95 


wee 


1-800-828-6216 


War IMPRESSIONS 


Rochester, N.Y. 14603-0940 
Ask for our catalog with more than 3,000 archival products. 


941R 
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signed to be used outdoors under sun- 
ny conditions, full midday sunlight is 
usually the worst for photography. 
Its direct, overhead lighting produces 
flatness and washed-out colors. 

Most professional photographers 
choose mornings or afternoons, when 
light moves toward the warmer end 
of the spectrum. But it isn’t just for 
warmth of color. Early and late in the 
day, the tonal range is less extreme, 
and the film can record more subtle 
gradations of tone. Color films usually 
respond better in lighting situations 
where the contrast is less extreme. 

The problem arises with film. It isn’t 


nearly as sensitive as the human eye. 


In bright light, the eye sees all tonal 
values, from the brightest highlights to 
the darkest shadows, because the iris 
automatically adjusts to the different 
amounts of light. Our brain also tells us 
what to expect. For example, a scarlet 
tanager registers the same color red in 
our mind, even though we might see it 
in sunlight or in shade. Film, however, 
has a smaller parameter of sensitivity. 
Its response to tonal extremes varies 
depending on the film. Color negative 
films are more sensitive and can handle 
a wider range of contrast, but color 
transparency film can’t. Since this is 
the film most commonly used for 
reproduction, it’s important to under- 
stand its capabilities. 


Direct Sun Vs. 
Overcast Light 

Art Wolfe: The sun was moving 
in and out of clouds, and these shots 
were taken a few minutes apart. In 
the first image, taken in full sunlight, 
the angle of the animal’s head is cast- 
ing a deep shadow and making it hard 
to see detail in the boldly marked 
face. The next image, when a cloud 
covered the sun, shows what happens 
when the shadows disappear. Now 
the animal’s face is easy to read and 
you can even see the subtle catchlight 
in the eye. Even though the position 
of the animal in this image is not as 
strong as in the first, the overall im- 
pact is more pleasing. 

Martha Hill: Reduced-contrast 
lighting helps with this image, but not 
without some loss. For one thing, the 
gemsbok’s form isn’t as distinct. With- 
out highlight and shadow to define its 
form, the animal isn’t as separate from 
the landscape background as in the 
first image. I agree that the second is 
a more appealing portrait because of 
the facial detail, but I still like the 
warm, sunlit feeling of the first image. 
Again, this shows that there’s no single 


“correct” way to portray something — 
photography is subjective. 

On a bright day, lots of the blue 
wavelengths of light are bouncing 
about, which causes shadow areas to 
reflect some of this blue light. Even 
though there might be momentary 
cloud cover, which acts as a giant 
white diffuser, there’s still a strong 
blue component to the quality of the 
light. The film sees it even if we don’t. 
The difference in color between these 
two images is influenced by some 
reflected blue light reaching the film. 

Art Wolfe: In the first exposure of 
the cactus image, bright sun has ren- 
dered this scene into a cluttered, bro- 
ken-up image because of the lights 
and darks. This was photographed in 
the Chiricahua Mountains in Arizona 


Despite our basic 
understanding of light, 
it’s something we’re apt 

to take for granted, 
like the rising and 
setting of the sun. 


on a clear, cloudless day, so I ar- 
ranged my pack to cast a shadow 
over the area in the viewfinder. I was 
able to re-expose without the strong 


brights and darks, and the result is a | 


much more satisfying image. 

Martha Hill: This is a beautiful 
example of how film responds to 
high-contrast and low-contrast light- 
ing conditions. The most noticeable 
difference is in the color. The sunny 
version shows a warmer red with 
more of a yellow component, and the 
shadow version shows a more bluish 
red. But aside from that, the high- 
lights and shadows are also notice- 
ably different. 

In the sunny version, the shadows 
have filled in and gone dark, with no 
readable detail. The cactus needles are 
the lightest values in the scene. The 
image has a lot of snap because of the 
contrast of darks and lights. Because 
Art exposed to keep the highlights 
from washing out and to let the shad- 
ows fill in, the image is publishable. 

In the shadow version, the yellow 
stamens of the flowers are now the 
brightest area of the image. There’s 
more detail in the shadow areas and 
more texture to the cactus needles. 

Flower photographers soon learn 


to recognize the value of high over- 
cast for intensifying color in a scene. 
Uniform, even, low-contrast light, is 
infinitely preferable for saturating 
color. The red flowers appear more 
saturated in color than they do in the 
sunny version. Some photographers 
use a diffuser, such as a white um- 
brella, or a reflector to throw more 
light into the shadow areas, or even 
use flash to fill in the shadows and 
reduce the high-contrast situation. Any- 
thing that works to create more bal- 
anced lighting is worth trying when 
conditions don’t turn out to be ideal. 


You could also use a warming filter 
to keep the reds from going bluish. op 


Art Wolfe and Martha Hill 


... Because three quarters 


of the planet 


is water. 


fowepro 


We've taken every precaution 


to ensure the safety of your camera 


equipment. That’s why every Professional 


AW Series bag features an inner shell of 


shock-resistant; form-holding PE board, and 


a tough, outer shell of ballistic nylon with closed- 
cell foam in between. OverLap™ Zippers and the 
All Weather™ Coyer provide the ultimate protection 
against driving water, snow, sand and dust. For all of life’s 


uncertainties it’s nice to take something for granted: Lowepro AW. 


Lowepro U.S.A. Inc., 2194 Northpoint Parkway, Santa Rosa,CA 95407 
DayMen Photo Marketing Ltd., #22, 3241 Kennedy Rd., Scarborough, ON, Canada M1V 2J9 
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NATURE © SALES ¢ PORTFOLIOS © PROOFS © TRAVft.e LECTURES 


It's never been easier or more affordable... 


..,. to-create fabulous slide presentations. 
"| knew the pros were all using Arion for their 
slide shows, but | didn't know how 
inexpensive it really was. Arion had _“ 

a complete package - everything ¢ 

| needed to make great shows. Not 

only has it increased my business, 

but it's also alot of fun!" Why leave 

those great shots in slide sleeves? 


CATALOG! = 


DISSOLVERS AND See 
COMPLETE SLIDE sy 
SHOW SYSTEMS —————_ ae 
800-328-0595 “eos 


Arion Corporation 701 S. 7th. St. Delano, MN 55328 (612)972-3351 
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For the IBM & MAC 


Announcing 
the remarkable new & improved 


CRADOC CaptionWriter: 


The world’s best-selling slide labeling program. 
Our guarantee: It works. Or your money back. 


“This program has changed my life.” 
— Greg Heisler, Photographer 
1 The CRADOC CaptionWriter: The world’s best-selling slide labeling 
program. 
2 The CRADOC CaptionWriter: Also the world’s fastest and easiest to use. 
Available for both IBM & MAC computers. 
3 Used by the world’s foremost professional photographers, magazines, 
universities, Fortune 500 Corporations, and government agencies, 
aL fsahhas including the British & American armed forces. 
30-day money-back guarantee. Don’t take our word for it: Try the C RADOC CaptionWriter risk- 
free for 30 days. 
5 Order today: See for yourself why our customers keep telling us: “Yesterday, I'd never heard of 
the CRADOC CaptionWriter. Today I can’t live without it.” 


CRADOC CaptionWriter’ 


6962 E. First Ave., Suite 103, Dept. 03 ¢ Scottsdale, Arizona 85251 
1-800-947-7155 ¢ Fax 1-602-949-1707 
CIBM/Compatible: 31/2"disk OO 5V4"diskO $69.95 Macintosh 3 1/2" disk 0 
Credit Card # Exp. Date 
Continental US add $5.00 for S & H - all others call.- Call or write for label prices. *Excludes labels, S &H. 
Name 
Address 
City, State, Zip 


Home Phone Business Phone 
SS ee eee a a ee 


$69.95 
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-Srx-POUND HOTEL 


(Cont'd from page 57) 

Dangling with straps that get torn off 
by baggage handlers and bristling with 
pockets that are easily sliced open by 
thieves, a backpack also implies low- 
budget travel, which can cause offi- 
cials in some stiff-necked countries to 
raise eyebrows and deny permits. 

Fortunately, there’s a new breed of 
luggage that covers both needs. Called 
travel packs, they look like high-qual- 
ity, soft-sided luggage yet, hidden 
behind zippered panels are shoulder 
straps and waist belts as good as those 
found in dedicated backpacks. In fact, 

| the best ones are made by the top 
names in the backpack business— 
Camp Trails, Kelty, Eagle Creek, 
Jansport, Lowe and others. 

These hybrid packs sport different 
features and internal layouts. For 
example, some have zip-off pockets 
that convert into rucksacks—a nice 
convenience with one caveat: They 
can be zipped off and stolen by bag- 
gage handlers if you don’t somehow 
secure them. The packs themselves 
come in various sizes, including some 
that are small enough to qualify as 
carry-on luggage. From our overbur- 
dened perspective, bigger was better. 
We wanted packs into which we 
could cram tripods and eventually set- 
tled on a Traveler model by Kelty and 
| a Hitchhiker (now Salida) by Lowe 

Alpine Systems. 

Both worked well, although to 
fully meet our overburdened needs, 
we had to add yet one more item—a 
huge, incredibly durable duffle made 
by Patagonia, appropriately called the 
Black Hole Bag. It swallowed cam- 
era cases like a dumpster. By wearing 
the packs and each of us taking one 
handle of the duffle, we could trundle 
along, if barely. The day we were 
forced to tote those loads more than a 
mile down a hot, forest path we 
regretted the weight of all that photo- 
graphic iron, but at least we weren’t 
cursing the camping gear. oP 

2 ae 

Jeremy Schmidt is a writer and pho- 
tographer specializing in natural 
history and outdoor subjects. A con- 
tributing editor to Equinox, a Cana- 
dian journal of natural science and 
geography, he has also written feature 
articles for Audubon and National 
Geographic Traveler magazines. A 
winner of the 1992 Lowell Thomas 
Award for travel writing, Schmidt cur- 
rently lives in Jackson Hole, Wyo. 


BirRD STOCK 


(Cont'd from page 34) 

pictures you take? I hope not. I still 
believe that you should be shooting 
what you love, following your pas- 
sion and your love of nature. But an 
understanding of what sells and what 
does not is essential in making it 
beyond purely amateur status and into 
the world of the working professional. 

The other question, of course, is 
how to get your pictures to the people 
who want to buy them. By now, most 
aspiring professionals know about 
books like Photographer’s Market 
and other publications that list mar- 
kets for existing photography. If they 
don’t, they should. In them are listed 
most of the magazines, calendar com- 
panies and greeting card publishers 
that regularly publish photography. 

An even better source for the pho- 
tographer who concentrates on nature 
photography is the Guilfoyle Report, 
published by former Audubon picture 
editor, Ann Guilfoyle. This quarterly 
newsletter has a number of excellent 
sales leads, as well as a wealth of 
information on markets, trends and 
technical matters. For more informa- 
tion, contact: AG Editions, 41 Union 
Square West, #523, New York, NY 
10003, (212) 929-0959. 

Both are indispensible tools in 
selling your photographs, particularly 
in editorial markets. Unfortunately, 
neither will help you very much with 
selling your pictures in the lucrative 
advertising field. To do this, you’ll 
probably need to work with a stock 
agency, a photo library that repre- 
sents a number of photographers. 

A good stock agency will dis- 
tribute your work and sell it for you, 
retaining 50 percent of every sale it 
makes. This may seem like a lot, but 
remember that the agency bears the 
costs of organizing slides, fulfilling 
requests and negotiating prices. More 
importantly, a good agency has ac- 
cess to clients who you’ll probably 
never know about. They sell regu- 
larly to advertising agencies or de- 
sign firms that produce anything 
from commercial brochures to trade 
packaging. In this way, they earn 
their money by producing sales to 
which you probably would never 
have had access. 

To be represented by a stock 
agency, you’ll have to submit a siz- 
able body of top-quality pictures for 
review, in some case up to 1000 or 
more images. Before a major agency 


will want to take on a new photogra- | 
pher, it will want to be sure that 
you'll continue to regularly produce 
new pictures and that the subjects 
you have in your files are unusual — 
something of which they don’t al- 
ready have thousands. 

For a part-time photographer who 
has got some amazing images, there 
are other routes. The larger agencies 
are primarily looking for volume, but 
a lot of amateurs go out every week- 
end and shoot one subject very thor- 
oughly. A complete picture story is 
very valuable to some of the smaller 
stock agencies, especially ones that 
concentrate on natural history. So for 
the advanced hobbyist with a grow- | 
ing stockpile, those would be the | 
most receptive places to begin look- 
ing to sell. | 

Choosing a stock agency is a | 
major decision, so do your home- 
work. Most of the agencies in the | 
country are listed in Photographer's 
Market. Look for those that special- 
ize in your field of interest. Agencies | 
that concentrate on sports or indus- 
trial pictures won’t have much use | 
for your work if your files are primar- | 
ily of birds and wildlife. 

Most agencies expect a three- to | 
five-year contract, and it’s very diffi- 
cult to get your pictures back before | 
that time. But once you’ve signed 
with an agency, don’t just sit back 
and wait for the money to start rolling | 
in. It may take months to make your | 
first sale, or days, largely depending 
on how many pictures you’re able to | 
deposit with the agency. Instead of 
waiting, keep shooting! The fact is, | 
only a few people make their livings 
completely from selling stock—and | 
they’ve been in the business for 
years, with hundreds of thousands of 
images on file. For someone just 
starting out, youll need to keep 
adding new images before the invest- 
ment starts to pay off. 

Does this mean we should hang 
up our cameras and give in to com- 
puters? Not yet. I believe there will | 
still be a market for original pho- | 
tographs for many years to come, 
though what you see in your view- 
finder when you release the shutter | 
may soon bear little relation to what 
ends up on paper. oP 

Ba a 
Kevin Schafer is a working profes- 
sional with a specialty in wildlife who | 
photographs for multiple stock agen- | 
cies. His home is in Washington | 
state, but he spends a good deal of | 
time traveling the world. 


Arca type mount for 80-200 
2.8 Nikon to F.4s, 8008 or N-90. 


SSist 


a KIRK ENTERPRISES 


Arca Swiss Ball Heads & Custom Arca Plates 
We Also Manufacture Custom Bogen Plates 


Check on our close-up flash systems or ones 
made to your specifications. Bogen 3020 tripods 
modified to go to ground level. Custom Arca 
type plates for lens and bodies that work. Watch 
this ad for more new products. VISA/MC 
accepted. Write or call: 


KIRK ENTERPRISES 
4370 E. US Hwy. 20, Angola, IN 46703 
For orders only: (800) 626-5074 
For information: (219) 665-3670 
Call for new free color catalogue after April 10. Now available 
Bogen and Arca mount for the new Nikkor 200 micro AFD lens. 


CUSTOM MADE TO FIT YOUR TRIPOD 
INSULATED TRIPOD LEG COVERS 


Great for cold weather photography 
Protects hands from freezing metal. 
Cushions your tripod when you 
carry it over your shoulder. 
@ 100% NYLON WATERPROOF COVERS 
@ FOAM INSULATION FOR WARMTH 
@ QUICK RELEASE VELCRO® FASTENERS 
@ CUSHIONED FOR SHOULDER COMFORT 


$34.95/set of 3 legs + $3.85 shipping & handling 
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Laind Raia #Hood™ 
@ WATERPROOF NYLON HOOD 


@ HOOD OPENS FRONT & BACK TO. 
ALLOW YOU TO PHOTOGRAPH IN 
THE RAIN 
@ VELCRO” STRAPS SECURE TO TRIPOD 
Available in 3 standard sizes 
$39.95 SMALL 80-200mm & 300f.4 lenses| 
$55.95 MEDIUM 300f2.8 & 400f3.5 lenses 
$71.95 LARGE 500mm & longer lenses 
VISA & MASTER CARD accepted. CALL OR WRITE 


A. LAIRD PHOTO ACCESSORIES 
P. O. BOX 5726 
SANTA ROSA, CA 95402 


FOR ORDERS: (707) 584-9402 
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New 


PROSLIDE IT - 


Image Management 
And Labeling Software 


Professional Data Base & Labeler 
© IBM Compatibles © Copyright Notice 
© Powerful sort/search * macro/ditto keys 
¢ Create reportsidelivery memos ® caption any label 
® Unlimited fields of info. © Horiz. & vert. text 
© Multiple fonts ¢ Borders & shading 
Now for Laser, Ink/Bubble Jet & Dot Matrix Printers 


PROSLIDE Il - $139.00 
Archival Labels 


35 mm 

Slide Window Labels 1 7/8” x 7/16" Strip Labels 
1000 Pin Fed-$22.95 500 Pin Fed-$6.95 

1000 Laser-$2850 1000 Pin Fed-$12.50 


plus $4.70 Shipping & Handling 


FREE DETAILS or CHECK, M.0. to ELLENCO 
PO. Box 159, Dept. C, Tijeras, NM 87059-0159 


505/281- 8605 — 


HAINES*ALASKA 


Chilkat 
Bald Eagle 


Pog Es SE oR ay Ok 


Thousands 
‘ of Bald Eagles \ 
gather along a five mile 
stretch of the Chilkat 

| River near Haines, Alaska each fall. Witness 
this miracle during the prime viewing months — 
October to January. 


The 48,000 acre preserve is located 10 
miles from Haines, a scenic coastal town offer- 
ing ample lodgings, restaurants, car rentals and 
guides for the adventurous eagle-viewer. 


Visitors arrive in Haines by air taxi from the jet 
airport in Juneau or by car via the Haines High- 
way. The Alaska ferry also serves Haines several 
times weekly. 


For more information, and a detailed brochure 
on the eagle preserve call or write to: 


| P.O. Box 530 « Haines, Alaska 99827 
(907) 766-2234 « (800) 458-3579 Toll-Free in U.S 
(800) 478-2268 Northern B.C. & Yukon 
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(Cont'd from page 20) 

Last October, Kodak got out of the 
business and sold the last batch of its 
Dye Transfer paper at almost three 
times its price a few years ago. Frog 
Prince (415-78 1-FROG) bought a sup- 
ply of paper and dyes that will last 
them about two more years at present 
demand and allow them to make 
additional prints from their existing 
separation matrices, as well as from 
ones made by other labs for photog- 
raphers left in the lurch. 

Haunt Rama, the owner and master 
printer of Frog Prince, gives each im- 
age the kind of personal, emotional 
attention a dedicated photographer 
gives an original scene. The process 
goes only so far toward producing 
consistently fine prints. Haunt thinks 
about “how much each print is asking 
you to do to bring it alive.” Instead of 
a single print made through an en- 
larger, a Dye Transfer involves using 
up to 15 pieces of film to expose three 
sheets of black-and-white matrix film 
the size of the finished print. The 
matrices are dyed cyan, magenta and 
yellow, then rolled separately with 
pin registration to transfer the three 
colors to the final print. 

After years of using Frog Prince 
only for Dye Transfers, I recently dis- 
covered that Haunt’s magic also trans- 
lates into the best commercial Type C 
prints made from internegatives that 
I’ve ever seen. Why use C prints at 
all if they fade? Today’s improved 
Ektacolor paper would still have white 
snow on my mother’s wall after 20 
years, although it would be starting to 
change noticeably when compared to 
a control print stored in the dark. 
Frog Prince now uses Fuji’s astound- 
ing Super FA3 paper, introduced in 
1992, with a display life of well over 
50 years, as independently assessed 
by Henry Wilhelm, the archdeacon 
of archival testing. According to Wil- 
helm’s 744-page, definitive, 1993 


book, The Permanence and Care of 


Color Photographs, this is more than 
four times the life of current Ekta- 
color papers and at least 10 times that 
of my mother’s old print, which 
started its slide toward green a num- 
ber of years ago. Now, to paraphrase 
Jay Maisel’s old, off-the-wall quip, 
we have quite fine C prints that last 
almost forever and exquisite Ever- 
Colors that underscore the imperma- 
nence of our own lives. op 


PAKTOW ke 


By the makers of Therm-a-Rest® 


Dry, Dry Again! 
Packtowl absorbs over and over. Even 
when it's wet! Just wring it out and it’s 
ready to soak up, sop up or mop up. 100% 
natural viscose, this versatile, lightweight 


towel fits ina suitcase, camera case, pack, 
evena pocket, for travels to the mountain, 
shore, campground, gym, pool, shower or 
garage . j y 

For details call \ 
1-800 531-9531. 


Cascade Designs Inc. @ 4000 1st Ave. S. 
Seattle, WA 98134. 
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We. 


For all the facts call 
1-800-333-4305 ext. 06. 


AUSTRALIA 


FEELTHE WONDER } 


UP TO $6,000 per shot for selected 
photos of kids 2-4 busy being kids. 
P&O, 133-N E. Carrillo St., Santa 
Barbara, CA 93101. (805) 963-1371. 
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TURN YOUR PHOTOS INTO POSTCARDS 


2000 - 3-1/2" x 5-1/2" on plastic coated 12 pt. stock 00 
4 Color Front with Black Back (includes type & separation) 2502 


Call Michael 612-332-8030 * Fax: 612-334-5625 
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PHOTOGRAPHERS — Looking to sell your 
freelance photos to GREETING CARD, 
POSTER and CALENDAR COMPANIES? 
Contact us: Greetings! Box 521-OP, 
Cleveland, OH 44107 
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ALIN 
e We Wrote The Book ¢ 


32 page catalog tells how and why we design and build 22 
canoe and 2 sea kayak models. Accessories. Details skill 


levels and performance abilities. Free! Write or call 


We-no-nah Canoe 
Box 1H247 ¢ Winona, MN 55987 (507) 454-5430 
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UPON SEEING THE TETONS, 
MOST WANT TO STAY 
FOREVER. WE SUGGEST AT 


LEAST A FEW DAYS. | 


| When visiting Grand Teton National | 
Park, there are no better places to 

stay in the Park than the fine lodges, log 

and tent cabins, and RV park operated 

| by the Grand Teton Lodge Company. 

For a free brochure and rate sheet, 
write: P.O. Box 240-OP694, Moran, WY 
83013. Or see your travel agent. | 


GRAND TETON 
LODGE COMPANY 


A CSX RESORT 
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NORTHWEST TERRITORIES 


DANCE with the CARIBOU’! 


-Join 'Tundra Tom' on a amazing journey| 
to the most remote regions of the| 
|Canadian Arctic! You can 'Dance with| 
the Wolves’ during the denning period; 
‘Waltz with the Muskoxen' in summer; or 
'Dance with the Caribou' during the 
incredible autumn migration of the 
400,000 strong Beverly and Kaminuriak 
herd...with incredible tundra fall colors 
and northern light displays! Each 8-day 
1994 departure costs $3,450.00 USD, all- 
linclusive from Minneapolis, or $3,925.00 
CDN from Winnipeg. Our escorted pro- 
grams are natural history & photography 
|oriented, and are highly educational. 

We also offer 8-16 day canoe expeditions 
on the Thelon, Kazan, and other Canadian 
|Heritage Rivers; led by the best trip lead- 
ers in the North. References available. 

For a copy of our expedition catalog, 
contact: 


= GREAT CANADIAN 
ECOVENTURES 


1-800-667 WILD 
P.O. Box #25181 Winnipeg, MB R2V 4C8 Canada 


REBEL XS 


(Cont’d from page 55) 

merely technically accurate rendering 
of a subject. Yet advancements in 
smart cameras like the Rebel XS give 
photographers at all levels more time 
and energy to consider the creative 
aspects through less need to control 
the technical aspects. 


EOS Rebel XS main control dial 


The Rebel XS has been acces- 
sorized smartly, too. In keeping with 
the choice of this body as a travel 
camera, Canon devised a new grip, the 
GR80-TP. It has an adjustable hand 
strap attached to it, making the camera 
secure and easy to hold. Most inge- 
nious is the built-in, foldaway mini- 
tripod fastened to the camera’s base. 
When extended, it supports the body 
and a moderately long lens for self- 
timer, macro, low-angle and slow shut- 
ter-speed shooting. It turns most any 
flat surface into a tripod base and may 
even eliminate the need to travel with 
an additional piece of equipment. 

The updated Rebel now includes a 
remote control terminal. The Canon 
remote switch RS-60E3 attaches there 
to permit long exposures without cam- 
era shake, using a tripod, of course. 
For eyeglass wearers, the eyepiece 
extender EP-EX15 simplifies viewing 
and adds comfort. 

The Rebel XS is fully compatible 
with the entire line of EOS lenses and 
auxiliary flashes, making this a full- 
system camera. Its flexibility in allow- 
ing the user to just point and shoot or 
to choose from various modes to ex- 
periment with creative ideas makes 
the XS appealing to a wide variety of 
photo enthusiasts. 

Whether you’re boldly entering 
the creative world of SLR photogra- 
phy for the first time, upgrading to an 
AF from an aging all-manual system 
or adding a second body to your Ca- 
non system, the improved perfor- 
mance, added features, compact size 
and affordable price of the Rebel XS 
should make it a strong contender for 
your consideration. OP 


SEND FOR OUR FREE | 
CAMPMOR 


cionine CATALOG 


a FREE ap i 
catalog Is overfio’ 
with equipment she 


and clothing for 
those interested 


P.O, Box 998-6OP 
Paramus, N.J. 07653 
Phone (201) 445-5000 
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You learn how 
to price & sell your 
photos like a Pro... 


Step by step 
with the new 
fotoQuote software 


“Any photographer who plans 
to sell, dreams of selling or 
has been selling work for years 
could benefit from fotoQuote.” 


Outdoor Photographer, February 1994 


Order Now! $79.95 
Limited Time Offer (reg. $129.95) Save $50 
plus $5 S/H- WA residents add 8.1% tax 


1-800-679-0202 


WIN / DOS / MAC Visa/MC/AMEX/Chk - 30 Day Money-Back Guarantee 
CRADOC Corporation 


P.O.Box 10899 Bainbridge Island, WA 98110 
Phone 206-842-4030 Fax 206-842-1381 


fotoQuote 


from CRADOC 
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any photographers 
spend years creating 
images of everything 
from scenics to wild- 
life to family portraits 
and then leave them in 
storage, never sharing 
the photos with the people who would 
most appreciate them. Depending on 
the type of work and the intended 
audience, there are many options av- 
ailable for showing photographs. 


Light Frame 

Most of us are familiar with wall- 
mounted frames, but how about a 
large, backlit transparency? Commer- 
cial lightboxes have been around for 
a long time, but they’re expensive, 
bulky and too bright for home or small- 
office use. In addition, the price of 
a 16x20-inch transparency is enough 
to send chills up the spine of most 
amateur photographers. Fortunately, 
LightQuest has solved the problem 
by creating a backlit wall frame that 
provides soft, even illumination and 
includes the price of the transparency. 
Send them your original slide or neg- 
ative and they’Il make a 16x20-inch 


SHOW 
PHOTOS 


A buyer's guide to 
the best options for 
displaying your art 
STAFF REPORT 


transparency and send it back to you 
mounted and ready to hang. 

For more information, contact: 
LightQuest, 7058 Murietta Ave., Van 
Nuys, CA 91405, (818) 376-0774. 


Prints 

If prints are your medium of choice 
and you don’t have a good local lab, 
there are a lot of fine choices through 
the mail. Fine Print, a lab that has been 
making great color prints for profes- 
sional and amateur photographers for 
many years, offers professional-cal- 
iber prints from slides and negatives. 
Dale Color Labs produces extremely 
high-quality machine prints using 
state-of-the-art equipment to produce 
well-balanced and well-exposed prints 
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for your wall or scrapbook. Holland 
Photo specializes in Ilfochrome Clas- 
sic prints (yes, that’s what most of us 
still call Cibachrome) from slides and 
transparencies. Holland has been a top 
Cibachrome lab for years, and many 
pros use it for their display prints. 
Finally, for the last 20 years, The 
Slideprinters has provided affordable, 
nicely made prints from slides. Full- 


frame prints from 35mm start at less 
than $5, and the company provides 
postpaid mailers. 

For more information, contact: Dale 
Color Labs, 2960 Simms St., Holly- 
wood, FL 33020-1579, (800) 327- 
1776; Fine Print, 1306 Blue Spruce 
Dr., Ste. E, Fort Collins, CO 80524, 
(800) 777-1141; Holland Photo, 1221 
S. Lamar, Austin, TX 78704, (800) 
477-4024; The Slideprinters, P.O. Box 
9506V, Denver, CO 80209. 


Frames 

Once you have the prints, there are 
many options for giving them away 
or displaying them. For a simple and 
elegant presentation, you can select 
frames in a large number of styles and 
sizes from the collection in the Amer- 
ican Frame catalog. The frames are 
sold in sections, allowing you to cre- 
ate frames that fit a print and mat of 
almost any proportion. The company 
offers frames in extruded metal, with 


many colors and finishes, as well as a 
line of wood frames. If your taste runs 
to something a bit more exotic (also 
read expensive), try some of the inlaid 
wood frames from Exposures. The Ex- 
posures catalog offers many unusual 
and decorative frames along with al- 
bums and other elegant gift ideas. 
For more information, contact: 
American Frame, 1340 Tomahawk 


Dr., Maumee, OH 53537, (800) 537- 
0944; Exposures, 41 W. 8th Ave., 
Oshkosh, WI 54906, (800) 222-4947. 


Small Prints 

Small prints can be nice, but what’s 
the best way to show them without 
having them bent and covered with 
fingerprints? Try the Showbox, a small 
frame with a built-in shuffler that al- 
lows the photographer to insert as 
many as 40 prints (either 4x6- or 
3%x5-inches). Once the prints are in 
place, pulling out one side of the 
frame and then pushing it back in 
brings a new print to the top. Another 
classic from Exposures is the wood 
display box, which holds several hang- 
ing print files, each with a wooden 
spine and enough plastic pages to 
hold 24 prints up to 4x6-inches. The 
box contains six hangers for a total 
capacity of 144 prints. The top serves 
as a frame for one 4x6-inch print as 
well. The Personalized Picture Post- 


card Co. offers a great way to keep 
in touch and share your photos. Its 
postcard backs are self-adhesive and 
turn any 4x6- or 34x5-inch photo into 
an instant postcard. The cards are 
ideal for sharing photos and also work 
well as inexpensive but impressive 
promotional pieces for those with pro- 
fessional photographic ambitions. 

For more information, contact: Ex- 
posures, 41 W. 8th Ave., Oshkosh, 
WI 54906, (800) 222-4947; The Per- 
sonalized Picture Postcard Co., P.O. 
Box 131, Buffalo, NY 14223-0131; 
Showbox, Burns of Boston, 582 Great 
Rd., North Smithfield, RI 02895, (800) 
998-8090. 


Mounted Prints 


For archival presentation, as well 
as storage, the Century Box is a great 
choice. Created to provide safe, long- 
term storage for photographs and other 
flat art, these cases are made in a vari- 
ety of sizes and styles. Also available 
is a binder, the Century Show Case, 
for the 11x14-inch format. It allows 
easy access to the 10 included archival 
page protectors and features archival 
pages that come with a sheet of black, 
acid-free/lignin-free paper—the first 
and only black archival paper to pass 
the Photographic Activity test—to 
place the work upon. Presto Mats make 
it fast and easy to create a neat and fin- 
ished-looking presentation, and these 
precut mats simplify the task of mount- 
ing and matting. The mats come in a 
range of sizes and colors, and offer 
their own integral easel stand for pre- 
sentation without a frame. 

For more information, contact: 
Century Archival Products, P.O. Box 
8069, Richmond, VA 23223, (804) 
644-7824; Presto Mats, P.O. Box 
772848, Steamboat Springs, CO 80477, 
(800) 447-2916. 


Albums 

Photographers have been sharing 
their work in photo albums since the 
art began. Light Impressions sells a 
whole line of equipment and supplies 
for the preservation and presentation 
of photos. By combining the Photo 
Archive box and album, you can cre- 
ate a system that will allow you to 
safely store and show your prints for 
years to come. The Photo Archive 
box includes labels and envelopes for 
storing negatives and prints in an 


acid-free environment, as well as a | 


log for tracking what negatives are 
contained in the box. Light Impres- 
sions offers a whole line of albums 

(Cont’d on page 96) 


The Show Goes On 
with Century Archival Products 


Booth #426 
Introducing octet 
The Century Show Case” 
Our new 11°x 14” format presentation binder contains 10 archival polypropylene 


protectors and the world’s first archival acid-free / lignin-free black insert sheets 
that pass the Photographic Activity Test. The distinctive black leather embossed 
fabric covering adds prestige to any presentation. The multo-ring mechanism 
accomodates standard pages and has a °/,"capacity. It makes show business easy. 


For the Dealer Nearest You, Contact: cones: 


ANITA Seeeeeeseeeeeeaaaea 
RGRAPH ‘eid toesee eo eee 
East 201-939-7722 National 800-253-2084 
Central 314-773-0600 In California 800-833-1803 
West 510-293-0575 
Booth # 308 


A Circle No. 16 on Reader Service Card. 
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International Freelance Photographers Organization 


(MEMBERSHIP APPLICATION! 


Enroll me as an IFPO member and send my Membership Packet including Membership Photo I.D. Card, Parchment | 

Certificate, and Lifetime susbcription to Today's Photographer Magazine, THE MAKE MONEY WITH YOUR 

CAMERA MAGAZINE. Each issue is packed with important editorial features, striking images, news and photos from | 
I readers, and valuable tips on how to MAKE MONEY WITH YOUR CAMERA. 


j I enclose $59 for LIFETIME Membership + LIFETIME subscription to Today's Photographer 
Magazine PLUS $6 for priority handling and First Class Mail. 


ABOUT YOU: 
me CU ee” Which bestidesaribes. your 
[am a beginner. 
J Iam an advanced amateur photographer, 
Iam a part-time professional photographer 
[am a full-time professional photographer. 
Check each area that interests you strongly: 


i (optional) business name 


| address 


_ Press photography.  Sports/Action. 
city/state/zip 4 Nature/wildlife. Travel photography. 

Videography. Advertising. 
phone/tax number _ Glamour photography. 4 Commercial. 


I ENCLOSE 4) CHECK J MONEY ORDER CREDITCARD: — Wedding photography. 4 Portrait photography. 


Visw/MC/Amex/Optima card# ___exp.date — T want to gain PRESS PASS access with my camera to: 
eo Concerts. 


I Fire scenes. 


{ BENEFITS and PROGRAMS Breaking news. _ Press conferences. 
I ONLY AVAILABLE TO IFPO MEMBERS: Celebrity events. 4 Entertainment events. 
* PRESS Credentials and PRESS PASSPORT program needed to Are you available for photo assignments?: 
| get you and your camera or camcorder to and behind the scenes at_ ©) YES. 2 NO. 
sports, concerts or breaking news events. 
| * Get PUBLISHED through IFPO's members only sweepstakes for MAIL THIS APPLICATION TO: 
$3000/year in cash plus more than $10,000 in other benefits IFPO Membership Dept. 0-6 


* RECOGNITION PROGRAMS using the IFPO credentials and 
i business programs to open doors for you. P.O. BOX 18205 


* WIN CASH PRIZES in Today's Photographer Magazine's WASHINGTON DC 20036-8205 


$1000.00 photo contest with monthly winners. OR: 

I * IFPO MODEL CONSULTING pays you cash for discovering 

I new faces and figures while starting or building a model Photogra- Credit Card Orders: call FREE 
phy business. 


| ¢ IFPO DISTRIBUTORS earn thousands from their own home in 1 -800-654-9557 


Meiaepare tines HOMCAN TOO FAX Credit Card order line 1-910-945-3711. 
a ee eee ee ee ee ee ee ee ee ee ee ee ee ee ee eee 
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TRAV ki ss WITH LISS 


Learning to see and appreciate exotic 
locales with a foreign photographer’s eyes 


BY LISL DENNIS 


n Xanadu...” Where? “Did Ku- 

bla Khan...” Who? “A stately 
pleasure dome decree:...”” What? 
“Where Alph the sacred river ran, 
Through caverns measureless to 

man, Down to a sunless sea.” As 

a young teenager, Samuel Tay- 

lor Coleridge’s poem “Xanadu,” about 
the 13th-century Mogul emperor Kubla 
Khan, grandson of Genghis Khan, con- 
tributed to jumpstarting my pictorial 
curiosity for exotic places. I was visually 
seduced by the imagery in these lines. 
By the time I was 17, my career was 
cast as a travel photographer. Living in 
Italy, I sought my own imagery as evo- 
cative as sacred rivers and sunless seas. 
While Italy was certainly foreign to a 
girl from New Jersey, over the follow- 
ing years of global travel, I found that 
the “otherness” of Third-World cultures 
provided more visually seductive sub- 
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ject matter for my camera 
than Europe generally did. 

When I was 23, I went 
on a travel industry press 
trip to Thailand and Uzbe- 
khistan in southern Russia, 
where Samarkand and Buk- 
hara were Genghis and Ku- 
bla Khan country. On further 
travels in “Xanadu lands,” 
to places like Timbuktu, 
Kathmandu and Chengdu, I 
often found myself simply 
staring at something weird 
and wonderful, transfixed 
by some peculiar manifes- 
tation of local culture. With 
camera dangling, my eyes 
riveted and my solar plexus 
magnetized, an inspiration 
would urge me to go for it. 
Ambient sounds and smells 
enhanced the seductive at- 
mosphere, but my camera 
continued to dangle. 

The traveling photogra- 
phic mind tends to respond to the known 
and knowable—to mythological travel 
imagery that supports popular expecta- 
tions of a particular place; expectations 
that are generally based on published pho- 
tos in travel brochures and magazines. 
These pictures are limited by the percep- 
tion, imagination and experience of both 
professional and amateur photographers 
who have gone before, generally in pursuit 
of preprogrammed postcard shots or tradi- 
tional imagery that conveys a sense of 
place the way it was or should be. While 
these pictures aren’t to be completely dis- 
missed as unviable travel imagery, the 
more discreet sights seldom make it onto 
film—let alone onto the published page. 

Wearing visual blinders and wielding 
auto-everything cameras for instant re- 
sponses to the obvious, travel photogra- 
phers are often handicapped by cultural 
disorientation that blocks their receptivity 


to the weird and wonderful sights, in | 
the Third World, especially. The senses | 


say, Yes. The mind asks, What is it? 


While staying at the Oriental Ho- | 
tel in Bangkok I would pass an out- | 


door Buddhist shrine each day, where 


pink and yellow gauze was wrapped | 


around a tree. Nearby, Thai people 
came to worship and burn incense at 
an altar where a statue of Buddha was 
overburdened with flower garlands. 
That overall, descriptive, journalistic 
photographs could be made of this 
daily devotion was obvious. Also ob- 
vious were the beautiful, eerie, detail 
shots of hands casting rose and mari- 
gold petals on the altar and smoke 
trails from the incense sticks obfus- 
cating the Buddha. 


Inhaling the incense, a relief from | 


the infamous city fumes of Bangkok, 


I proceeded to take the obvious shots. | 


Pausing from time to time, I turned to 


consider the tree. Yes, it was weird | 


and wonderful, I thought to myself. 
But if I can’t figure out what it is 
standing right here, it certainly won’t 
be understandable to viewers in a 
photograph. I turned away and went 


back to the worshippers —to the intel- | 
lectually accessible subject at hand. | 
Then I remembered a convoluted quote | 


from Diane Arbus: “A picture should 
be a mystery about a mystery. The 


more it tells you, the less you know.” | 


That was it! 


I forsook the worshippers and | 


turned toward the tree swathed in fab- 
ric. Upon closer inspection, I discov- 
ered tiny statues of Buddha tucked 


between the fabric and the tree. Ma- | 


gic! A garland of flowers hung like a 
necklace over one of the statues. At 
this point, I could have cared less 
about the “What is it?” issue. I was 
visually seduced and began shooting. 
Later, I learned from the hotel man- 
ager that the tree was a safe haven for 
spirits; the colorful fabric and baby 


Buddhas were placed there to protect | 


the tree from negative forces. 

What I know after all these years 
is that the weird and wonderful im- 
ages I have pursued as the Holy Grail 
of my destination photography have 
sustained prolonged viewing to a far 
greater extent than my more tradi- 
tional travel shots. Looking at my 
graphic, detail images of odd things in 
exotic cultures, the evidence of hav- 
ing yielded to visual seduction trans- 
ports me back to photographic past 


lives, just as Coleridge’s poem “‘Xan- | 
adu” propelled me forward into glo- | 
bal “pleasure domes” of “‘otherness” | 


yet unseen. OP 


BUILT OUTDOOR 


Pelican cases allow you to take those dra- 
matic shots in the most inclement weather. 
Your equipment will be protected if it is 
dropped or you're caught in a severe rain 
storm. The equalizer purge allows for 


MADE 
IN THE U.S.A. 


UNCONDITIONAL 
LIFETIME GUARANTEE 


4 


changes in altitude or temperature... 


available at your Pelican Dealer. 


me 


{ 


12 


SIZES 
ANDA 
VARIETY OF 
COLORS 


PELICAN 


PROTECTOR CASES 
PELICAN PRODUCTS INC. 


2255 Jefferson St., Torrance, CA 90501 (310) 328-9910 
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Photo Cataloguing Software 
with Photo CD Capabilities 
for Macintosh 
StockView... with state of the art caption generator, prints 
your choice of 5, 6 or more customizable lines per label. 
Catalogues, cross references, researches stock photo files, 
and tracks submissions, prints customizable invoices and 
delivery memos. Displays and prints images pulled from 
Photo CD or other digitized files, in all resolutions. 
InView... comprehensive marketing, contact and business 
management software with billing, checking and more. 


InView and StockView... the only software you need to run 
an entire photography business. Since 1985 and still the 
fastest and most up to date software you can get. 


HindSight. LO. 


Box 4242, Highlands Ranch, CO 80126 (303) 791-3770 


The Tool for Clean Photos 


Don't blow away dust and expect to get 
rid of it. Use Staticmaster to neutralize the 
static and brush away dust in one 
action. Keep your negatives, 
slides & lenses really clean! 
Available from your 
photo/graphics 
dealer. 


Since 1950 Write for free literature. 


staticmaster 


by NRD Inc. 
2937 Alt Blvd. N., Grand Island, N.Y. 14072 © (800) 525-8076 
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Polar Bears 
Of Churchill, 
Manitoba 
October, 1994 

Photograph polar 

bears, arctic foxes, 
ptarmigan and other 
inhabitants of the en- 
chanting, frozen tun- 
dra. Experience Chur- 
chill, Manitoba, a 
tiny bastion of the 
Canadian North, as 
polar bears make their 
annual journey to the 
shores of Hudson 
Bay — often through 
the streets of town! , 
Two tours are avail- La 
able: one based in 
Churchill with daily trips in special- 
ized tundra buggies; the other includes 
an additional three nights in the tundra 
bunkhouse lodge where you’ll enjoy 
lectures by photographers/researchers 
Drs. Wayne Lynch and Gary Alt. 

For more information, contact: 
Joseph Van Os Photo Safaris, P.O. 
Box 655A, Vashon, WA 98070, 
(206) 463-5383. 


Colorado High Country 
August 5-14, 1994 

The Colorado Rockies, renowned 
for their majestic peaks and exotic 
variety of geologic features, are the 
focus of this camping workshop. Led 
by David Hiser, participants will 
frame “fourteeners,” peer into one of 
the deepest, narrowest canyons in the 
West, wander through brilliant wild- 
flower meadows above treeline and 
study wildly sculpted rock forma- 
tions. Hiser, who has completed more 
than 65 assignments for National 
Geographic, teaches how to be tech- 
nically and visually prepared to inter- 
pret these spectacular landscapes. 

For more information, contact: 
Anderson Ranch Arts Center, P.O. 
Box 5598, Snowmass Village, CO 
81615, (303) 923-3181. 


Whistier Photo 
Workshops In 
British Columbia 
Throughout 1994 

An “inspiring setting for creative 
people,” the Whistler Photography 
Workshops present a variety of offer- 
ings with renowned professional pho- 
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TRAVEL 


WORKSHOPS 


ME we 
JEFF BOUCHER/JOSEPH VAN OS PHOTO SAFARIS 


tographers, all set in breathtaking 
British Columbia. They include “Court- 
ney Milne: Inner Landscape Work- 
shop” (June 23-26); “Bryan Peterson: 
People in the Landscape” (Aug. 2-4) 
and “Marketing and Stock Photogra- 
phy” (Aug. 5-7); “Gary Braasch: Pho- 
tographing Patterns in Nature” (Aug. 
11-14); “Paul Lazarski/Sharron Mil- 
stein: Design and Composition: Devel- 
oping Your Own Unique Style” (Sept. 
15-18); “Freeman Patterson: Creation 
and Creativity” (Oct. 16). 

For more information and a bro- 
chure, contact: The Whistler Centre 
for Business and the Arts, Box 1172, 
Whistler, British Columbia, Canada, 
VON 1B0, (604) 932-8310. 


Santa Fe Photo 
Workshops 
June-August, 1994 

The Santa Fe Workshops an- 
nounces another outstanding season 
of summer workshops. These week- 
long sessions will offer craft, vision 
and inspiration for professional and 
amateur photographers in the magical 
setting of Santa Fe. Topics include 
landscape, photojournalism, editorial 
and documentary photography, light- 
ing techniques, portraiture and figure 
study, as well as workshops dealing 
with indigenous subjects. In addition 
to three special travel workshops set 
in the Southwest, there will also be a 
series of electronic imaging work- 
shops. Faculty include the most re- 
spected and creative shooters in their 
fields, including Arnold Newman, Sam 
Abell, Greg Gorman, Joyce Tenneson 


and many others. 
For more _ infor- 
mation and a bro- 
chure, contact: Santa 
Fe Workshops, P.O. 
Box 9916, Santa Fe, 
NM _ 87504, (505) 
983-1400. 


San Miguel 
Field Schools 
In The 
Southwest 
Throughout 1994 

This season, San 
Miguel Press Photo- 
graphic Schools will 
hold its workshops 
at various Southwest 
locales. Workshops 
will be led by award-winning profes- 
sional photographer Lee Dubois and 
are geared toward the intermediate- 
and advanced-level photographer. 
Offerings include “Chaco Canyon” 
(June 6-10)—a workshop held in the 
sprawling ruins of this wind-swept 
canyon in the remote San Juan basin; 
“Hovenweep National Monument” 
(September 12-16)—featuring the 
photogenic ruins, once the home of 
the Anasazi Indians; and “Mesa 
Verde National Park” (October 10- 
14)—a special-access tour to areas 
that are normally closed to the gen- 
eral public. 

For more information and a cata- 
log, contact: San Miguel Press Photo- 
graphic Field Schools, P.O. Box 442, 
Las Vegas, NM 87701, (800) 493- 
2727 or (505) 427-4154. 


SAN MIGUEL PRESS ~ 
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KANTISHNA ROADHOUSE 
Photograph Denali National Park 


Come to where 
the road ends 
and the trail 
begins! 


Kantishna Roadhouse ® P.O. Box 130 
Denali Nat’l Park, Alaska 99755 
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THE BEST OF 


ALASKA 


with Alaskan photographer 
Steve Gilroy 


Custom photography pt to Alaska's premiere wildlife 

and scenic locations - Denali, Katmai, Glacier Bay, ALASKA PHOTO TOURS 
Kenai Fjords, Pribilof Islands and other locations. PO. Box 141 ¢ Talkeetna, AK 99676 
Trips all season. Call or write for free brochure: (907) 733-3051 
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MONTANA LAND 


Trees, Creeks and Wildlife. 20 QUALITY acres (and up), 
close to Yellowstone Park, starting at $9,750. Easy Owner 
Financing. Guaranteed Access. Warranty Deed. Insured 
Title. FREE COLOR BROCHURE. 


Call Toll Free 1-800-682-8088 
Rocky Mountain Timberlands 
1315 East Main, Dept. OP, P.O. Box 1153 
Bozeman, MT 59771-1153 * (406) 586-8088 
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As featured on NBC, ABC, National Geographic... 
Photograph whales and explore Alaska on an extra- 
ordinary 10 day expedition aboard a classic 126’ 
yacht. P.O. Box 1106C, Carmel Valley, CA 93924 
(408) 659-5807, 


Intersea Research, Inc. since 1976 


Inene Hinne Sacitotro 
Photo Workshops & Tours 
(Established 1979) 
SPRING MIGRATION - May 
Delaware Bay, Brigantine 
Pine Barrens 
fie iiy COLOR - Sep/Oct 
White Mtns. & 
Moose Alley, NH 
Chincoteague NWA, VA 


OSPREY PHOTO (410) 426-5071 
2719 Berwick Ave., Balto., MD 21234 
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Rocky Mountain School of Photography 


Learn photography from the best! Over 
25 workshops throughout the U.S., Alaska 
and Mexico with renowned photographers 
Galen Rowell, John Shaw, Bruce Barnbaum 
and many more. 

Plus, ten-week "Summer Intensive" career 
training program now in two locations — 
Vermont and Montana. 


Call us at 1-800-394-7677 
P.O. Box 7605, Missoula, MT 59807 


ESCALANTE CANYON OUTFITTERS 


Photograph towering canyon walls, twisted 

, _ narrows, Anasazi rock art, reflecting pools. 

poy Capture the canyons of Southern Utah on 

| of yg foot while horses carry your gear. Spend 

W evenings relaxing in a beautiful camp with 
delicious meals and hot showers. 


P.O. Box 1325-B Boulder, Utah 84716 * (801) 335-7311 
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Travel Photography Workshop in 


SANTA EE with vist Dennis 


July 8-14, Sept. 17-21, Sept. 26- Oct.1 


P.O. Box 2847 
Santa Fe, NM 87504- 2847 
(505) 982-4979 


17 
Waters Travel - (800)296- 0071 


Autumn in Yellowstone 
Sept. 11-16, 1994 
Photographic seminars with Tom Murphy, 
a professional who lives there. 


WILDERNESS -/AM¢ptapihy— EXPEDITIONS 


402 S. 5th Street, Livingston, Montana 59047 
(800) 521-7230 


CLOSE-UP EXPEDITIONS 


INDONESIA'S ISLANDS 
October 19 - November 6, 1994 
With Nick Nicholson-Max 10 


YELLOWSTONE & GR. TETON 
September 21-30, 1994 


Nature, Fall color & animals with 
expert Mary Mather--Max. 8 


1031 Ardmore Avenue 
Oakland, CA 94610 
(800) 995-8482 


Photography’s Leading 
Workshop Center. 


€ 


Over 100 one-week workshops 
in Nature, Landscape, The 
Nude, Portraiture, 
Photojournalism, Stock, Travel, 


Career and Personal 
Development. 


This Summer, courses in 
Provence & Tuscany 
Write or Call for 1994 Catalogue. 


Rockport, Maine 04856 
Phone 207-236-8581 FAX 207-236-2558 


OUTDOOR PHOTOGRAPHY ADVENTURE WORKSHOPS 


DAVID JENSEN — July-Aug Wilderness 
LARRY JOHNSON — Video Filmmaking 
GALEN ROWELL — Video Lecture 4 Field Trips 


» &... 


Joseph Art School 


FREE CATALOG 
1-800- 
459-3605 


JOSEPH, OREGON 
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North Light photo Workshops 


Our 11" Year of Field Leadership 


ZION , BRYCE & SLOTS May 28-June 4 
OLYMPIC, NW COAST July 16-22 
YELLOWSTONE, TETONS — Sept. 10-16 
ACADIA, FALL COLOR Oct. 1-7 
ZION ,BRYCE,SLOTS — Oct. 29-Nov. 5 
SOUTH FLORIDA '95 Feb. 11-17 


362 Bullville Rd., Montgomery, NY 12549 
(914) 361-1017 
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Four Seasons Nature Photography 
1994-1995 TOURS 


Join DANIEL POLESCHOOK JR., JOSEPH K. LANGE, 

AND/OR MAURICE R. CARLISLE, each with over 20 years 

of Nature Photography Experience. SMALL GROUPS. 

PERSONALIZED INSTRUCTION. 
— 1994 —— 

Mountain Goats, Colorado 

Yellowstone in Spring, Wyoming 

Glacier National Park, Montana 

Oregon Seacoast 

Namibia & South Africa Scenery 

Namibia & South Africa Wildlife 

Grand Teton National Park, Wyoming 

Yellowstone in Autumn, Wyoming 

Polar Bears, Churchill, Canada 


June 11-17 
June 18-24 
July 9-15 

July 16-22 

Aug. 12-21 
Aug. 20-Sept. 5 
Sept. 17-23 
Sept. 24-30 
Oct, 21-28 & Oct. 28-Nov. 4 


1995 —— 


Jan, 7-13 

Jan, 13-Feb, 2 
Feb, 11-17 
Feb. 25-Mar, 3 
Mar. 3-7 

Apr. 8-14 
Apr. 15-21 
Apr, 22-28 


Arches in Winter, Utah 

Antarctica, South Georgia, & Falklands 
Yellowstone in Winter, Wyoming 

Ding Darling NWR, Florida 

Everglades Extension, Florida 

Arizona Desert 

Bryce Canyon & Zion,Utah 

Monument Valley & Grand Canyon, Arizona 


2292 SHIPROCK RD., GRAND JUNCTION, CO 81503 


1-800-20-PHOTO (74686) OR (303) 244-8855 
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GEORGE LEPP/GREAT CANADIAN ECOVENTURES 


North of the 60th parallel and west 
of Hudson Bay lies an immense 
sweep of pure, unspoiled wilder- 
ness—Canada’s Northwest Territo- 
ries. Seen by few and inhabited only 
by wildlife, the Arctic barrens pose a 
real challenge to the photographer 
who attempts to capture this land- 
scape on film. One of the last great 
wildlife spectacles occurs here each 
year—the migration of the 420,000- 
strong Beverly caribou herd. Wildlife 
guide and arctic bush pilot “Tundra” 
Tom Faess will find the best herd con- 
centrations and then set up tent base- 
camps for those wishing to capture 
the migration, muskoxen herds and 
intense northern light displays. Three 
departures are available: Aug. 19-27, 
with wildlife photographer Robert 
Taylor; Aug. 27-Sept. 4, with Ron 
LeValley of Biological Journeys; and 
Sept. 4-12, with Joseph Van Os of 
Joseph Van Os Photo Safaris. 

For more information, contact: 
Great Canadian Ecoventures, P.O. 
Box 25181-D, Winnipeg, Manitoba, 
Canada, R2V 4C8, (800) 667-WILD. 


Seven penguin species, humpback 
and killer whales, five species of alba- 
tross and no towns whatsoever accent a 
unique, 28-day, non-smoking wildlife 
expedition cruise to the southern polar 
region, led by wildlife photographer 
and professor Doug Cheeseman. Other 
90 Outdoor Photographer 


TRAVEL 


AWORKSHOPS 


2 wildlife highlights 
i 5° include dolphins, 
leopard seals, fur 
seals and Southern 
elephant seals. The 
cruise from Ushuaia 
in Argentina will 
immerse avid ama- 
teur naturalists in 
exhilarating wildlife 
encounters through- 
out the Antarctic 
Peninsula, as well as 
the Falkland Islands, 
the remote, rarely 
visited South Geor- 
gia Islands and 
Drake’s Passage, 
Cape Horn and Tierra del Fuego. 
You’ll also enjoy lingering twilight, 
as well as a traditional Thanksgiving 
dinner aboard the Sergey Vavilov. 
For more information, contact: 
Biological Journeys, 1696-PR Ocean 
Dr., McKinleyville, CA 95521, (800) 
548-7555 or (707) 839-0178. 


Led by photographer/author Barry 
Boyce, a series of 11-day and two- 
week workshops to the fascinating 
Galapagos Islands will be offered 
throughout this year and next. Study 
the islands’ natural history on board a 
fully crewed yacht and off, as you 
explore all significant visitor sites, 
including the outer islands, the only 
locations where many endemic wild- 
life species can be observed. Pro- 
grams and itineraries are planned to 
maximize photographic opportuni- 
ties, including “best light” early- 
morning and late-afternoon wildlife 
viewing sessions. Work- 
shops are limited to 12 to 
16 participants. 

For more information, 
contact: Galapagos Trav- 
el, P.O. Box 1220, San 
Juan Bautista, CA 95045, 
(800) 969-9014 or (408) 
623-2920. 


Photographer/lecturer 
Mark Comon will lead 


this fascinating tour of Germany, 
including visits to the cities of Wetzlar, 
Cologne, Heidelberg, Stuttgart and 
Munich, as well as the Bavarian Alps 
region. Designed by photographers for 
photographers, the tour coincides with 
the biennial Photokina show—the 
world’s largest exhibition of photo- 
graphic hardware, film and supplies. 
Other stops of interest include the 
world-famous Leica Academy, King 
Ludwig’s Neuschwanstein Castle and 
the Kodak factory. Both shooters and 
non-shooters will be entertained by 
the tours of historic cities and pic- 
turesque regions of Germany. 

For more information, contact: 
Lloyd Brown, Wings of Dawn 
Travel, 3460 Torrance Blvd., Ste. 
101, Torrance, CA 90503, (800) 344- 
4453 or (310) 316-8107. 


Join award-winning photographers 
Joseph K. Lange and Daniel Pole- 
schook, Jr. for a trio of photo expedi- 
tions to the far ends of the Earth. Two 
week-long workshops highlight scenic 
Churchill, Manitoba, Canada, with its 
polar bears and other arctic wildlife. 
The focus of the third workshop is the 
Antarctic Peninsula, South Georgia 
and the Falklands—a majestic frontier 
full of chattering penguins, sparkling 
icebergs and towering mountains and 
glaciers lit by the midnight sun. 

For more information, contact: 
Four Seasons Nature Photography, 
2292 Shiprock Rd., Grand Junction, 
CO 81503, (800) 20-PHOTO or 
(303) 244-8855. 


JOSEPH K. LANGE/FOUR SEASONS NATURE PHOTOGRAPHY 


NATURAL IMAGE EXPEDITIONS 
Top-Quality 4-Day Tours 
in the Western US! 


Out-of-the Way Photo Adventures 
Aug.: Orcas of BC, Colo. Whitewater Adv., 


Mtn. Goats & Bighorns of the Rockies 
Sept.: Orcas of the Pacific NW, Bugling 
Elk of the Rockies, Aspen Gold, CO 


Expert Instruction, Small Group Size 
13785 W. 68th Dr., Arvada, CO 80004 
(303) 420-7893 (800) 776-7630 


NEW MEXICO PHOTOGRAPHY 
YO Bie See Le Ss 


Callor write for L994 catalog 
Plaza Resolana en Santa Fe 
101 Old Taos Thwy., Santa Fe. NM 87501 

(BOO) B21 SEAS (505) 982: 85349 
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Munsey'’s 
O'Malley Camp 


Amook Pass 


wn f Kodiak, Alaska 99615 


Brown Bear Viewing 
on Kodiak Island 


Munsey's Bear Camp announces an excit- 
ing new bear viewing opportunity on 
Kodiak Island, Alaska. The O'Malley Riv- 
er is home to one of the largest concentra- 
tions of Brown Bear in the world. Join us 
this summer and experience the once-in- 
a-lifetime thrill of seeing these great bears 
at close range as they frolic and fish for 
salmon in their natural habitat in the 
Kodiak National Wildlife Refuge. 

4 night stay at O'Malley Camp: $1400.00 per person 
Call for free brochure: (907) 847-2203 
Winter Phone (Dec.-March): 

(913) 392-2348 
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YELLOWSTONE ECOSYSTEM 


* You schedule your expedition to your time 
frame (week long trips) 

* Go beyond the crowds & asphalt turn offs 

* Small groups for hands on instructions for 
all levels 

* You will be staying in cabins on our own 
property, not just in impersonal hotel 
rooms to get lost in the shuffle 

* Winner of the Governors Conference 
award on recreation and tourism 

NATURAL PHOTOGRAPHY 
418 KNOTTINGHAM DR., TWIN FALLS, ID 83301 
Call 1-800-574-2839 Fax 208-733-2839 


MOUNTAIN LIONS 
WOLVES—BEARS 
Iynx, Bobcat, 


ae 


TRIPLE “D”? GAME FARM, INC. 
190 Drake Drive, Kalispell, MT 59901 + (406) 752: 2189 
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TRAVEL 
ENORKSHOPS 


Photography’s #1 Workshops 


Digital [tmaginy Learntomorrow’s 
technology ... designed especially for photogra- 
phers, graphic designers and art directors, 


Photography “Leam From the Masters” 


Tray e1 On The Road with The Palm-Beach 
Workshops takes you to far away exotic places. 
Call for your FREE 1994 catalog 
(407) 391-7557 
The Palm Beach 
Workshops 
2310 E. Silver Palm Rd, Boca Raton; FL» 33432 
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New Gorge Photo Adventure 
Dramatic scenery. The Pacific North- 
west's Columbia River Gorge. Weekend 
seminars. Special guide. Sponsored by the 
Maryhill Museum of Art. Free color bro- 
chure. Write: NW/ Box 820/ Lyle, WA 
98635 Phone (509) 773-3733 
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Personalized Instruction 
in Outdoor Photography 


on location with 
Lewis Kemper and William Neill 


Montana Wildlife 6/20-26 
High Arctic Adventure 7/26-8/4 
Acadia Maine, Autumn 10/10-16 
Yosemite Master Series 11/4-7 
Wolf Weekend 12/8-11 


Sierra Photographic Workshops 
P.O. Box 214096 Sacramento, CA 95821 


800-925-2596 or 916-974-7200 
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GET WILD 
AT WILD EYES PHOTO ADVENTURES 


Photograph grizzly bear, wolves, cougars and much more 
Stay in cozy cabins on site. Private groups, workshops, 
and professionals—call for dates. 

Wild Eyes Photo Adventures 
894 Lake Drive ¢ Columbia Falls, MT 59912 
406-387-5391 PH. & FAX 


Affordable Excellence 
BEBBRBRBRBRBRBRBRBRBA88 


Grand Canyon - Painted Desert - Arches 
Grand Tetons - Yellowstone - Mesa Verde 
Zion - Bryce Canyon - Canyonlands 
Bosque Del Apache Wildlife Clinics 
White Sands - Hondo Valley - Bandelier 
Albuquerque Balloon Fiesta - More 


Field-intensive Itineries - Beginners Welcome! 
Small Informal Groups - Low Rates - 2-3-4-5 days 


Silver Trails Photo Seminars 
Route 2 Box 223 - Portales. New Mexico 88130 
(S05): 276-5300 
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Workshops 
West’ 


The Best in Landscape 
Photography 

May 22-29 

July 9-15 

July 28-Aug 2 


Also: Slot Canyons, Monument 
Valley, Canyon de Chelly, Zion 


All Formats, Color and Black & White 
For Infomation, Dates & Locations: 


912 295-3348 
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Yosemite in Spring 
Santa Fe, Taos 
Tetons on Horses 


i ll | 
es LL ee ee) 


~aree rt Winslow Photo Tours, Inc. 
€ Featuring Wildlite Model 


ei rae Beg <a Workshops and Photo Tours to: 
ws» # ~ #4 Kenya, Galapagos, Canyonlands 
and Arches, Fall Colors of Colorado 


1d sirds of Prey, Small group size. 
Call or write: Robert Winslow, Director 
P.O, Box 334 ¢ Durango, CO 81302 © 303/259-4143 
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CRESTED BUTTE 
WILDFLOWER FESTIVAL 
JULY 11-17, 1994 
Photo Workshops 


in the 
Wildflower Capital 
of COLORADO 


Box 216, Crested Butte, CO 81224 
1-800-545-4505 


ALASKA * GALAPAGOS 


ARCTIC * RUSSIA * ANTARCTICA 
AUSTRALIA * PATAGONIA 
Quality Natural History & Photography 
Trips — 20 Years Experience 


BIOLOGICAL JOURNEYS 
1696P Ocean Dr., McKinleyville, CA 95521 
800-548-7555 or 707-839-0178 


FAST, FREE INFO! 


You will notice that most of the advertise- 
ments in this issue carry a small notation at 
the bottom of the ad that states, ‘‘Circle No. 

. on Reader Service Card.’ 

To take advantage of this information 
service, just pull out the yellow insert card 
in this magazine. Circle the numbers cor- 
responding to the products and services you 
want to know more about, mail it (accord- 
ing to instructions on the card), and within 
six to eight weeks, you can expect to start 
receiving literature. It’s easy shopping for 
great, new ways to improve your photogra- 
phy and shoot like a pro! 
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ARIZONA, 


HIGHWAYS 


1994 PHOTO WORKSHOPS 


Photograph The Wonders of Arizona With 
Arizona Highways 


Professional photographers 


Monument Valley @ Canyon de Chelly 
@ Slot Canyons @ Sedona 
@ Rodeos @ Grand Canyon @ etc. 


For details and individual trip itineraries, call or write 
the Friends Travel Office. (602) 271-5904, 
P.O. Box 6106, Phoenix, AZ, 85005-6106 

Friends of Arizona Highways Non Profit Foundation 
Sponsors @ Nikon @ Fuji @ Hasselblad @ Image Craft 
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PHOTO 
MaAcROyrourns WORKSHOPS 


Small Groups - Quality Instruction - Reasonable Prices 


Colorado - Ghost Towns and Wildflowers, July 22-30 
Glacier Nat'l. Park - Wildlife, Wildflowers, Scenics, Aug. 12-20 
For Brochure write or call Bert Banks at MACRO TOURS, 
P.O.BOX 460041, San Francisco, CA 94146-0041 
(415) 826-1096 or (800) 369-7430 (Outside Calif.) 
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On Location Photo Workshops 
with Brenda Tharp 


Redwoods & Rhododendrons, CA June 3-5 
Canyon de Chelley, AZ June 11-17 
Slot Canyons & Rock Gardens, UT/AZ June 19-24 
Autumn in the Sierra, Lake Tahoe, CA Oct 7-12 
The Colors of Canyon Country, UT Oct 23-28 


Contact: PO Box 1653, Ross, CA 94957 415/927-4579 


Trae 
GREEN MOUNTAIN 
Photographic Workshop 


1994 


Zone System May 9-12 Craig & Nadine 
Blacklock 

Ted Levin 

John Fielder 


Richard Brown 


Natural History May 16-19 
Landscape & Publishing June 13-16 
Vermont Portraits June 27-30 


Oct. 3.6 
Oct. 11-14. 
SEMINARS 


Nature & Landscape May 21-22 John Shaw 
Sports, People & Nature Aug. 27-28 David Brownell 
& Gary Stanley 
Macro-Wildlife & Landscapes Oct. 8-9 George Lepp 
TOURS 
Acadia June 6-10 & Sept 26-30 Gary W. Stanley 
Vermont Foliage Oct.3-7 & 10-14 Tom Narwid & Paul Rogers 


Ww anford 
Landscape Jeff Gnass 


Call or Write Today: 


GREEN MOUNTAIN PHOTOGRAPHIC WORKSHOP 
PO, Box 26, Brandon, VT 05733-0026 
1-800-257-5681 
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Isle Royale National Park 


On Bréathtaking Lake Superior 
Nature And Wildlife Workshops 
Nith 
Tom Duchaine 


Northern Exposures 
236 Quincy St. 
Hancock, Michigan 49930 
Phone (906) 482-2885 
Fax (906) 482-2885 


A Circle No. 84 on Reader Service Card. 
vrewtruonder $ 
GUIDES TO PHOTO OPPORTUNITIES 


Photo Tour to Santa Fe, Mesa Verde, Monument 
Valley, Canyon de Chelly, Albuquerque Balloon 
Fiesta. 9/23/94 to 10/1/94. 

Call (505) 988-7407 - After 5/31 call (605) 466-7409 
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TRAVEL 
ENORKSHOPS 


ORCAS & EAGLES 
BLACKFISH EXPEDITIONS 
For the photo experience of a life-time. 
503/243-1911 
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| Joe McDonald 


1994 Wildlife! 
Complete Nature Photo Course (PA) June 26-July 2 
Venomous Snakes of the World (PA) June 10-12, 

Aug. 5-7, Oct. 28-30 
Predators of Montana - BABIES AND GRIZZLY 


(BOOKS FAST!) July 10-15, 
July 17-22, July 24-29 

Predators of Montana — Fall Colors Sept. 14-18, 
Sept. 19-23 

Yellowstone Fall Wildlife Tour Sept. 25-Oct. 1, 
Oct. 2-8 

Kenya Photo Safari — 3 parks/3 per van Nov. 21- 


Call or Write for COMPLETE brochures age | 
Joe McDonald's Wildlife Photography 
RR#2 Box 1095, McClure, PA 17841-9340 
Phone and FAX: (717) 543-6423 
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THE Mount Lemmon PHOTO WORKSHOP SERIES 


Lodge for 3 days/2 nights at 8000 ft., take 
reg! man photos, enjoy the campfire and make 
new friends in the spectacular mountain pine 
forests and canyons above Tucson, Az. Programs of 
photo outings and workshop sessions are geared 
for anyone who wants to seriously advance their 
creative and technical abilities. 


Workshop Series (602) 770-9609 
267 S.Stone Suite D Tucson, Az. 85701 
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Travel Images photographic expeditions 


India * New England « Ireland*Nova Scotia * Scotland 
Alaska « Israel * CDN Rockies * SW Deserts 
N. Zealand * England * Hawaii * CO Rockies * Wales 
Y’Stone/Tetons « ID W'ness * Mexico ¢ Florida 
Kenya * Palouse * Canyons « European Alps 
California * Japan * Nepal « Pacific NW 
John Baker * Box 555, Donnelly, Idaho 83615 
Phone (800) 325-8320 Fax (208) 325-8380 


Travel Guides 
For Photographers 
WILDLIFE « NATURE ¢ SCENIC 


Photo Traveler Publications 
P.O. Box 39912, Los Angeles, CA 90039 
(213) 660-0473 
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MAINE LIGHTHOUSE PHOTO-TOURS 
Three Day Tours 6/26-29 & 7/24-27, Five Day Tour 8/21-26 
Land-based tours feature 16 lights & The Maine Coast, Plus 
Acadia on the 5 day tour, all with Ist class lodging, van, 
meals, workshops & photo-guide - 3 day $550, 5 day $925 
Bull Moose & Fall Foliage at Moosehead & 

Acadia in September 
Personal Attention and Leadership, Tour with a Pro! 


GUIDING LIGHT PHOTOGRAPHY, INC. 
9A Leighton Road, Yarmouth, ME 04096 207-846-7971 
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eldon Wildlife 
Whee uly B89 


WILDLIFE IMAGES 


The ultimate wildlife photo experience! 
PO. Box 487 Allenspark, CO 80510 * (303) 747-2074 


ALASKA PHOTOGRAPHIC WORKSHOP 


Hands-on Individual Instruction Led by 
Internationally Known Photographers/ enters: 


Braun, Holmes, dl sh Johnson, Lepp, 


Littlehales, Sanford, Patterson 
Wilderness Southeast Alaska*Whales®Grizzlies*Glaciers*Native Art 


DOLPHIN CHARTERS: 1-800-527-7229 
1007 Leneve Pl., El Cerrito, CA 94530 


East Arrica, GALAPAGOS, 
Tuscany, CHINA, NEPAL, IRELAND 


Dept OP, Box 915, Ithaca, NY 14851 
1-800-633-0299 


NEW ZEALAND’S 
“WEST COAST WILDERNESS” 
Photographic and Video Safaris 
Photograph natural New Zealand at its brilliant best with explorers/photogra- 
phers Kevin Dash and Trevor Johnston (authors of “Touch The Wilderness’). 


For colour brochure and information, write or call 
“West Coast Wilderness” Photographic & Video Safaris 
Shellback Road, Atarau, RD.1 Blackball, Westland, New Zealand. 
ph/fax 64-3-732 3820 


MIGRATION SAFARI 


14-day luxury photographic Kenya safari. 
Private charter flight over the Masai Mara 
to view the wildebeest migration by air. 


July 12 or August 2, 1994. 


US$ 4495 per person from JFK. 
Other departure cities available. 


Wildlife Safari . 
346 Rheem Boulevard ; e 
Moraga CA 94556 < 


1800 2218118 © < 


A Circle No. 75 on Reader Service Card. 


FESTIVALS OF LADAKH 


Tibetan Buddhist Festivals 
of Monasteries at 


Hemis Lamayuru Tak Tak 
DESTINATION HIMALAYA 


Call 1-800-721-0303 For Free Brochure 
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Visit & PHOTOGRAPH RUSSIA now: 
The HEART OF UKRAINE Photo Tour 
TRAVEL in CRUISE SHIP COMFORI 


This CRUISE starts at KIEV and includes ODESSA, 
The BLACK SEA, BULGARIA, ROMANIA and BUCHAREST. 
$2495 includes round trip air fare from N.Y., 
meals and cruise ship cabin. 
Write to: RUSSIAN TOUR, 2009 Roundhouse Rd., Vienna VA 22181 
or Phone 703-385-1021 Day, or 703-620-0441 Eve. 


RON ROSENSTOCK 
PHOTOGRAPHIC & CULTURAL TRIPS 
Dept. OR, P.O. Box 915, Ithaca, NY 14851 
1-800-633-0299 


if-ekien 
Specializing in comprehensive, professionally-led, 
natural history & photo tours of the Galapagos Islands. 
Monthly departures/ 12 passenger yachts. 
GALAPAGOS TRAVEL, P.O. Box 1220 
San Juan Bautista, CA 95045 « (800) 969-9014 
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Inexpensive Worldwide Travel 


...as an air courier escorting time-sensitive business 
documents. Over 600 r/t flights weekly to Europe, 
Asia, Pacific Rim, Mexico, Central/South America. 


wie Air Courier Association 


Free info kit 1-303-278-8810 
191 University Blvd., Ste 300P, Denver, CO 80206 


CALLING | 


ALL | 
CAMERA |- 
CLUBS! | 


Special offer for club 
members only— 
discount subscription 
rates to 


Photaether | 


Ask your club secretary to 
inquire on your club 
stationery for full 
information. Write to: 
Denise Grzesiak 

OUTDOOR | 
PHOTOGRAPHER 
Magazine 
12121 Wilshire Boulevard 
Suite 1220 | 
Los Angeles, Calif. 90025 


| the compass heading for your location may vary 


ALMANAC 


This chart will help you be in the right place at 
the right time by allowing you to plan your sun- 
rise, sunset, moonrise and moonset photos ahead _ | 
of time. You'll know exactly where to be with 
your camera for the photo composition you want 
to make long before the sun reaches the horizon. 
Find the nearest date at top and latitude nearest 
your own in the column at left. Where the two 
intersect, you'll find the compass headings for 
rise (R) and set (S). Compass headings are 
rounded to the nearest degree. Keep in mind that 


significantly based upon your location and/or 
large obstructions. 
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& New June 09 
© First Quarter 


June 16 


(ay Full June 23 
wy, 


q) Last Quarter June 30 


Quality Color Prints 
From 35mm Slides 
sSince 19738 


We're The Experts 


Inside Many A Slide 
There's A Great Print 
Waiting To Come Out fie | 


Let Us Prove jt 


8x 12....... ONLY $5.00 
Quantity Discounts Available 


Write for our complete price sheet 
and postpaid mailers. 


The Slideprinter: 
P.O. Box 9506V Denver, CO 80209 


/?7 


PHOTO CATALOG 


Over 4,000 fantastic products! 


VIDEQOCATALOG 


Great accessories and supplies! 


IF 


y Camera 
Store 

CALL: 

1-800-553-2001 
Name 
Address 
City State 

PHOTO VIDEO 

Zip [a Catalog Catalog 


OR WRITE: PORTER'S CAMERA STORE, INC. 
Box 628, Dept. 06 OP, Cedar Falls, IA 50613-0628 
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NEW 


PRODUCTS 


Underwater Camera And Housing 
GMI Photographic introduces the Sea & Sea SX-1000 
SLR camera system, along with six new APO lenses (14mm, 
24mm, 50mm macro, 28-70mm macro, 90mm macro and 


180mm macro), a compact underwater housing, two optical - 


ports, TTL flash-dedication and a variety of accessories. The 
system works above or below the waterline and features an 
illuminated LCD (liquid crystal display) viewfinder, external 
LCD information window, built-in single- or multi-frame 
film advance, six metering modes and shutter speeds from 32 
to Yoo sec., along with a bulb and 10-second self-timer. The 
SX-1000 housing, rated to a depth of 200 feet, is made of 
corrosion-resistant aluminum and ABS materials. 

For more information, contact: Sea & Sea Customer Ser- 
vice, GMI Photographic Inc., 125 Schmitt Blvd., Farming- 
dale, NY 11735, (516) 752-0066. 


— 


11805, eS 
set Pa ea 
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Engraved ID Plates 

Pelican Products, manufacturer of hard-side cases 
that protect your cameras and lenses, has introduced a 
way to personalize Pelican cases. Each new case 
includes a molded insert that can be returned to Pelican 
for custom engraving. A convenient, pre-addressed 
return envelope is provided with every purchase. Just 
fill in the desired information and return it to Pelican. It 
can be used for addresses, company names, contents 
identification or other industry uses. 

For more information, contact: Pelican Products Inc., 
2255 Jefferson St., Torrance, CA 90501, (800) 4-PELI- 
CAN or (310) 328-9910. 
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Panoramic Camera 
Double W introduces a new 
camera, the Cyclops Mark II EL, a 
120/220 electric swing lens 
panoramic camera with a built-in 
75mm f/2.8 lens. The camera 
features 12 shutter speeds from “2s to 
five sec., yielding four or eight 
(120/220-dependent) images per roll. 
For more information, contact: 
Double W Inc., Rt. 1, Box 61B, 
Gulliver, MI 49840, (906) 283-3321. 


Short-Trek Daypacks 

Camp Trails has completely redesigned its line of 
daypacks that now feature a comfortable suspension 
system with “jacket” shoulder straps and comfort back 
made with ArmaTech cloth. Convenient organizer features 
have also been added. The shoulder straps are contoured 
around the shoulders like a vest or jacket and hold the pack 
snugly in place, even when carried with only one strap. 
The foam-padded back features breathable quilting that 
provides ample ventilation for air flow. 

For more information, contact: Camp Trails, 222 Main 

: St., Racine, WI 43403, (414) 
631-2100. 


Flash Bounce 

LumiQuest’s new ProMax 
Accessory Kit allows users to add 
different bounce characteristics to 
their Pocket Bouncer and/or 80-20 
to create a flexible system for use 
under a variety of lighting 
situations. The four bounces are 
white (for direct but soft light), 
gold metallic (warm tone), silver 
metallic (for highlights) and 
frosted diffusion screen (soft and 
fewer shadows). 

For more information, contact: 
LumiQuest, 140 Heimer, Ste. 775, 
San Antonio, TX 78232, (210) 


LOWEST PRICED 
ALUMINUM SECTION 
FRAMES IN USA 


Silver, Gold, Contrast Grey, Anodic Black 
;— Pewter (Blue). German Silver 
Style 905 __ colors; 
1 Silver, Gold,Contrast Grey, Anodic Black 
Style _915 colors; 
Silver, Gold, Contrast Grey, Anodic Black 
Pewter (Blue), German Silver 
Plus we carry 20 other styles in 
114 colors. (the full NIELSEN line) 
NO MINIMUM ORDER 
Shipping Handling (cont. 48 states) 
10% of order ($5.00 minimum) 
5% on orders over $150.00 
FREE on orders over $250.00 
Shipping/Handling elsewhere 
APO,FPO,AK.HI,PR.Canada 35%, or 
cost plus $5.00 ( $10.00 minimum at 
~— all times. ) 
All frames include FREE corner hardware 
hangers, springs and bumpers 
Prices are for 2 equal lengths(1 pair) 


2 pair make one frame. 
Other sizes available. Check or money 
order must accompany order. MasterCard 


sh. 


490-1400. 


Visa welcome ($25.00 minimum charge) 


™ CT residents add 8 % sales tax. Send $2.90 in stam 

Go Go Cart <aialogand lar charts - ate Ist ‘oaks Ree 

Porter Case Inc. introduces a new multi-purpose transportation system, the NM OME Sei. «AiG 

Porter Case II, that allows the user to easily carry baggage, sporting goods and Be es yee. ee 

other valuables everywhere he or she might travel. The cart, built into the ne 22 "3.81 4.56 

. 4. . . 1 1.96 2.32 ig 3.98 4.77 

22x 14x8-inch case, can carry a total of 200 pounds; it weighs 11 pounds empty. itoria ial e252 "414 497 

. of - > a $ i 2.30 2.73 ” 4.31 5.18 

The case makes travel for photographers much more convenient and is avail- "246 (298 "44a 5.38 


2.63 3.14 ‘i 4.65 5.79 
2.80 3.34 i 4.82 5.99 
2.97 3.54 it 4.98 6.20 
3.14 3.75 ig 5.15 6.40 
3.30 3.95 ii 5.32 6.60 
3.47 4.16 0.15 0.20 
PRICES SUBJECT TO CHANGE WITHOUT NOTICE 


Contemporary Frame Co. 
Dept O, 346 Scott Swamp Rd, Box 514, 
Farmington, CT 06032 For information (203) 677-7787 


Call Toll Free to Order 800-243-0386 


able direct from the manufacturer. 

For more information, contact: 
Porter Case Inc., 122 Callander Dr., 
South Bend, IN 46614, (800) 356-8348. 


Contax Challenge 


Contax is running a photo 
contest, the Contax Challenge, 
with some great prizes and an easy 
method of entry. If you’re one of 
the big winners, you'll choose 
from a photography workshop led 
by OUTDOOR PHOTOGRA- 
PHER contributor Lisl Dennis, a 
trip to Photokina ’94 in Cologne, 
Germany, or a Caribbean cruise. 
But the catch is that all entries 
must be shot with Contax cameras 
and Zeiss lenses. And to that end, 
since most shooters aren’t using 
Contax bodies, a loaner kit pro- 
gram has been instituted. 

To locate your nearest partici- 
pating dealer and for more infor- 
mation, call (800) 526-0266, 
ext. 4315. 


searching for. 


You've just captured a 
liquid sun sliding into a 
salmon and rust washed 
landscape. The lab you 
choose has to know how 
to bring this scene to life 
on film and paper. You 
want the best outdoor lab 
you can find. You want 
Image Craft. 


Camera Cover 

Zing Designs introduces a new 
cover for pro SLRs with long 
lenses. Ideal for active, outdoor 
photographers, the new Zing Pro 
Zoom Cover utilizes a secure hook- 
and-loop closure to permit quick 
access for candid shooting. Con- 
structed of 5mm neoprene, the 
cover offers great protection against 
the elements and physical abuse. It 
accommodates bodies and lenses up 
to 7% inches in length and conforms 
to the shape of its contents. The 
cover can be used in conjunction 
with the camera’s standard 
strap, and a five-inch leash 
keeps it accessible while 
shooting. 
Rormnere information, ARIZONA HIGHWAYS MAGAZINE 
contact: Zing Designs, 


10 Liberty Ship IMAGE CRAFT 


Way, PHOTO LABORATORY SERVICES 

x 3401 East Broadway Road 
#4104, Sausal Phoenix, Arizona 85040 
ito, CA 94965, 


Complete catalog $3.00 
(415) 331-0366. refundable with Ist order. 
1-800-456-6755 


A Circle No. 31 on Reader Service Card. 
June 1994 95 


Complete custom photo 
lab services: 

+ E-6 * Black & White 

+ Ilfochrome + Slide Dupes 
+ Enlargements to 50” x 120” 
* Laminating » Mounting 

+ Custom Framing 


“Image Craft has con- 
sistently provided the 
quality and service that 
our magazine demands.” 


Peter Ensenberger, 
Picture Editor 


Photo. Rick Danley 


The Choice is Simple. 


When your reputation and profits are on the line, 
the choice for quality custom color prints is quite simple, isn’t it. 


Call us today for your free brochure and 
discover what hundreds of other professionals already know. 
After all, it’s only your career. 


FINEPRINT 


Wholesale Custom Photo Lab 
1-800-777-1141 


1306 Blue Spruce Dr., Unit E ¢ Ft. Collins, CO 80524 
Sample Prices: 20-8x10’s @ 2.55 ea. 5-16x20 @ $13.50 ea. 


Photo By: William Ervin 


The Black Metal Picture Frame 


is an Essential Tool for Every 
Professional Photographer. 


CALL 1 - 800 - 537 - 094 


Monday - Friday 9AM - 5PM EST 


RW 
eee 
y\ 


Fax Anytime 419 - 893 - 3553 


9 STD. STD. 

eee I pete PAIR & RAD PAIR & RAD Also Available 
' LGTH. — PRICE LGTH. PRICE Silver, Gold, Contrast Gray, Bronze, 

s' 1.40 23" 4.10 Frosted Silver, Frosted Gold, Graphite, 

1 . : 70 ai ; a Frosted Bronze, Matte Black, White, Fern, 

i Bright White, Right Red, French Blue, Indigo, 

Ie 2 iN =6 4.55 Almond, Lapis, Chinese Red, Steel Gra’ 

9 2.00 27 4.70 On, , Chine: ' Y, 


Jade, Rose Quartz, Rosewine, Burgundy 


Shipping Charges in the Contiguous United States 
© Add $4 on orders under $40 
e Add 10% on orders over $40 
© Add 5% on orders over $200 
© Ohio Residents add sales tax 


Radius : 


Call for our Free Handbook 


Major Credit Cards Accepted 


American*Frame Brings 
you Black at 
Shutter Clicking Low Prices! 


OY AMERICAN’FIRAME 
—7L 


CORPORATION 
400 Tomahawk Dr., Maumee, OH 43537 


Photographer 


SUBSCRIBER HELP LINE 


Orders, Changes of Address, 
And All Other Customer Service: 


800-283-4410 


As our valued customer, you deserve the best available service. We have staffed a toll- 
free number with specially trained personnel to answer your inquiries about payment, 
deliveries and change of address. They will also correct your name and address on your 
OUTDOOR PHOTOGRAPHER mailing label. 

Dial the above toll-free number for prompt, courteous customer service and receive fast 
results. Please have your mailing label or subscription notice on hand when you call. 


If you prefer, you may write us. Please attach your mailing label and send corre- 
spondence to: OUTDOOR PHOTOGRAPHER, Box 57213, Boulder, CO 80322-7213. 


SHOW PHOTOS 


(Cont'd from page 85) 

to go with the Photo Archive box, 
constructed using methods and mate- 
rials that will preserve your images. If 
you have albums or vertical files filled 
with slides and have to frequently sort 
through them, try the Light-A-Page-2 


| insertable viewer from Adorama. The 


wedge-shaped lightbox slips between 


| pages easily and makes finding that 


one slide or negative as quick as flip- 
ping through a catalog. In the more 
Victorian tradition, the Renaissance 
leather album from Exposures offers 
Italian craftsmanship for stunning pre- 
sentation of photography. If you want 
to leave your travel or wedding pho- 


| tos, pressed flowers or anything else 


sitting out for all to enjoy, the Renais- 
sance album is sure to garner a lot 
of attention. 

For more information, contact: 
Adorama, 42 W. 18th St., New York, 
NY 10011, (800) 223-2500; Expo- 
sures, 41 W. 8th Ave., Oshkosh, WI 
54906, (800) 222-4947; Light Impres- 
sions, P.O. Box 940, Rochester, NY 
14603-0940, (800) 828-6216. 


Great Taste, Less 
Tradition 


Here are some other, less tradi- 
tional ways to show your work. Make 
a video transfer of your favorite slides, 
have a title printed for the box cover 
and give it as a piece of moving art. 
Friends or family members can then 
run it on their VCRs. Each image 
should be left on the screen for about 
45 seconds to a minute. Many local 
labs offer this service or you can pro- 
ject the slides on the wall in a dark- 
ened room and use your own video 
camera to capture them. 

Why not lead the way by sending 
your images out on a Photo CD? The 
recipient may not be able to view the 
disk now, but within the next few 
years the Photo CD player will likely 
be as common as a VCR. Even if they 
never view the disk at home, they’ll 
soon be able to get prints made from 
the disk at any photo shop. Service 
bureaus are springing up every day 
that offer computer enhancement, re- 
touching and manipulation of your 
photos. These computers create the 
look of a watercolor, oil painting or 
any of many other alterations. This 
approach is not for the purist, but the 
adventurous will be able to enhance 
their images in ways the will delight 
and baffle the non-photographer. op 


30 Direct Toll-Free Line to our ORDER DESK* 


30 9) 6 1-800-221-2253 


tthe Stans Lock Visa © Mastercard © C.0.D. @ Discover Card @ American Express 
tehohearlesal 


Cambridge Camera Exchange, Ine. Wisse: icisioniey (2747S only. For 1-212-675-8600 


information and orders 
7th Ave. and 13th Street + New York, N.Y. 10011 * Tel: (212) 675-8600 212-255-3744 We accept mail and foreign orders. We import. We export. Send check or money order. 
Mon. -Thur. 9:30-3:30 24 Hours FAX AND FAX ORDER LINE 1-212-463-0093 WHOLESALE DEPT. 1-212-924-8660 


Minolta X700 189.95 yt The Minolta Maxx 


‘Attention Nikon Photographers! Pentax K1000 
Maxxum 700si & 84 BONUS! SONY | We Sell ne Famous Nikon Line OLY. MPUS is: 95 | Pentax P21 


Winolta X370 128.95 || 70-210 Autofocus Ye SPECIAL 
F 


6 
50 
ae 
Minolta X370 + Lens Cleaning Wide Angie L We carry one of the world's Olympus IS-2 Pentax PZ10 
aS | 28-70 MO zoom | Tissve *Magum 3x + Lens Cleaning Tissue] ‘Set. Only ty at pe Zoom Outfit : Pentax PZ20 
+Electronic Flash + Cleaning Fluid + 35-80 AF Zoom = Cleaning Fluid With a Purchase of on are an Jane Tor the mikon System a Pty 
Film Hol : hase ized Son) rf 
a i For 995 hod yo sta 31995 any Video Camera. | We also carry JVC, Canon, Pan-  |Lcal Ou Nikon Steve Newnan] || ESS Om OLYMPUS iS (steun? Pentax PZ10 = Lens Cleaning Tissue 
mn On ‘ Call 212-675-8600 | asonic, RCA, Minolta, Ricoh, Quasar, | MOM Macro Lenses + 28:70 Zoom + Cleaning Fluid 
20. ita X700 8 Prece Outfit 319.95 |] Maxxum 2x1 8 Piee : ‘Ask for Kirk ie . I h Fu 19min Fish Eyelens + Wide Strap» Lens Brush 
2 r Magnavox, GE, Olympus, Nikon, Zomm Wide Angle Lens ‘Film Holder All For 50 
Our Video Specialist | Sharp, Kyocera and many other cam: Fi Tani Foomm Tetepnete Lone “Side Viewer _ Only 9 
Get Your Low Price! | corders, accessories vel video print- age Fi SE 270mm Telephoto Lens rn 10008 Piece ou ry | 
a 
Video Handbook for | | ers as well as the still videos trom | », ae Sere k oom Telephoto oman SF "M8 Pace Oui 429 80 


Most Camcorders Sony, Canon, Panasonic, etc, Call for 

$16. 95 your very best price and ask for Kirk, 
——___——===| | our Video Specialist and he will save 
2 Still Video Floppy | | you MONEY. 


bape) PAL-SE CAM iit CALL! 


Pentax PZ1 8 Piece Outfit 


LENSES Jala CAMERAS 
95 28-105/3.5 L- * 
28-200/4 


eau 2 
EEEEEE 


Pentax 70xi Outfit... 150.95 
Pentax Zoom SOWA Outfit... |. 198.95 
Pentax 10 Zoom 280P Outfit... |259.95 
Pentax 10 Zoom 115 Outfit . | .259.95 
0 Outtit 376-05] (Acces [I Pentax 10 Zoom 105 Super Kit | "199.95 


Photura 135 Outti 
Canon Mega Zoom 76 Outfit 
Canon Sureshot 27115 Outfit 

A cator for Maxxum 


‘TopRated ase giaa 5 om or Fatt ‘50 | [Yashica FXO Lens Brush he Most ompilete ana é d 
ambron BS] im gi Versatile Slide Copier A} 


ayeserezeree 


1X to 2.5X — ‘ + 
Lens Case ............9.95 anor 2 : ’ 
Custom UV Filter . |. 116.95 pine: ST--168 rs | vashca 230 AF © Pece Out 99830 Autofocus 
Custom Shade ........9.95 385 ol el 


Rotating Polarizer . .. .26.95 


2. ' 
2X Tele Lens for the 500mm fet nA ; 
Telephoto converts the lens NEW 
to a 1000mm Super Power “ 1-5xQQ95 


Telephoto lens. 3495 Slide DM ne Slide 


FFor Most 35mm SLR's Limorover 
All items in our ads are Brand New unless specifically described otherwise 


Hexanon... y 85 |] | However, we maintain a Huge Inventory of Used Equipment. We also have a f | CHINON GENESIS OUTFIT... Ficoh RAS Super with $01.7 Makinon [Bogen 228 10 Piece Outfit .-...169.95 
cai our Mee au ree ie “485 Renee PAXS8 large selection of colectable Photo Equipment cima GENESIS I Outi they Gap Sig Pat 14995 OMEGA C700 xi 2 30 
ur Leica Expert Hans Culmann Tesists FOR ROMICA IM GENESIS IV Outtit icon KRIOM Outfit as Above....179.95 | OMEGA D550. DSVKi 
TEA oles Camera cee 329.50 28 ; t Simdator We Sell, Buy, Trade feria Mog 2 | 
and Acessories Avalable _ CALL|| 242'5: i : 


Call Danny Lang at 212-675-8600 he i—| 
We are licensed to Sell Buy Used Photo 3m Toutit a r Pamtmater 98 Ses 
‘quipment. SHD Lic #0575436 


33325 


sneeees 
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Super Date | ml Outfit. . 
Ricoh Shot 


laroid Captiva-Vision , Hf Outi. : i it 
nota Polaroidinstan Pro’ H 344-33] Chinon Auto 4001 Outit« 1] pp eT Bezser SVU and G0 Wi “CALL 
i Neh RZBDO Zoom 
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B388es: 


“ELEMENT Top QUAI LITY 2X, f 2 ex 
7 
peep ge 95 | Eachrome 100 36 2 


Konica Big Mini Zoom Outfit 
Mermaid Outfit 


Chinon Auto 6001 Outfit WE CAN SUPPLY THE ENTIRE LINE 
BESELER, DURST, ees = 
IER DARKROOM EQUIPMI 


Ri if ¥ 
Ricoh FFEWR Water Prool or 

PAPERS AND CHEMICALS CALL OUR 
XPERT PAUI 


Large on of Ricoh Shotmaster re Outi med 
and Accessories Availabl Ricoh YF- as 


F 01 
x] =! rico wii 
hat li 


“cau k 
a M6...1,776. Gold CALI Complete Line of JOBO 
{oka Mean 2.258, ‘eles 1.989. 7) toca ge Kedacolor 100 36 ex. darkroom accessories 


are available 
50 CPP2....1 


eppeuiniet nei 
S8eesaazaess 
S8ESS82 ssez 
Sexeses 2983 


exp. se0 CALE’ AFTTT 145-95 
inses In Stock on oe A oe 138.95) Extar 100 36 exp. wiproc. 


2 Tole Converter for 2 $8103 Flash ALL AF Sun at 
if 9 a 2 KONICA HEXAR patel Dated Konica, itford and 4 J Large Selection of Polaroid Pr oy |Extachrome Underwater Film 36 Exp 
GOLOLEICA MANDA gswte- CALL|||ropers dre hratese. Cat For berated | 0c all or your Special Pricest [Sebel Underwater Hoesings Cambron 60-Second |.D. 


2X Cambron Autofocus Cambron 2X Cambron Lenses| 2nd Passport Cameras 


2 or 4 Pict ith ! 
et ene Tele Converter sien she ari a 
Minolta Maxxum for 35mm [We probably carry m 103 taking ID and Passport Pictures! 


Nikon and , SLR Cameras [ype and make lense -135/3.8 Auto 
ntax Autofocus SLRs Doubles the Focal Length than any one ese Full Time. Part Time. Side Line 


& 
‘ E S 
eases eeetee 
39 


99.95 of all your lenses you need a tens either fo z dos A a a 
1.4X Cambron Low-low Cambron Price. ....... only $39.95 |Your SLR or for any other need call jake H 


in ONE MINUTE! 
Model IV (4 IDs) $499.50 


Autofocus 9995 Top Quality Seven Element 2X. . only $99.95 
Model II (2 Passports) $489.50 


Tele Converter Triple Power (3X)......... .... only $79.95 


sezsisaseses8 
Reezzzazesces 


sa 


83 


Aatooces Bounce Flash ye bm 
99.95 


: er hin 
63.95. GOSSEN MI Cambron Super Large Ball | a 39.95 

Vivitar 263 Auto Fash | Outi ‘59. 3, 49. . 299.50; “gens 0 PaPOD = 

Vivitar 285HV..79. fivitar SSOFD. . Color, 229.95; Color Pro 2F, 489.95; Col- 

bale leds tl por i Benbo Tena 114.95 | 500mm F8 Cambron MiniMirror Telephoto 


POD. 84.95 
A u i 
laasr \weigues7 cite, ean ee Tes TILT ALL Sica Gens cul! WORLD SMALLEST 500MM LENS 
Se 


61 
Se 169.95; Pentax, SIS sy at -.-115.66. Magic 2 ...123. = Weighs only 11.6 oz 


58.50 
16.95 Big Bounce 24.95] O44 96: ire Pro, $48.80; tra Spot” | 3600 TY Ser Sota Me Ee ae » Fits most Autofocus 
and Manual SLR's 
Macro 
w HiRes, MultiCoated 
SUNPAK FLASH OUTF its : aL ouandheld see 
1 126. «+ 68.97] 3011 .63. = Handhel 249% 
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Sunpak 433 AF outt ae F990 Mi Tele Shots 
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. 9. 
ra Professional .. 239. Sigma 2X Tele/Macro Extender .79 
Vivitar Flash Meter 2 a5, iy , UI12, 45,95 ambro ‘Above Univ. Mt. (Bayonet add __14.95 


Sanpat 622 Super oat. 95; WEIN WPS00B 62.95 a S22 World sryaliest 1000mm F11 Sigma 28 AF Zoom Camera TAMRON FOTOVIX 
‘Quantum Batte 104: Flash Meter 3 x 300: F5.6 Compact ‘Sigma 70 AF Zoom Cam 149.95 ||| All Models and accessories a 
emp Fi atest WEIN WP 1000 ¥ 50 mm FS.6 Comp: © Compact Mirror Lens || Sigma 100 AF Zoom Camera M Call For Your Special Pri 


Sree ql Henioe™” 60m a hee a.Ral RCo concer | Se gggs0t Gebros DIGTTALL 
KODAK EAROUSEL Mode! 1200, T6050: Minol Thr, eile Ciatdeneks 

¥e Extension Tubes Minolta |. nS onal tem ee Hirg: phelseong 
iB '283.00" ie, 3a int For Macro Photography Maxxum | fate" farses’ rszogses 1052.8 Vivitar SER | with D gital Readout 
Mee Uae thnueeeMemtign | Set of 3 Different Lengths ae “aowe PRO The Digit-All measures 
NCOOAK ExTapi Ue pnouécTORS Individually Automatic num i ® Incident Light 
Reise Bcieeties *! Use singly or combined © Flash Expoeure 


® Reflected Light 


ashica 

ETRsi + Yashica 2-1/4 x 2-1/4 

TRS 7 piece OUTFIT Twin Lens 
2X Auto Tele Convert 395 || Rew ss Rene A: 2 kava ma GALL! 

- lo Tele Converter iver? Vi w va 

CAMBRON BINOCULARS 2X macro Converter “nd esc tod at 1,499) Chinese win Lens mete 

7x35 Cambron Sport Glass SAN, NIK, MIN. OM, YC, a lew Hasselblad 205TCC 

7150 Cambron Nati 54.95 nano SOth ANNIVERSARY 

10x50 Cambron A nd Sonex | Special Rebates: 

20x50 Cambron Super U “a M ation Fri 

Distance Glass Our Hass iperis, Who Were 


8-17140 Zoom Binocular 95 i 35mm Single Lens Reflex Trained By Hasselblad 


Vivitar Close — 
s. 120-8005.6-6 49.00 100-5005.6-6 


rats 


Holga 2vax2v4 with Flas 95 
Lenses, Filters and Other Accessories 
in Stock. CALL! 


3 


00 
00 
ry 
met ol 8 
BUSHNELL FREE BONUS! 256 Page|) @ 58mm F/2 Automatic Lens vr | Large Selection of Hasselblad Lenses, red 
ATT Mantae ots sae Mecca cone? || @ Interchangeable Lenses Pid slab ot eal For Your Special Price 3 
CELESTRON, JASON @ Universal Screw Mount ove a8 ra Geeees Oate ah 
LEITZ LEICA TRINOVID" Expert H i @ Internal CdS spre _ 729.0] Fujica GW 6901 Outi. 
MINOLTA BINOCULARS AMIYA © Self Timer e All Metal Body iii Fear Bak Oe Tn Wee | Ful Gm ew mn Out 
NIKON BINOCULARS @ $50 Merchds. 95 ‘ i bs GSW 690 In Outfit : 
Stemen amocuians, | Sumatra, = Sachs 
Swarcononicans | sarmuetarware es i Bs |Sees tn am “Re pine te 
oletiex 
ZEISS BINOCULARS tates ons ene seem sun 16952 9 3% $9.95 ‘ei REEL GIFT PACKAGES Fermat Lenses Aad Accessaries Are 


E 
i 


om 


é 


ADORAMA'S PRICES INCLUDE ALL 
MFR. ACCESSORIES & FULLY WARRANTIED 


ATTENTION CORPORATIONS & SCHOOLS 
WE WELCOME YOUR PURCHASE ORDERS-PLEASE CALL 


©1994 | 


42 West 18th Street 


15/3.5* 1729.95 85/1.4 689.95 SOO/4PEDIF 3799.00 
16/2.8 629.95 105/1.8 599.95 600/4 EDIF* 6199.00 
18/3.5 929.95 105/25 319.95 600/5.6 EDIF*4199.00 
20/2.8 479.95 105/2.8 Micro569.95 1000/11,Fitrs* 1529.95 
24/2 569.95 PN-11 Tube 89.95 28-85/3.5-4.5 479.95 
24/2.8 349.95 120/4 Medical wBuilt 35-105/3,5-4.5364.95 
28/2.8 309.95 InRingLite 1359.95 35-200/3,5-4,5799.95 
28/3.5PC* 899.95 LD2BatPkf/120124.95 50-300/4.5ED 2499, 
35/14 589.95 LA2-ACPkf/120179.95 TC 201 249.95 
35/2.8PC* 579.95 135/28 299.95 TC 301 519.95 
50/1,2 399.95 200/4 Macro 749.95 TC 14A 249.95 
55/2,8Mac 289.95 400/2.8 EDIF*5799.95 TC 14B 509.95 
85/2 339.95 5008 wHd Fit*689.95 

UR-1 67-72 Adapter 16.95 —HN-1, 2, 3, 9, 25, 27 13.95 
HN-12 Hood for 52Pol 19.95 — HN-22,2319.95HS7,9 21.95 
AF-152mm Gel Holder 32.95 HN-24 19.95 HS-12, 14 23.95 
HN-26 Hood for 62 Pol 28.95 HN-28 29.95 HK-2,11 22.95 
AF-272mm Gel Holder 54.95 HR-1,2 12.95 HK-14 29.95 
HN-13 Hood for 72 Pol 22.95 HK-15,16 29.95 
HN-29 Hood for 77 Pol 33.95 HB-1, 2,3,4,5,6 13.95 
CA-152mm Filter Pouch 21.95 HB-7 29.95 HB-8 34.95 


Some prices based on Parallel Import Products 


SB16A 279.95 SB168 254.95 AS-1 22.95 AS-IS 17.95 
58-17 169.95 58-20 204.95 As.3 9.90 AS-4 24,95 
SB21A 409.95 $822 13495 <c7 2.95 5-14 49.95 
eI ETS Oza NOES race 87 ON SCIEN 1285 
New! SK-6 Power AS-7 64.95 SC-17 52.95 

Bracket 269.95 ASS 139.95 SC-18 27.95 
SD-7 External Pwr Pack 119.95 AS-9 109.95 SC-19 31.95 
$D-8 Hi-Pwr Pack 119.95 AS-10,11 32.95 AS-14 189.95 
UR-3 Adapt Ring «22.95 SC-24 52.95 SW2,3 7.95 


Nikon Filter 39 Screw 5262 72778295 
L37C (UV) 24.95 22.95 32.95 49.95 63.95 69.95 94.95. 
L1BC (Sky) 28.95 25.95 36.954995 — — — 
Cire. Polar — 59.95 89.95119.95144.95  — — — 
Color Filters 22.95 18.95 34.95 42.95 59.95 bs 
ND 24.95 19.95 — 49.95 _- _- 


F280 wic 164.95 

732 wie 179.95 

T20 with Case 89.95 

Bounce Grip 2 139.95 

Grip Strap 19.95 

Zoom Adapt.T32 32.95 

. ear tess weight design Wide Adapt T32 17.95 
* 35-135mm power zoom lens TTLAutoCordF.0.6 28.95 
* TTL autofocus with macro TTL Auto Cord (specify) 22.95, 
* ED lens optics * Dual Strobe TTLAutoCordT2M 24.95 
‘and more TTL Auto Cord TSM 24.95 
New IS-2 409.95 TTL Multi Con. T 24.95 
OM-4T (USA) 669.95 TILAutoCon.Type3 4.95 


TTL Auto Con, (spec.fish) 18.95 


OWEAT Black (USA), 679,95 Accs, Shoes 1,2,3,4 Ea. 17.95 


¢ New York, 


F3HP (USA)... Call 
F3HP Titanium Black (U5. “Call 
FM2 (USA) ... 434.95 
FM2 Black (USA)... 464.95 


FM2 399.95 FM2 a 439.95 
N6000.....sssesssssesssernseee 33995 


NY 10011 


ORDER TOLL FREE * USA + CANADA 


800-223-2500 


ORDERS & INFORMATION 


* 212-741-0052 


FAX # 212-463-7223 


New 16/2.8"D" Call 105/2"D" 859.95 35-7033 119.95 
New 18/2.8"D" Call 105/2.8 MacD 579.95 35-80/4-5.6D 94.95 
202.8 439.95 135/2D 909.95 35-105/3.5 349.95 
242.8 289.95 180/2.8ED 639.95 35-135/3.5 379.95 
242.8"D" 319.95 200/4MacD 1299.95 70-210/4 259.95 
282.8 174,95 300/4ED 844,95 70-2100 264.95 
New 28/1.4"D" Call 300/2.81F “D" Call 75-300/4 449.95 
35/2 .95 600/41F"D" Call 8020028"D" 859.95 
50/1.8 81.95 New 20-35/28D Call TCI4E Call 
50/1.4 214.95 24.50/3.3 339.95 TC20E Gall 
602.8M 344,95 28-70°D" 329.95 1.7x AF f/Nik 79.95 
New 60/2.8"D" Call 28-8535 349.95 2xAFf/Nik 79.95 
85/1.8 299.95 35-70/2.8D 624.95 
DA2.....299.95 DE3......194,95 F to C Lens Mount 129.95 
DW3... 79.95 DW4..174.95 AP2 Panorama Hd. 74.95 
non 32-95 Das anti cold pk 8008 79.98 
Anti cold pk. .: 
DR3 Right Angle Finder ....99.95 De aa cnaeedone Dieses 
MB-20....44.95 MB-21..139,.95 AR? 36.95 ARIO 59.95 
Mee sgees Mund gases £3 Focusing Screens 25.95 
‘ : 4 .95 £3 Focusing Screen “S" 9.95 
MN-20....99.95 MH-20.209.95 FE? Focusing Screens 19.95 
DA-20 ..549.95 DW-20.169.95 N90 / 8008-5 Screens 25.95 
DW-21 319.95 Correction Eyepieces 13.95 
MF22....114.95 MF23...389.95 Cable Release 180082020 26.95 
Lite Touch...... 


New Lite Touch Zoom 
Zoom Touch 470 149.95 
Zoom Touch 800 EI 


New 35 Ti AF (Special Edition) 


MD-4 359.95 MC11,14 %. 


MD-12 279. MC4-A 30. 

MH-2 119, MC-10 35. 

MN-2 109. MC-12A 47. 

AH-3 25.95 MR-3 31.95 

MK-1 114. 

MC-3A 24.95 ML-2 309. 
78. 154.95 T10 94.95 
728 Twin 139.95 
6V Power Pak 2 39.95 


T Power Control 1 w.o.p. 159.95 
Mac. Flash Shoe Ring 39.95 


80mm Mac Close Up 59.95 
Auto Bellows 149.95 


Zoom Touch 600 219.95 


CLI3ZA 24.95 CL38 29.95 
CLISS § 29.95 CL23 12.95 
C1305, 315, 344 21.95 
325, 335,26.95 CLISA 9.95 
CL36 =: 37.95 CL40 29.95 


Double Cable Release 23.95 |,007 2000, 2509 call 
Focusing Rail 59.95 Super Zoom 3000 239.95 
Focusing Stage 39.95 250m 220 Call 
Auto Ext Tube 7 34.95 |Styius Call 
Auto ExtTube 1439.95 | stylus oom Call 
Auto ExtTube25 44.95 | New Stylus Panorama 154.95 


Tele Auto-Tube 65-116 169.95 


Winder 2 119.95 
6V Power Pk 1 17.95 Vv i Finder wiCase 94.95, 
batts 828 999.95 35/2.8Shift 469.95 10028* 219.95 Camescnpi 14.95 
Motor Drive 2 329.95 enera rip 
183.5 549.95 38/2.8 Mac 269.95 190/2.8* 599.95 Focusing Screens Each 18.95 
M 15V NC Pak & Chrgr209.95 20/2'Macro 289.95 50/1.8 wio(s76.95 390/45 479.95 
Winder f/Olympus_ 46.95 4/2.8* 279.95 50/1,2 wio (s309.95 200/63 899,95 55 Polarizer 19.95 
24/3.5 Shift1049.95 50/35 Mac 279.95 49 Circ Pol 39.95 
Data Back 4 104.95 28/2.8* 184,95 85/2" 299.95 2-XA Conv. 169.95 49mm Sk 12.95 
Data Back 200 #/OM88 19.95 35/2* 249.95 90/2Mac 609,95 1.4XA Conv.269.95 100mm Sky 49.95 
$A30035mmAFSIR 
for Canon F-1 609.95 FCE Flash... w2e-70 
for Canon EOS-1 694.95 heroes 
for Canon EOS 669.95 AF Lenses F/SA 300 Call 
for Nikon FE2/FM2,F3 609.95 
for Minol. Maxxum X!714.95 
for Nikon 8008 669.95 | AF-SlimR 79.95 | New Big Mini 302 114.95* : 
For Contax RTSIII 719.95 | AF-slim Zoom 144.95 Big Mini Zoom 149.95** ea oe WO) wiDate 159. 
for Nikon F4 694.95 AF-Slim R777 119.95 Mermaid Big Mini 229.95** — Super 100 (50-100) w/Date 159. 
for Nikon N90 669,95 (Arm : * $10 Mfr. Rebate ** $15 Rebate Wireless Remote 9.95 


Archival fiberboards devel- 
oped specifically for long-term 
storage of photographic mate- 
rials. With metal reinforced 
corners, 3" deep. 

5.50 for 16x20 prints .... 
5.95 for 20x24 prints . 
7.95 


for 5x7 prints 
for 8x10 prints. 
for 11x14 print: 


comes with 20 acid-free slide 
holders. 
#400 Storage Box..........8.95 


35mm Jr (180 2x2 Slides)..6.95 
35mm (360 2x2 Slides)......7.95 
120 (180 2'/4x2'/ Slides) ...8.95 


Houses (and incl.) 6 slide boxes 
35mm Junior . 
35mm 
120. 


100... 


35-6, 35-7, 120-3, 120-4, 4x5, 
5x7, 8x10 

25 shts ..4.25 100 shts aa J 
500 sheets... 
35mm 1000' Ro! 
120mm 1000' Roll .......24.95 
Perma-Saf Top cok 
35-6 (50 Sheets) ............ 14 


3 AXS (8 & 19) 4x6 ¢ & 8), 4x5, 
5x/, 8x1 
25 shts ...5.95 100 shts 19.95 


2B D5 scsscesnnne 6.95 


19.95 


* ARCHIVAL QUALITY 


CONTAINS NO PVC 


Top or Side Load (specify) 

25 sheets 
500 sheets 
Individual 35mm Slide Protectors 


6.50 100 sheets...19.75 


18,75/100 


6.95 500... 26.95 


Rustproof! All steel bar 

allows pages to be huni 

in letter size file cabinets. 

95 100 pcs .21.95 
..19.95 per 100 


* ARCHIVAL QUALITY ¢ 
CONTAINS NO 
PVC 


* DUST- 
PROOF 
MOISTURE 
PROOF 

* 3 RINGS « 
STACKABLE 
Available in 
Black or White 


140° Panoramic 


35mm Format 

Camera 

Hard Case F8 129.95 
Soft Case F8. 9.95 


Special Set of 6 Filters with 
Leather Case for F8 ....99.95 
Box of 120 Slide Mounts 
(35mm)... 69.95 


150° Panoramic 120mm 
Format 

Camera 

by J. Meehan 


#P166H Hard Cover...32.50 
#P166S Soft Cover .....24.95 


2249.00 


New Prego Zoom AF = Call 
Classic 35 


© Two main compartements, three easy 
access side pockets and one 


zippered back pockt. 


© 3 removable padded partition walls 
« Main compartment measures: 


16% x12% x 5x", 
* Color: 
Forest Green 


EOS-1 Call EOS-1 USA Call 
EOS A2 Call EOS A2E Call 
EOS 10-5 314.95, 
EOS 10-S Kit w/35-105 439.95 
New Rebel X Kit w/35-80 Call 
New Rebel S Kit w/35-80 Call 


Rebel I 189.95 
Rebel Il Kit w/35-80 334, 
200EWC 55. 300EZwC 134, 
430 EZ wiCase (Meter) 239.95 
430 EZ wiCase (feet) 259.95 
New 480 EG Outfit 499.95 
Slave Unit E 44.95 
Compact Battery PackE 79.95 
ML-3 Ringlite 209.95 
TTL Hot Shop Adapt. Ili 59.95 
TTL Distributor 38.95 
Off Camera Shoe Adapt. 22.95 
Connecting cord 60 31.95 
Connecting cord 300 (36.95 
Off Camera Shoe Cord 47.95 
Transistor Pack E 119.95 


Transistor Pack E Nicad 229,95 


Angle Finder 8 

Angle Finder Adapter f/A2E Ey 3 
Dioplers f/£0S 11,95 
Focus Screens f/620,630,RT 19.95 


F-1(N) W/AE Finder 1149.9 
AE Motor Drive FN Set 469.95 
Eye Level Finder FN 89.95 
Focusing Screens F-1/N* 49.95 
* Only for Screens on Hand 


New 700Si 649.95 


New 400Si 329.95 
New 400Si w/35-70 399.95 


Maxxum 9Xi Call 
Maxxum 7Xi 479.95 
28-80/4-5.6 AF Xi 167.95 
28-105/3.5-4.5 AF Xi 304.95 
35-80/4-5.6 AF Xi 107.95 
2000Xi 59.95 
52001 199.95 
3500 Xi 129.95 


16/2.8 729.95 202.8 524.95 
24/28 314.95 28/2.8 164.95 
28/2 319.95 35/2 219.95 
50/1.7 59.95 50/14 169.95 
New 50/2.8 Macro 329.95 
New 85/1.4 599.95 
New 100/2.8 Macro 539.95 
100/2 339.95 135/28 159.95 


200/2.8 APO 779.95 
300/2.8 APO 

wiase & Filters . 3599.00 
500 1/8 479.95 
600/4 

wiase & Filters 6998.95 
28-70/2.8 i 979.95 


Mini AF 194,95 
New Mini AF2 179.95 
New Mini AF2 Date 209.95 
New Mini Zoom 269.95 
New Mini Zoom Date 289.95 
New R7 1649.95 R6 |i 1899.95 
R6 1529.95 RE 1119.95 
214 1449. 50/14 1449. 
24/2.8 1549. 60/2.8 1339. 
28/2.8 1249. 90/28 929. 
28PC 2229. 90/2 1349. 
35/14 2145. 135/2.8 999.0 
35/2 1269. 28-70 739. 
35/2.8 769. 70-210 1549. 
5072 © 469.-2x 795. 
RS/R6 Winder 249.95 
Motor Drive-R 429.95 
Handgrip-R 62.95 
Databack-R (old Style) 159.95 
ELPRO, 1024 59.95 
£60 UV 69.95 
M6 1649.95 
M6 Titanium 2349.95 
35/1.4 Titanium 1649.95 
21/2.8M 1399. 50/1.4M 1449, 
28/2.8M 1249. 502M 619. 
35/2M 929, S0/1.4M 1449, 
90/2.8M 899. 75/1.4M 1799, 
902M 1099, 135/2.8M 1395, 
35/2 1249, 502899. 
902 1549. 


M6 Winder 489.00M6 Case 135. 


EOS Elan 379.95 
EOS Elan Kit w/35-105 USM 569, 
EOS Elan Kit w/28-80 USM 595. 
EOS Elan Kit w/35-80 USM 519. 
Ext. Tube EF 25 96.95 
Macro Conv, FD to EOS 64.95 
52, 58 Gel Holder 15.95, 
Bar Code Reader 44.95 
New BP-5 BAH Pk 54.95 
Case F/A2, A2E 49.95 
Case F/EOS-I 59.95 
ES-C17 24.95 ES-C20 26.95 
EW-60,608,62,EW-63,65 19.95 
EW-75,78 36.95 
ES-62,65,65-I1,71 20.95 
ET-62,65,65-II 19.95 
EW-68 A or B 19.95 
VG-10 f/A2/A2E 79.95 
GR50 11.95 GR60 29.00 
GR70 23.95 GR-80 TP 34.95 
T-60 Body 134.95 
Remote Switch Adapt T3 18.95 
Remote Switch 60 T3 29.95 


Magnifier S w/Adapte! 


r 29,95 


Extension Cord 1000-T3 31.95 


Sensor Unit G-20 


Maxxum 5Xi 
Maxxum 5Xi Date 
Maxxum 3Xi 
Maxxum 2Xi 


35-200 4.5/5.6 AFXi 
80-200/4.5-5,6 AF Xi 
100-300/4,5-5.6 AF Xi 


5400 Xi 
New 5400 HS 
1200 AF-N 


New 24-85/3.5-4.5 
New 28-80/4-5.6 
35-80/4-5-6 

New 35-70/3.5-4.5 
35-105/3.5-4.5 
New 70-210/4.5-5.6 
75-300/4,5-5.6 
80-200/4.5-5.6"i" 


1.4X APO Conv. Il 

2X APO Conv. I 

1.4X conv. f/Maxxum 
2X conv. f/Maxxum i 


29.95 


339.95 
369.95 
234.95 
179.95 


499.95 
173.95 
299.95 


549.95 
304.95 
334.95 
i 39.95 

79.95 


PZ-1__ Calll P2-10 Zoom Kit Call 
PZ-1 SE 75th Anniversary Call 
PZ-10 Call P2-20 Call 
AF 330 FTZ 

AF 500 FTZ 

TR Power Pack I! 119.95 
24/2 429. 28/2.8 220, 
50/17 125. 50/1.4 175. 
50/2.8 325, 100/2.8 Mac 519. 
85/1.4 IF 820. 200/2.8 IF 1099. 


Sigma 400/5.6 F/PXAF 1698 
2X For Pentax AF 95 


Data Back FE f/PZ10/20 89.95 
Data Back FD fPZ-1 89.95 
Terminal Grip F 9.95 
Cable Switch F 25.95 
Magnifier FB 34.95 
Hot Shoe AdapterF 19.95 
Ex Cord FSP 19.95 
New Procam Instant 219.95 
Spectra Pro (Minolta) 109.95 
Spectra SE 94.95 
Spectra 2 79.95 


Spectra Remote Control 14.95 


Special Effect Filter Set 14.95 
New Captiva 119.95 
Captiva SE 129.95 
Impulse AF 74.95 
203 2-Lens w/Fiash 609.95 
403 4-Lens w/Flash 738.95 
454 4 Lens 649.95 
455 4-Lens wiFlash 

(Req, a 550 back) 717.95 
Reduction Lens Set 74.95 
AC Adapter 89.95 
DENTAL EYE I 1029.95 
T4-AF 134.95 
T4-AF Date 149.95 
108 Multi Program 178.95 
FX3 Super 2000 132.95 

t 

50/1.9 95 
28-80 115. 35-70 89.95 
35-105 120. 75-200 109.95 
S14 Flash 9.95 
Auto Ext. Tube Set 109.95 
FA 5,6 Screen f/230 AF 9.95 


MAIL ORDER HOURS 
MON-THURS. 9 TILL 9:30 PM EST 
FRI. 9-1:30 * SUNDAY 9:30-6 
STORE HOURS: MON.-THURS. 9-7pm 
FRI TO 1:30 * SUN 9:30-5:45 
STORE: 212-675-6789 


CUSTOMER RELATIONS 


212-741-0466 


Mon-Thur. 9:00-4:30, Sun. 11-2 EST 


IQ ya 115R wiRemote cal 
1Q Zoom 1155 265. 


1Q-90WR w/Remote 3053s 
1Q-Zoom 280 Call 
1Q Zoom 28W Call 
1Q Zoom 735 149.95 
P30T 164.95 K1000 159.95 
502A 47,95 50/14 79.95 
35-80 99.95 80- 200 129.95 


AF- 16088 27.95 AF-, 2807 149,95 
AF-400T w/Clamp, PC Cord 

Bracket&Battery Holder 369.95. 
510V Power Pack 95 


Macro Focus Rail ll 139.95 
Auto Ext Tube B Set 164.95 
Slide Copier A 69.95 
LX Body wiscreen Call 
FB-1 149.95 FD-2 14.95 


* MFR. REBATES 


RTS Iii * 350. 167 MT * 100. 
st * 275. S2 * 200. 
New RX Focus Assist Call 
Contax T2*AF Call 
Contax T2* AF Black Call 
T2 Gold 60th Anniv. Ed 1339. 
New TVS (T2 Zoom) Call 
T2 Chrome Databack 79.95 
i NM LENSES 

16/2.8 Call 180/2.8 Call 
28/2.8 Call 300/4 Call 
35/2.8 Call 28-85 Call 
35/2.8 PC Call 35-70/3.4 Call 
45/2.8 Call 35-135/3.5 Call 
50/1.7 158. 80-200/4 Call 
50/1.4 259, Mutar! Call 
100/2 Call Mutar |i Call 
135/2.8 Call 

TLA-280 Flash Call 


TLA-360 Call TLA-480 _ Call 
TLA Ext. Cord 1005 24.95 


Hasselblad Adapter 153.00 
82 or 86 protect. filter 29.95 
XR-7M Il with 50/1.7 Call 
New KRS-Ill Call 
KR-5 Spr. 1 Call KR10-M 159.95 
50/17 54.95 35-70 49.95 


50cm Elec, Cable Release 18.95 
Shotmaster Zoom 105 249.95. 
Shotmaster Zoom lll PDate alll 
Shotmaster Tru Zoom 149.95 
Shotmaster Ultra Dual Date 89.95 


New SureShot A-1 UW... Call 


New Z-115S sve Call 
E-1 Drive Booster 279.95 | New2Z-85. 
Hand Strap for E-1 24.95 72-1155 Caption. 
Nicd Pack f/E-1 79.95 Zoom Max...... 
Nicd Charger f/E-1 199.95 SureShot Tele 
Focusing Screens f/E0S-1 26.95 : 
New EC-K Laser-MtSreen 59.95 2x Converter 79.95 
Command BackE1 174.95 FDtoEOS Adapter 36.95 
\NOR FOC 
14/2.8LUSM 1899. 100/2.8Mac 529. New 28-8011 205. 
aaa eg 135/2.8 SF 349, 28-105 USM 330. 
i New 35-8011 114. 
ae 318. Sara Fiat New 35-80 USM 149. 
2a.5LTS. 1149, 200/11 . 35-105 USM 199. 
282.8 179. 300/4L 929. 3. 
35-105/3.5-4.5 159. 
35/2 219. 300/2.8L 3749. 35-135 USM 299. 
S28TS 14% 40072.8L — 5999. 35-350 Call 
50/1.4 369, New 400/5.61 1349. 70-210USM 280. 
50/2.5 Macro 299. 500/4.5USM 4949, 75-300USM 239. 
Life Size.Conv. 189. 600/4L Fe A eee: 
Sot 2399. 20:35 USM 449.95 199.300) 569. 
BH12L 499 Do 35281 1349. Jooacot ; 
85/1.8 Mh oes 100-300 USM 309. 
90/2.8T.S. 1180, 28-70/2.8USM Call 2xXAFAPO 299. 
100/2 399. 28-80USM 249. 14xAFAPO 379. 
Tibecichtl 50/14 94.00 
Extension Tubes with Case BON sey) 
FDS0 69.95 FDIS 63.9589. 200/4L 569.95 
M Tube Set 52,95  2X-A Conv* 219.95 
Extension Tube M-20 11.95 7-52 525 15.95 
Auto Bellows wiable 189.95 CASES {IFD SYS, | 
LH-A17, B24, C-10, C-1 f 
35-52R Duplicator 9098) Ton sees 
LC-2 Set 109.95 LC2 Transmit. 51.95 
1007 
Product 20 279.95 
Weathermatic Dual 179.95 
; ae Freedom Zoom 90EX 209.95 
QD-7(7Xi), QD-9(9Xi)_ 79.95 


Holding Strap for 9Xi 64.95 
Expansion Cards f/7Xi/9Xi 24.95, 
New BP-9Xi AAPk, 99.95. 
Panorama holder f/7Xi 24.95 


Wireless Remote Fl. Cntr.89.95, 


Bounce Reflector4 29.95 
OC Cable 24.95 
Ex Cable 29.95 
Off Camera Shoe 28.95 
OC-1100 26.95 
OS-1100 29.95 
TC-1000 Triple Connector 37.95 
Program Back 90 109.95, 
RC 1000S 33.95 
RC 1000 L 35.95 
Correction Eye Pieces 10.95 
Magnifier VN 39.95 
IR-1 (N) Set 179.95 
Angle Finder VN 99.95, 
CH-73 5000/7000 Case 14.95 


49UV 9,95 62UV 19.95 
Focus Screen 7000/9000 15.95 
Expans. Cards /5000V/7000i 19.95, 


Freedom Zoom 105EX 249.95 


"219.95 


X-700 USA 

X-370-N 159.95 
Minolta X370-N 

with 220X Flash = 174.95 

iD LENSE 

28/2.8 129.95 50/17 62.95 
135/2.8 134.95 
28-70/3.5-4.5 114,95 
70-210/4,5-5.6 144.95 
70-300/4,5-5.8 229.95 
Panoram Head I! 74.95 


Lens Monocisar Conv. Ae. 95 


80PX 269. 95 280PX “99,95 


Flash Sensor f/360X 34,95 
220X Flash 19.95 
Motor Drive 1 209.95 
Auto Winder G 119.95 
Remote Cord S 26.95 
Remote Cord L 32.95 
Cor. Eyepieces f/X Ser. 11.95 


ADORAMA'S ADVERTISED PRICES INCLUDE ALL MFR. ACCESSORIES & ARE FULLY WARRANTIED. ORDERS SHIPPED PROMPTLY 


> SIGMA LENSES 


MANUAL AUTO FOCUS CAMERAS 
all Mounts n Nikon Pentax 
LENS Same Price __AF Yash, OM 
143.5 451.95 451.95 - 
15/2.8 397.95 - - : = 
18/3,5 293.95 293.95 328.95 293.95 - 
24/2.8 148.95 139.95 182.95 139.95 139.95 
28/2.8 85.95 - - - 
28/1.8 207.95 193.95 203.95 193.95 
50/2,8 Macro 190.95 173.95 240.95 173.95 
90/2.8 Macro 293.95 


180/2.8 APO Mac. 682.95 
180/5.6 APO Mac. 295.95 


285.95 329.95 285.95 - 


682.95 682.95 682.95 
286.95 335.95 286.95 


300/2.8 APO 2420, 2420. 2592. 2420. 

400/5.6 - - - = 189.95 
400/5.6 APO 482.95 431.95 517.95 431.95 - 
500/4.5 APO 3540, 3540. 3696. 3540. - 
500/7.2 APO 518.95 513.95 550.95 513.95 

600/8 346.95 346.95 346.95 346.95 346.95 
21-35/3.5-4.5 380.95 333.95 333.95 333.95 = 
24-50/4-5.6UC 171.95 155.95 188.95 155.95 155.95 
28-70/3.5-4.5 UC 104.95 104,95 131.95 104.95 104.95 
28-70/2.8 293.95 270.95 292.95 * 
28-105/4-5.6 UC 167.95 167.95 167.95 - 


28-200/3.8-5.6 UC 209.95 


209.95 209.95 


35-80/4-5.6 85.95 85.95 99.95 85.95 
New 35-135/4-5.6 UC 156.95 155.95 172.95 - 
70-2104-5.6APOUC 181.95 181.95 210.95 181.95 
70-210/4-5.6 UC 103.95 103.95 147.95 103.95 
70-210/2.8 APO 597.95 598.00 657.95 - 
75-300 4/5-6 DL 169.95 177.95 177.95 180.95 
75-3004-5.6 UCAPO 234.95 234.95 274.95 - 


1.4X AF Conv. 


CTokina 


ALL MOUNTS SAME PRICE 


1773.5 189.95 28/2.8 74.95 
90/2. .s 
229. 
500/8 of 
300/2.8 ATX APO. 1398.95 
24-40/2.8 ATX 224.95 
24-70/3.5-4.8 SZX 184,95 
28-70/3.5 SZX 99.95 
28-105/3,5-4.5 SZX 183.95 
28-200/3.5-5.3 SZX 174.95 
60-300/4.5-5.6 SZX 169.95 
70-210/4-5.6 SZX 104.95 
80-200/2.8 ATX APO 364.95 
100-300/4 ATX APO 389.95 


150-500/5.6 ATX APO 849.95 
2x7 element 72.95 


New “D” AF Lenses for 


Nikon & Maxxum 
28-70/2.6-2.8 41 
24-40/2.8 


172.95 172.95 172.95 172.95 
28-70/3,5-4,5 UC for Minolta/Pentax Power Zoom. 
70-210/4-5.6 UC for Minolta/Pentax Zoom 


New 17/ Ht 
New 100/2,8 ATX mac 409. 
400/5.6 Al 9. 
20-35/3.5-4,5 329. 
24-40/2.8 499, 
28-70/2.6-2.8 499, 
28-70/2.8 349, 
28-70/28-4.5 175. 
70-210/4-56 f/EOS 179. 
80-200/2.8 APO ). 
AFLENSES f/MAXX NK/PK 
1733.5 Call HH 
100/2.8 mac 375. 

300/28 APO 1849, 1919. 
400/5.6 369. 369, 
20-35/3.5-4.5 235. 235. 
28-70/2.8-4.5 108. 108. 
28-70/2.8 285. 285. 
28-200/3.5-4.5 


70-210/4-5.6 105. 105. 
75-300/4-5.6 205. 215. 
80-200/2.8 APO 445. 445. 
100-300/4 APO 599. 609, 


90/2.5 Macro 
1.1 Ext ender for 90/2.5 7095 
New 300/2.8 LD If 2,077.00 
500/8 Macro 329.00 
28-70/3.5-4.4 Compct. 144.00 
New 28-200/3.5-5.6 289.00 
New 35-105/2.8 548.00 
35-135/3.5-4.5 269.00 
60-300/3.8 Mac w/Hd 314.00 
70-210/4-5.6 Compact 144.00 
70-210/3.5 309.00 
2X Flat Field Converter 119.00 
ALL MOUNTS SAME PRICE 
19/3.8 104,95 
24/2.8 68.50 
2 54.95 
105/2.5 Macro Series 1 289.95 
500/8 129.95 
17-28/4-4.5 129.95 
24-70/3.8-4.8 Series 1 164,95 
28-70/3.5-4.8 89.95 
28-105/3.5-4.5 154.95 
28-105/2,8 Ser 1 219.95 
28-210/3.5-5.6 154.95 
70-210/2.8 Ser 1 184,95 
New 70-210/2.8/4QD 199.95 
70-210/4-5,6Mac 79.95 
70-300/4.2-5.8 Mac 149.95 
100-500/5.6-8 424.95 


cokin 


COKIN BEGINNERS SET A 
Includes: Case #/12 filters, Filter 
Holder, Book, Hood, 

#5 Sepia, 56 Star, 83 Diffuser, 
160 Polarizer and 

346 Double Ex.ONLY 44.95 


Filter Hidr,w/Bk. 
Lens Adapters 
Can 35-70Adpt. 
Universal Adpt. 
A to P Adapter 
Hasel Adapt B50 19.95 21, 95 
Hasel Adapt B60 — 19.95 
AF Ext. Rings 
Case to hold up 
to 12 Filters 
FILTER 
Yellow #1 
Orange #2 
Red #3 
Green #4 
Sepia #5 
Blue #20-25 
Warm #26-28 
Orange #29-31 
Flw #36 
Diff Cosmos #40 
Diffractor #41, 42 

1 


Incolor 1,2 #60, 61 
Cntr Spot #62-68 
Clr Spt.#70-78 

Clr Vnsh #80, 81 
Clr Diffuser #82 
Diffuser #83, 84 
Pastel #86,87 
Color Diffu. #88, 89 
Dreams #92, 93 


15: 50 
Split Field #111-113 — 
Close-Up 101-103 8.80 


Grad #120-133 9.95 


ADORAMA'S ADVERTISED PRICES INCLUDE ALL MFR. ACCESSORIES & ARE FULLY WARRANTIED. 


AF LENSES for EOS, 
Maxxum, Nikon & Pentax 
(includes mount) 
90/2.5 Mac 
300/2.8 LD 
24-70/3,3-5.6 
28-70/3.5-4.5 
28-200/3.8-5.6 
28-200/3.8-5.6 f/EOS 
35-90/4-5.6 
35-105/2.8 
35-105/2.8 for EOS 
70-210/4-5.6 
70-210/2.8 LD 
70-210/2.8 LD for EOS 
70-300/4-5.6 
90-300/4,5: 


6 


2X Converter 
2X Macro Converter 


AF LENSES 
70-210/4.5 for Maxum 
New Series 1 AF Lenses 


28-70/2.8 309, 345. 
28-105/4-5.6 218. 235. 
28-200/3.8-5.6 239. 275. 
70-210/2.8 670. 709, 


SAMYANG 
Avoilable for most manval SLRs 
5008 Call 
18-28/4-8.5 all 
100-500/5.6-7 Call 


Free Cokin AF Compact 
Filter Holder w/Purchase of 
Any Three Cokin Filters! 
COKIN STARTER KIT P 


Includes: Filter Holder, Book, Hood 
#2,5,83, SunSoft 


and 346 — 49.95 

A Pp 
srecalA A125 w/A667 11.95, 
Fog #150, 151 9.95 12.75 
ND 52, 153 6.99 8.99 
Polarizing #160 10.95 14.95 


Polar Clr #161-163 fs 21.95 


Varicir #170,173 
Red Blue #171 15.95 
Radial Zoom#185 6.90 
Gel Holder#194 5.80 
Rainbow 195-196 10.75 


Mimage 201204 1530 
Parallel #209 17.99 
See TTF 17 50 50 
Meeg je #220 17.50 
Sky #230 5.50 8.25 
Creati Mask #340 9.99 9.95 
Dbl Mask #342,345 10.50 11.95 
Dbl Exposur #346 5.70 7.50 
Linear #354 1,99 _ 
Creative Filter #375 17.40 22.50 
Basic Filter #376 5.95 11.60 
Pre-Shaped #397 12.40 14.95 
FirGrad#660-671 9.95 12.95 
Spot#672-674 7.99 _ 
Modular Hood 5.95 6.95 
Storage Box 5.95 _ 
Storage Boxclip 3.95 _ 
|. Ring wholder 8.50 10.50 
Adapter 3.50 3.95 
Lens Cap 2.95 3.95 
Lens Paper 2.95 — 
COKIN KITS 
Sunshine Kit (A) 39.95 
Autofocus Kit (A) 44.95 
Portrait Kit 34.95 
Video Kit 29.95 


-2 
45-CL1 194.95 45-CL3 37: rH 
32-CT7 174.95 45-CL4 288.95 
45-CTS 364.95 
45 Series wi/Nicad Add 44.95 
aah rite 1/45 series 59.95 


439.95 
6oct 4 Dryfit 549.95 
Above wiNicad Add 18.50 


5320 Dry-fit /60 series 49.95 
5322 Nicad for 60 series 99.95 
New Metz IR Ded Module 


for AF Cameras eee 
Mecatwin Hd 
SCA543 Nikon Adapter "39. rH 
PARAMOUNT 
SYNC CORD! 
Coiled 5' 12.95 21.95 
1 8.95 15' 13.95 
x 21.95 
Wein Plug Converters 
Phono to H Adpt. #WNPA 14.95, 
ee #WNPCH 13.95, 
AM S Cards 
11" 16.95 5’ 47.9510 23.95 
2 Flash to 1 Camera 5’ 44.95 
2Camerato1 Flash 5’ 44.95 
STO-FEN 
Omni-Bounce 17.25 
Twin-Bounce 17.25 
Light Controller 9.95 
Five color Omni's 27.95 
Sensor shield 283/285 9.95 
Pocket Bouncer 17.50 
Ultra Soft Bouncer 17.95 
80-20 Bouncer 17.95 
90-10 (Dennis Reggae) 21.95 
Big Bounce 6.95 
Snoot 19.95 Barn Doors 24.95 
Mylar Inserts f/Pocket 12.50 
Pro Pack 64.95 SoftBox 22.95 
Table Top Refecor 69.95 
New Reflector Bounce 34,95 
BATTEREEZ 19.95 
New Promax 49.95 


SUNPAK Vivitar 
FREE Sunglasses $29.95 Value 2 62.95 
w purchase of any Sunpak Flash 285 HV 76.95 
“FREE From My Monte Zuckpr Metal Shoe 283/285 34.95 
video on flash Photogray Metal Shoe w/test butt 44.95 
WPurchase of 120) 2600D 29.95 2800D 44.95 
Auto Pro 120) * 239,95 550FD w/Mod 41.95 
120 J w/Battery Pack * 273.95 3900 Flash Lens Kit 9.95 
120) TTL w/Batt. Pack * Call Ded. Module f/Min DMN. 9.95 
383 super 67.95 728 AF Flash f/Canon EOS, 
266D w/Module 45.95 Maxxum! & Nikon AF 49.95 
433D w/Module 74.95 736 AF Flash for Canon EOS, 
444D 84.95 Maxxum! &Nikon AF 79.95 
New 355Af wimodule 84.95 600 Series 1 73.95 
433 AF wimodule 84.95 5000 Macro Flash 64.95 
Maxx. | Adapter 11.95 FLASH ACCS. 
544 134.95 555 159.95 NC-3 23.95 SL2_ 23.95 
DXBR Ringlight 139.95 SC1 16.95 SC-2,3 20.95 
New DX12RRinglight 217.95 56-4 19.95 VP-1 19.95 
DEDICATED MODULES FK-1 299 FK2 22.95 
OM,YICRC 29.95 WFK-1_ 22.95 WFK-2 22.95 
Canon EOSModule 38.50 Charge 207995803 7.95 
Standard Module 14.95 803 7.95 
Minolta, Non-TTL 7.95 SB4220V $.95FA3 «6.95 
+ Min.Nikon.PK, TTLKC 29.95 
£05, Maxaum, Nikon AF 98.95 Stroboframe 
ikon BRKTONLY KIT 
Hasselblad Module 33 3 L200 Ab SPR 
Bronica TTL 60 79. 
592000 75.60 79.95* 
iB ASS ACES ae 78.95 82.95° 
Zoom Head 44.95 R66B 56.95 62.99* 
Diffused Head | 39.95 RUC 66.99 73.95¢ 
eee 3239 New Pro-T Flash Bracket 79.95 
Wide Flash Head 34.95 New QR-66 69.95 
Infra Red Head 37-95 NewHBG Holder fHase 49.95 
-3 Cluster .f ick Fli 37.95 
se Ete tan eo te MMoee Fash Brekt. 91.95 
pradicated Remote Cord 33-95 Lepp ii dual flash brkt. 69.95 
Lepp Il Deluxe kit 91.50 
SUNPAK ACCS 
510V Ba 44,95 Vertaflip 29.95 
510V Nicad Battery 64.95 Vertaflip PHD 33.95 
TRPAKIWNC & Chrger sass Ytt2000 rae 
w rger Auto Quick Rel 
AC Adapter Specify) 28.95 rmeemauneadd $5.00 
G5¢3 Carcer (CHG-20) 33 NEWTON BRACKETS 
Q8C3 Charger 3002 Bronica SQ 59.00 
oh ea 
(A3854020,4885) 34.95 4001 Bronica Etrsi wigrip aes 
#767 Filter Kit £544,555 22.50 - 
#738 Filter Kit £/300,400 22.50 4008 Nikon Fas bese 
#786 Tele-2m /544,555 22.95 4000 Flash Rotator 89.00 
#841 Tele-Fil f/400's 383 19.95 4010 Canon EOS 620/630 84.00 
Auto Slave 21:50 
LINDAHL 
VIGNETTING SYSTEM 
43-1225 Complete System Has. 189.95 


43-1260 HiKey Vignetter kit 61.95 
BELL-O-SHADE 
31-1320 Bell Shade standard 79.95 
31-1325 BellShade Hass. 89.95 


COMPENDIUM It 
44-1000 Compendium i 149.95 
449909 Comp Il Sinar 189.95 
449910 Comp Il WA. 149.95 
449911 Comp ll Med. Format 149.95, 
449912 Comp Il Telephoto 149.95 
44-2000 Auxillary Bellows 59.95 
- Quantum 
for flash W/AC Input Call 
#1Plus Call #2(9V) Call 
#4(12V)_ Call 
Bantum Batter Call 
New Q-Flash Model T Call 
PERMA PAC 
System 6 (6V) 129.00 
System 6 DEMO 79.00 
System 9 (9V) 159.00 
LUMEDYNE 
Mini Cycler 145.95 
NEW Mini Cycler 
wiCharge indicator 174.95 
DYNA-LIT E, 
Jackrabbit 219.95 


bly SA RADIO SLAV 
io Slave w/16 channels Call 


IR-H Infrared Tip poe 99.95 
Quantum SLAVES. 
Master 59.95 
Radio Slave 4 Call 


MORRIS 
MINI SLAVE FLASHES 
Mini Slave (GN33) 
Mini Slave Wide (GN18) 
95 


Midi Slave 
Maxi Slave 
49.95 


34.95 


Soft Contrast 

Ti , SoftNet B&W Soft 

F 2 E N, 2 Sepia3 FX 
49mm 8.25 21.95 18.50 24.95 41.95 
52mm 9.50 22.95 21.95 24.95 41,95 
55mm. 9.95 22.95 25.95 28.95 41.95 
58mm_10.95 26.95 29.95 33.95 64.95 
62mm __ 16.95 31.95 36.95 39.95 67.95 
6?7mm__ 17.95 36.95 38.95 41.95 67.95 
72mm__23.95 39.95 49.95 49.95 76.95 
Timm ___27.50 41.95 51.95 56.95 81.95 
3x3mm_ 42.95 57.95 57.95 64.95 169.95 
VHS Video Tape *Which Filter Should/ Use" 23.95 
Mes Magnatic Filters....Call Filter Pouch 6. 


(*Exclude the KB18, 814, 818) 
Cross Circ. 


B+W EXTRA WIDE UV FILTERS 


52mm 54.95 67mm 79.95 


B&W SOFT IMAGE 
49,52mm_ 25.50 55, 58mm 29.95 
62mm 37. 67mm42. 72mm52. 


Kodak 


Wratten Filters 3x3 4x4 
Standard Filters 9.95 20.49 
Special Colors 23.69 48.80 
Neutral Density 19.95 40.49 


"Some filters 
72mm 99.95 pe Greseyy 


KENCO a 
Filter 


‘Holders 
3x3 39.95 4x4 59.95 


Voss 
Univeral Filter Holder 
wiLens Hood 29.95 


TRIPODS 
3008 Thle Tp Mini BH. 29.95 
3000 © 69.95 3001 53.95 
3003 84.95 3004 103.9 
3010 = 80.95 3011 64.95 
3014 «114,95 3013 96.95 
3021 84.95 3020 100.95 
3022 112.95 New 3021586.95 
3024 116.95 3031 175.95 
3035 190.95 3033 127.95 
3036 6142.95 3037 170.95 
3050 219.95 3040 170.95 
3051 167.95 3046 122.95 
3058 245.95 
3177 wi3265 HD 137.95 
3411 Compact 43.95 
MONOPODS 
3016 =. 23.95 3017 39.50 
3018 = 28.95 3019 44.95 
3217. 45.00 3218 33.00 
3219 = 49.95 3230 54.95 
New 3245 Automatic 59.95 
New 3249 Compact 36.95 
New 3248 Shoulder Brace 
for Monopods 15.95 
BLACK ANODIZED TRIPODS 
3200 «= 78,95 3209 91,95 
3204 «111.95 3205 61.95 
3210 = 92.95 3211 73.95 
3213 102.95 3214 120.95 
3220 110.95 3221 95.95 
3221S 97.95 3222 119.95 
3223 146.95 3224 = 126.95 
3235 203.95 3234 187.95 
3240 183.95 3236 152.95 
3250 229.95 
CULLMANN 
MAGIC SERIES 
2722 Magic 2 w/Quick 
Release & Monopod 109.95, 
2701 Mini Magic 64.95 
2702 Chest Magic 74.50 
TRIPODS 
2101 46.95 Touring Set 99.95 
741 28.00 


NEW SERIES 


2800 115. 3230 135. 
3300 149. 3430 155. 
THIN 


Call For Price 


LIGHTWARE 
Camera Cases 
MF 1623. Call MF 1420 Call 
MF 1217 Call MF912 Call 
MF 1015 Call ViewCamCall 


A8070 Pocket 56.95 
Cargo Cases 
#24 Call #32 Call #42 Call 
New Power Kit Cases 
1200 Call 1400 Call 
1600 Call 1800 Call 


Compartment, Portfolio cases Call 


HOTOFLI wa 
YA? camern 
BAG SYSTEMS 


Shoulder Bag 134.95 
New Shoulder Carry 99.95 
Fanny Pack 134.95 
Fanny 35 55.95 
Hip Carry Venture 99.95 
Waist Belt 31.95 
ComPack 46 27.95 
Chest Pouch 35.95 
Lens Case 16.95 
@tamrac 
PRO SYSTEM 
608 Call 614 
610 Calll615 Super 
612 Call 620 
613 Call 622 
624 View Call 
New 623 Multi Format 
ZOOM SYSTEM 


603 Call = 604 
606 Call 


| cuTcec | 


ZEISS Softars 
(by Heliopan) 
Softar #1, #2 
49, 52mm 149. 55,58mm 159.. 
62, 67mm169. 72mm 209. 
Timm @ 209. 


“TACKLE-BOX" 
Style Aluminum 
Cases 
#35 (15x117x7%h") ..69.95 
#66 (20'/x12x10'") 99.95 


VIDEO TRIPODS & ACCS. 


3120 167.95 3124 108.95 
3125 127.95 3135 229.95 
3140 203.95 3142 219.95 
3170 «= 99.95 3150 253.95 
3065 «424.95 

3181 Light Pro 159.95 
3067 Deluxe Dolly 158.95 


BOGEN HEADS 


3009 «= 19.95 3055 36.95 
3025 = 17.95 3057 109.95. 
3026 «© 24,95 3063 89.95 
3028 «=. 29.95 3066 249.95 
3126 «= 49.95 3029 33.95 
3130 © 49.95 3030 39.95 
3038 95 3039 124.95 
3047 .95 3160 56.95 
3265 «= 54.95 3232 13.95 
3262 Med. Ball Head 29.95 


3262 Med. Ball Hd w/Q.R. 37.95 
New 3263 Geared Head 369,95 
BOGEN TRIPOD ACCS 


3156 Fold Auto Dolly 112.95 
3137 Var Speed Dolly 79.95 
3146 Tripod Apron ‘16.95 
3059 Side Arm 31.95 
3259 Center 

Column Monopod 39.95 
3269 Suction Grip 23.95 
3289 Suction Grip 79.95 
3292 Car Window Pod 19.95 
3294 Suction Grip 39.95 
3296 Quick Release 25.95 
3270 Compact Quick Release 19.95 
3273 Pro Quick Release 27.95 
3052 Ext Legs #/3050 19.95 


3153 Dbl Head Support 
3252 Long Lens Support 39.95 
3255 All Weather shoes 


BENBO 


TRIPODS 
Trekker 144.95 
#1(62") 189, #2(97") 211. 
#3(26") 148. #4(45") 202. 
Standard Ball Head 59.95 
Super Ball Head 144.95 


Trekker Ball Head 74.95 
TILTALL 

Silver Anniversary 129.95 

Tiltall Case 19.95 
VELBON 

VICTORY 450 46.95 
UNI-LOC 

Compact (48") 179.95 

Standard (61°) 189.95 

Hi-Lift (89°) 209.95 

Ball Head 64.95 

HAMA 


Delta Pro"S" Tripod 424.95 
Delta Pro 3 Profi Head 399.95 


ADORAMA 
TRIPOD CASES 
$20" 9.95 M25" 14.95 
L30" 16.95 


35" Case 19.95 46” Case 24.95 


FIBERBILT 
P-70M (18x14x6")........149.95 
PLTOR (22X16X6") 0... 159.95 

Call for other 

FIBERBILT CASES 


103 wDiv 195. 111 214, 
107 174,111 Black = 199. 
299. 


#129 29x20x14* 

NEW LIGHTSTAND CASES 
#122 (14x49x4.5") 325. 
130 (10x48,5x3.125") 335. 
®tamrac 
ADVENTURERS, TRAVEL 
636 Call «634 Calll 
607 Call, «605 Call 
632 Call «527 Call 
515 Call 

BACKPACK 

757 Call ~=—-767'—Calll 


7 Call 787 = Call 
CORRESPONDENT'S 


436 Call 429 Call 
426 Call 428 = Call 
COMVERTIBLE SERIES 
704 Call 705 = Call 


706 Call 709 = (Call 
707 Call 
VESTS AND JACKETS 


151 Call 161 Call 
164 Call 
WORLD TRAVELER 
SERIES 
8002. «Call, «= 8003s Calll 
8005 «Call «= 8006 Calll 
Call 8036 Call 
STRONG BOX 

646 Call 644 Call 


We stock the full line 


of acessories 


Silver 
Attache Style Black w/Dividers. 


GITZA 


026 Weekend Compact ty = 
126 Total Luxe 169, 
REPORTER 
220 = 184.95 224 199.95 
226 = =—-:204.95 220 SAF 249.95 
241 Pro Reporter 239.95 
STUDEX 

306 = 179.95 320 
326 = 269.95 
324 Cremallere 3 

PRO STUDEX 
339.95 410C 449.95 
364.95 415C 474,95 
TELE STUDEX 
394.95 500C 504.95 
489.95 504C 599.95 
389.95 505C 499.95 
BALL HEADS 
075 BallO 
175 Ball 1 
275 Ball 2 
375 Ball 3 119.95 
376 Ball Head 3M 
475 Ball 4 139.95 


SLik 


FREE Designers lasses 
falue w/purchase 
of any Slik Tripod 
SLIK TRIPODS 
Monopods 
EZ-Pod 37.95 EZ-Pod Jr 26.95 
EZ-Hold 44.95 Slim Pod 18.95 
Pro Pod 79.95 Pro Pod Sp.69.95 
TRIPOD 
Mini Pro 36.95 Mini Proll 23.95 
450G 17.95 500G-FL 18.95 
B00G-FL 20.95 960G-QL 29.95 
U112 DLX 53.95 U212 DLX 69.95 
444 Sport 64.95 444 Sport 89.95 
MWASprSpot 79.95 112-AF 99.95 
322-AF 119.95333-AF 129.95 


234,95 
279.95 


410R 
415R 


5OOR 
504R 
505R 


PROCESSIONAL 


Master Classic 99.95 
Grand Master: 134.95 
Master 67124.95 Prof. Gear 199. 
Prof, Il 269. Prof.SP 289. 
Prof. 314.95 Pro4 374.95 
Prof. Short Column 29.95 
SLIK BALL HEADS 
Pro 66.95 Standrd < a 
Compact 
New Super Ball Head 203. 33 
AF Pistol Grip Head 54.95 
SLIK ACCSESSORIES 
Cam Platform 42. 


VIDEO TRIPODS 
New U8000 All Purpose 95, 
SI0VF 

503QF 69.95 S04QF \ 
SO5QF 139.95 506 QF 119.95 


Kirk tripod adpter for 


Nikon 80-200 
pear 139.95 


wiReinforced Corners 


18x13x6" 
Silver 59° 
Black... 69.95 


TENBA 


VENTURES 
354 Call 309 Call 308 Call 
307 Call 306 Call 305 Call 
209 Call 206 Call 


TRAVELER SERIES 
Call 5. 


554L 341 59.95 * 
S11L Call 406 41.95 
405 44,95 
416 Call 675 Call 684 Call 
655 Call 695 Call 
New 655 medium fromat Call 
New 695 medium format Call 
PRO PACKS 
P995 Call = P895 Call 
P795 Call 595 Call 
SLIM PACKS 
P211 Call 215 Call 
BACK PAK 

Small Call Large Call 
HUGE Call ffairlines Call 
New! Photo Back Pack 

for Kelty Frame Call 

PORTFOLIO CASES Call 

AIR CASES 

Airmax Call =MFS = Call 
View Cases Call 
Head 2, 3,4 Call 


MONOPODS 
563 Reporter 74: 
564 Studex 89.95 
565 Studex Super 129.95 
558 Multipod 189.95 
PAN & TILT 
HEADS 
270 Rational 2 89.95 
272 Rational 2B 114.95 
370 Rational 3 132.95 
372 Rational 3B 136.95 
470 Rational 4 134,95 
472 Rational 48 149.95 
570 Rational 5 154,95 
180 Fluid Head 139.95 
5" SHORT COLUMN 
035 for Weekend 17.95 
135 for Total 27.95 
235 for Reporter 29.95 
335 for Studex 1.95 
435 for Pro/Tele 39.95 
ACCESSORIES 
385 Quick Release 59.95 
386 Quick Release age 69.95 
520 Wall Mount 29.95 19.95 
530 Side Arm f/Sport 49.95. 
532 Side Arm fReporter 69.95 
540 Angle Support 9.95 
440 Platform 9.9! 
ARCA-SWISS 


MONOBALLS 


a 
Ball #1 wiQuick Release 299.95, 
Ball #2 w/Quik 2/5 le ro 


1/4" Plates for Arca 
Kirk Plate F/Nikon 80-200 139. 38 


LINHOFF 

BALL HEADS 
#3677 New Ball #1 119.95 
#3676 Prof. || 239.95 
#3675 Prof, Ill 339.95 
#3854 QuickFix Il w/Plate114.95 
#3859 Quick Fix | w/Plate 99.95. 
Quick Fix Spare Plate 29.95 


STROBOFRAME 
BALL HEADS 
Compact 16.95 Standard 23.95 
Deluxe Studio 37.95 


PC 


HEAD 
with Quick Release 269,95 


SACHTLER 
Qu 


DELUXE ALUMINUM CASES 
‘Compact Aluminum 


Case 14%x1 haste 


Large aluminum case with 
Foam 20%4x13%x7" 
Silver......79.95 Black..89.95 


FAX 99.95 F-320 
F-2 Ballistic 79.95 F-2 
F3-X 62.95 F4-AF 
F5XB 42.95 F-6 
F-6 Ballistic 54.95 F-801 


wileather Trim 
F-2E 99.95 F-6E 69.95 
SLING BAGS 
39.50 F402 37.95 
45.95 F403 46.95 
TRIPOD BAGS 
28.95 F440 
31,95 


199.95 
Large Grey (18x10x10) 224,95 


Arepro 


PROFESSIONAL AW 
‘ALL WEATHER CASES, 


Comercial AW 191.95 
Magnum AW 122.95 
Compact AW 89.95 
New Elite AW 64.95 
Mini Magnum AW 59.95 

TREKKING SERIES 

Trekker 99. 
Photo Trekker 152.95 
Photo Trekker AW = 185.95, 
Super Trekker Call 
Trim Trekker 120.95 
Off-Road 72.95 
Orion 1 26.95 
Orion Ii 36.95 
New Orion AW 75.95 
Photo Runner 39.95 

COMPACT SERIES. 

39.! 
Mini num Delux 39.95 
Topload Zoom 21.95 
NOVA SERIES 

Nova-1 29.95 Nova3 39.95 


Nova-2 34.95 Nova4 49.95 
Nova 5 53.95 


Photo Trekker 
Classic 


* Backpack with super 
comfortable shoulder 
straps 

* Holds 2 to 3 SLRs with 
9-10 lenses plus 

Large outside pocket 

* Slides easily under 


airline seat. 99 95 
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212-741 


42 West 18th Street « New York, NY 10011 


ORDER TOLL FREE « USA + CANADA 


ORDERS & INFORMATION 


-0052 


FAX # 212-463-7223 


MAIL ORDER HOURS 
MON-THURS. 9 TILL 9:30 PM EST 
FRI. 9-1:30 ¢ SUNDAY 9:30-6 
STORE HOURS: MON.-THURS. 9-7pm 
FRI TO 1:30 * SUN 9:30-5:45 
STORE: 212-675-6789 


CUSTOMER RELATIONS 


212-741-0466 


Mon-Thur. 9:00-4:30, Sun. 11-2 EST 


CC-188 VHS-C 8X Zoom, one AG-3 3 CCD VHS Call 
C517 Pro Edit 20XZ00m 559.95 New AG 186-8x VHS Call . Nikon VN750 10X Hi-Band mini 8mm Hi Band with ite 
H-bond 8mm recor un Hii C507 Pro Edt 16x Zoom aie New AG-195 8x Zoom alll ae a vec me Game asSonyTR101) Call interchangable lens UCS1 Hi-8 Mini 
ieee unl’ Bicates New CC540 VHS 628 New AG 455 S-VHS CaM NG 220 wide 659.95 NewVN330 1KHAStero UCS2 Hi-8 Mini 699.95 
diese ovo few © vies Peshercbeae Cait 2O4602ChipSVHS Call ¢.3005:VHS-C 769.95 _—SaveaSary Rt) Call New CL100mm lens UCS3 Hi-8 Mini Call 
remote control.® Muli-oated lens su- jew pro. B49 taxZomm, Call NVS-600:VHS-C 799.95 VN340 10XHFStereo New VLL-63U - VHS Call, W/image stabilization | 2439. C20 mm Mini Call 
pe © Compact design, isan 2, New Pro 9306S 669.95 REPRE Rees Call NVS-7005-VHS-C 879.95 Same asSory TRE Call VLL390U VHS Slimcam Call 3XZm/ens 515m $28.00 Ay Digital New low price 
1002. (w/o bat), . New Pro 883HB Hi-8 Controllable VCR call [ New VN5SO 10XHiFi Stereo ow 15X 2m Lens 8-120mm 459.95 © 520/lluminator Call 
STE Mini wistabilizer Call 46-1970 S.VHS Hi-Fi Edit Call <1-1030M 10 all Game as SoryTRS1) Call son Krrrest leper ee 250mm Reflex Lens Call, £350 12x Zm Call 
Wide & Tele Lens 8-918 194,95 ProBB0HiEmm 8X 709-00 ‘aGwi Universal VHS- 1749, CTR /2° Cal Cr13BAY 13° Eat $100 on VIESO CL 2x Extender Call £700 12x stbilizer Call 
-550 10x Zoom VHS-C_ Call AG-7750 S-VHS Hi-Fi Editor Call Cr oon setem eal VLE30U 8mm View Cam Call EOS Lens Adapter VL Call £259 12xz00m 8mm Call 
560 10x Zoom VHS-C WM-003 Wireless Mic. 79.95 AG-7650S-VHS Hi-Fi Player Call ©7310) 00" caut’cr-2083y 20" Call VLE4QU View Cam wit" Scr. Call Se 1cn7>0m Remote Control 58.95 
with Built in Light Call. AVS 020 Syncro Edit Cable 32.95  AG-770 Controller CN ors eatin Call RM152 Wireless Rem. 80.95 New VLHL100U Hi-8 View Calll ean eas ee 
570 10XZM AVS 010 Syncro Edit Cable 34,95 5 with Tuner VILNIU eum 09.95 £572U filter kit 99.95 
} be EBPSSNAABatt.Case 22.95 95 B5-1000 Rain Shield 44.95 GRAX 25U VHS-C Call 
Digital Stabilizer Call FSA036A Slide Transfer Ad_ 114.9 Sports Pack for viewcam Call 
+ ‘ VCC1000 Enhanc. Chr.Gen 259,95 PV-43 10x Zoom wiStab.  Calll RM-15SKRmt Commndr Cal GRAX 35 VHS-C 569. 
New 8-406 8mm Mini 499.95 PV-53 wiColor Viewfinder Call 'ACS10 AC Charger Sun Shield forviewcam SASS Storall Call GRAX10U VHS-C 599, 
New 8-378 24x Zoom PV-63 New wStabilzer Call New TRSS-Clor Finder Stab Call” Recon ne Wes albert indies : 
Stabilizer 8mm. 754.95 Multi System VCR New PVIQ 303 VHS C Call TR8EHI8 lec ione' .' New SKUI Sports Pak /UC 178.95 GRAX33 VHS-C Call 
New 8-778 24X Zoom HVM110 Call HVMG 360 Call PVIQ.403 with Color VF Call TR705 Hi 8899. 1R303 70393 OCS10CarChrgDis baci AC 100-4 Fos: Chace 988.95 GRAXSS VHS-C call 
Stabilizer Hi-8 879.95 MG 3505 Call HVMG330Call —PVIQ 503 Color VF Call TR202 679.95 CCD F385 599, —BCS10 Port. ChargerwPi: 89.95 CAE7 Compact Power Adcp 97-95 GRAX75 VHS-C-New- Call 
8.808 Hi-8mm camerd 709.95 Hes 270 : £02. Po 700 He all DCP77 Car Batt Adaptor 62.95 CA-200 Cmpct Pwr. adapt. 7495 New GRM7 Pro 
Truvision MTP 101 Proj. Call PV-4362.4-HdHi-FIVCR+ Call " VCLO7468 7xwiALens 99.95 CBE-7 Car Batt. & Chrgr 67-95 with IMF lens system 759.95 
Sports Finder SF 200 39.95 yon crerrevnec 
Minot RI8H Hi-8 (Sony TR101) Call,» PVS 4366 S-VHS 479.95 MM-100 Mixing Mike 89.95 f 
VET1 Film Transferadp. 119.95 Rig XHFHBEayIRE) 609, PVS-4380 S-VHS 4HD MIM-200 Mixing Mike 124.95 With MFlenssystem Call 
VBA 400 Car Batt. Char. 104.95 ; Hi-Fi Jog Shuttle Call DM300 Super Drect. Mike 84.95 HRD 980 279.95 
VBC 400U Car Batt. Cord 59.95  17C(SonyTR91) 899.00 We are authorized Sony U.S.A. dealers juper Drect. Miike New HRS 6900 $:VHS VCR 609.95 
VIC-/2 Input Cord 24.95 New PV 800 12x Zm cai. |* Receive knowledgeable and courteous service Pet CO Zon MOR tee es HRS AS0OUVHE VCR pee 
VIG:3 Stereo Input Cord =— 29.95 VM-2600 VHS Call New PV810 12x Zm Call |* Most equipment shipped within 24 hours $122 SW 12x200m B10 Car Batt Ada 66.95 
Ceara earn oe oe VMS-8200 S-VHS_ 1099.95 PV-760 30x Zoom wEIS_Call_ | # All equipment complete with accessories as supplied | ~gmm mini Camcorder W037 58.95 WDSS 86.95 
VDC400 Dubbigeerd 3995 NOV VMESA Ben Gay PVS-770S-VHS Digital WEIS Call | by Sony * Call for the Best Prices | _withcolorviewfinder- Call TL55 86.95 WD46 83.95 : 
DM2 Super Direct Mike 82.95 New VM57H Hi-8 Call SW128 Hi 8mm TL46 75.95 T137 57.95 KXVIHI-8 (SonyTR-200) Call 
RC1000 Remote Control 19.95  VME-38H Hi-Fi Call AG-5055" LCD MonVCR Call | Extended warranty on parts and labor up to two years mini camcorder Call =TLS55L3xConverter 248.95 KX-35 10X Hi-Fi Stereo 
VZLA00U Cpct Zoom Light 59.95 VMH-39A Hi-8mm with ‘AG-560 10” Call AG-550 10” Call CALL FOR DETAILS New P701 LCD BPE722D LED Batt. 89.95  (s/as Sony TR-61) Call 
VSM1 Stereo Mic 99.95 Digital Stabilizer color Call 4G-513 13" Call AG-520 20" Call video projector In Stock 1.29 52.95 Yashica No Fault Warranty Call 
| 
: Dee henge nt Endorsed af The Audobon Society 
OMP. SERI le either. 7x35 Birder w/Case & Strap, 2045D 624.95 
Alumi th fi lined with d Bann seve vende ee 19. Popa os et oe MEADE 
-and- _ . . 8x2 Ni t 
uminum cases that are foam lined with tongue-and-groove move 10x25BCA 294.95 8208 whouch 314.95 SOraanerueview104.98 SPOTTING SCOPES 
able partitions. Two large top sections split apart, each with its own tree poppet ecketay ettag 4 oo] a ae 389.95 
‘ ‘ ‘ ‘ ‘ . 8x36 CF wi Tl 
compartments. Hinged locks with keys for extra safety. Available in 2 sizes. Case for Compacts 29.95, SG0BCT 634.95 c 80. SHGcr was. CSN o7eR 354.95 
: E NEW GENERATION = '0x408CFT 799.95 C 90. 7,26 Compact wics_ Calll 
Tackle Box Case (15x11%x7%") (3435) .......69.95 wan cane Rubber Armored wiC 
7x42BA 739.95 ubber Armored w/Case 
Tackle Box Case (20/%x12x10%") (csA66).......99.95 Bx32BA Ultra 829.95 pAZeCET-GA, 759. P 60. 7,36 wiPC Coating Call ASTROCAN 2001 288.95 
x 95 8x20 B CF-GA 379. P_ 39. So nibher wpe coutng Call 
. 8x42BA 739.95 8x30 B IF-GA G39. Shaswrc Coating” Call 
10x42BA 749.95 30 B TGA 659. P 30. : es) 
Tiltall Binoc Tripd Adpt 19.95 8568 CFT-GA 879. C99, 
Dimensions: 18x13%x5/" Outside: Attache sie wpe, heavy duty aE eA 98 em 10x42 Waterproof Call 
construction of anodized aluminum with reinforced corners. ee ay ‘ .) 
x! ue . 
Carrying strap incl.Weight: 8.6 lbs. Silver or Black COMPACTS; tSURGA, soso 
AN sil Diced with F TGOSLC Mark (WE) 399.95 Ree arecncentos 
ver Case ICE Wi oam .. 7x50 FMTSX —-3:74.95 
Black case Diced with Foam....... 7x50 FMTR SX 418.95 
fs Aan ¢ é GIANT MULTICOATED —stannann (rubber Coated) OJ FMIRGX 478.95 
with Adjustable Dividers Silver(csans) 11X80 325. 20X80 Call jyase7 59, 735K. 96. SOJUPMR SX 478.95 a 
s ‘ "24. 5 NEW 15x80 350. 7450XL 109. 8x40XL 109. 16x70FMTSX 529.95 
Repl. Die-Cut Foam 2-18x13x1" & 1-18x13x2 PRO SERIES pa oss SOM BS 
7X50. wa 115.9X63 170. 10x50 XL 115. 
JOGOWA 120, 1260we 129. POCKETS 7x35 (2000) 86.95 
: 8-26x50 180. 7x21 66.95 B20 6495 7x42 (4000) 139.95 
ULTIMA 8x22 89. 10x42 (4000) 144,95 
7X42 175.7x50 215. 1025W 102.95 8x40 BFL 209.95 
Silver with Foam............. (SAIS) ...79.95 Silver with Foam............ (CSN) 4995) | ee ee ee ac otertion: Tes sat EE UOTOLENS 
? 33 ‘ast £/5.6, Shor 
Black with Foam............ (CSALSB) 89.95 Black with Dividers .......(csacb) 59.95 ED GLASS SERIES 10x25 59.95 w/20 to 60x Zoom Eyepiece 2 Ibs. 11 02, een 
65x44 395, 95x44 395.  WEATHERMATICBLACK —Ton-1. 77mm 45° $89.95. a Spotting Scope with option. 
NEW MINI 10x42 239. TSN-2 77mm Strai ght 574,95 accessories. 
WITH RUBY COATING AUTO TSN-3 Flurite 45° 949.95 ee 
| .s x 8x22 Auto Fi 132.50 ‘ing Scoy 
8x21 69.95 9x25 79.95 to Focus TSN-4 Flurite Straight 914.95 cere eo 49,95 
TSN-1 399. TSN-2 385. (with purchase 
: e a of the re bet 5005.6) 
120 Square Format 6x6 film. 75mm 2.8 Viewing TSN-3 775. TSN-4_ 750. , 
Double the focal Lens. 75mm f3.5 Taking lens. ¢ Rapid Film 25x LER. 136.95 
indi © Waist-Level Fi 40x, 25x, ; 
length of your Advance Winding Crank. Waist Level Finder are Pater ™ 40000 “iene a PEC: ne 
Autofocus lenses! w/Focusing Magnifier and Sports Finder. 8x30 E 259.95 FIELDSCOPE 30x wa. et 17495 Power Star-8 P.E.C. 1499, 
© Works in AR. Includes Leather Case 10x35 E 284.95 Fieldscope 284.95 P 9 Classic 8 w/StarCoat 949. 
Mode on lenses S Fieldscope ED 499.95 Tripod Adapt 16.95 
and Strap CASE & USA WARRANTY fii. ohe Angle 344,95 Caf Wndw Mt GNCHN) 34.95 
and zooms with 7x20 Travelite | 63.95 Ey ance 554.95 
amaximum 9x25 Travelite Ill 79.95 Tai score WIALL MFR'S PACKED ACCS. 
8x23 Travelite Ill 74.95 78mm ED 
aperture of 4.0 re 10x25 CF Travelite Ili 89.95 Fieldscope 929.95 Discoverer 15x602m 173.95 
or faster Where critical focusing is desired Angle Fieldscope 989.95 gc.apaidobon 209,95 CameraAdapter 14.95 
© Multi-Coated 4 Elements in 4 Groups * A must for macro photography. wiCASE & USA WARRANTY Photo attachment 85x44 ED Audobon 409.95 Ca5¢ ffDiscoverer 19.95 
Available for: Canon EOS Nikon AF Constructed of all metal parts 7x35 Rubber CT 99.95 for Field Scopes 169.95 
, ' * Moves in 4 directions : forward, back- 7x50 Rubber CT 116.95 20-45xZoom = 144.95 11x80 290, 20x80 310. 
Pentax AF Maxxum i (Xi w/o power zoom) sare Vidhtandl lates cine tsGiaina tne 10x50 Rubber CT 119.95 15,20,30,40X Ea. 69.95 LYN 20X-65X_ 249.95 ca wi, 354,95 
des 9 8x40 Rubber CT 113.95 0X 76.95 50x EP f/Searcher 14.95 Miu ° 
for precision accuracy * Engraved scale 30x WA 126.95 a Ry Cones ares 
* Can be used with copy stands or 18" G49, 
$4 1 9% tripods. saci WiCASE & USA WARRANTY TOP RATED BINOCULARS cons RC w/t 14 hore 
% 8x20 Sportstar 94.95 e ¢ 
7x20) Call 9x20) Call  5-80+ 389.95, 
10x25 Sportstar 106.95 20x Spoter R/C 204.95 8x24 Call 10x24 Call New C55" Scope 649.95 
pe 
_SPPING INSTRUCTIONS ; 15-45x Spotter RC 294.95 12x24 Call 16x24 Call C60Rubber 149.95 
We now accept Discover Card. Personal checks welcome, will ship without delay. Name must be imprinted on check, also include address, phone, and —_gy32 Execulite 354.95 NEW ANGLE R.C. FULL SIZE C60R/C Zoom = 239.95 
a copy of major credit card or driver's license for reference. Shipping, handling and insurance additional. 14 day money back guarantee less shipping, 19,40 Execulite 374.95 SPOTTING SCOPES 735 Call 7x50 Call bs a 
with packing and blank warranty card, except film and paper. We ship UPS. Some items special order. All orders are subject to acceptance and verifica- 20xAngleR/C 239.95 8x40 Call 10x50 Call 
tion. Products in this ad are supplied with USA or Adorama's own exclusive warranty at Adorama's option. Copies are available upon written request. 15x 45 Angle R/C 329.95 12x50 Call 16x50 Call 
Products not accompanied by manufacturer's warranty are not eligible for rebates offered by manufacturer 823 Mountaineer 189.95 
D.C.A. Second hand dealer's license #802862. NYDCA #898591. Not responsible for typographical errors. Pictures are for illustration purposes only and 2x50 4 169.95 PolFilter#7x50/ 1070 14.95 irebird 
may not be exact. Prices effective till May 3, 1994 Lyle billet ’ _ Firebi 
10:25 Mountaineer 204.95 10x70HP wiCase 379.95 8x30Firebird|| 229.95 


Professional Film Temperature MAINTAINED at a Chill 55° 


AT ADORAMA WHEN IT COMES TO FILM, 
YOU CALL THE SHOTS. 


USA (Rochester), Great Saving: Respooled (GS), Direct Import (DI). YOU CHOOSE. 
And of course, whatever you order comes with Adorama's chill 55° quality film 
control — at no extra cost. 


LU! t ib 
AT ¢ iTS NGS! 
Al GREAT > >i 135-24 135-24 Proc. 135-36 135-36 Proc. 
Reloaded in High Quality metal cartridges, | | 
including several professional films other: ASA ei ae - Bee: eS 
wise not available Ekior (25) | 2.87 4.29 | 8.67 10.38 | 4.65 5.30 | 12.84 13.49 1M (25) 10.29 
ALL FILM GUARANTEED FRESH tkior (100) | 2.79 3.99 | 8.69 10.08 | 3.14 4.95 | 11.33 13.14 KR (64) 9.68 10.28 
When ordering please specify G.S. (Great Savings) Series Ektor (1000) 3.79 5.29 | 9.88 11.38 5.39 - | 13.58 ie BliteEA (50) 10.18 10.37 
ILFORD kop E FILM GA (100) | -1.89 3.19 | 7.98 9.28 | 249 4.15 | 10.68 12.34 Hite 6B (100) 8.98 9.98 
ete ale Pree a et ar 3 (20) | 249 875 | 858 ome | 319 ars | 1198 1204 q (160) 9.74 11.63 
HP-5Plus 1.79 2.29 5072 3.49 4.99 GC (400) | 289 4.05 | 8.98 10.14 | 359 515 | 1178 13.34 Ble ED (200) 9.77 11.48 
XP 1.79 2.35 GF (1600) | 4.79 5.19 | 10.88 11.28 | 5.99 659 | 13.99 14.78 KL (200) 10.99 11.64 
( RINT ‘ | 
ees Seo coe Special GA 36 50 Pack : | 127.49 199.95 | 536.99 609.45 ge ra 9.98 12.28 
4 (36 220 100" 135-36 Groat Sevings G5 135-36 w/Pro. Bulk 
35mm ASA Exp. Exp. = 120 ProPak Bulk ASA___DI Roch. 24 pe 100" 
PanF Plus (50) — 345 229 — 29,95 | rm 5) sas 18 - 
FP-4 1 - — 1.29 - _— — =. 
FP4Plus (125) 2.29 2.99 2.29 25.95 28.20 135-24 Proc. | GS | ee | 135-36 Proc. ey 64) 5.49.15 - 
MEI 3) (AQ, dO. Ge ee pad DI_Roch, | 24 36 R eR (64) 5.39.15 3.19 
XP-2 (400) 2.59 2.99 2.35 — 34.69 PHR (25) Ae eee cer Ls a ret at = 
fee ae 100) ae ae 2.12 25.69 29.89 VS (160) | 3.27 3.69/ 9.19 9.78 | 259 335) 369 4.79) 11.99 13:18 TORRES ayn oad 
Delta (400) 259 349 — — 35.95 T 135-36 _|135-36 Proc. 65 574-36 | 185-36 PP 135-36 PP Proc Bie | eal ges ace nace raced 
PanF (135-20) .70 YPH (400) | 5.49 5.99|13.68 14.18 | 2.99 3.99| 27.69 28.95| 68.64 69.90 ise stn een rine 2 
Delta 400 (135-20) 1.79 PPA (100). | 2.75 3.90/10.94 12.14 | - =| 1245 13.25) 53.40 54.20 (10) 789 = 
ILFORD SH PIB (400) |: 3.85 4.99/12.04 13.18 | - | 19.25 24.95) 59.95 65.90 fT (160) «BOBS a 
4x5 Per (400) | 5.55 5.65 /13.74 13.84 | | PD) (200) Ss«.95sB.63 = 
25100 PPC (1600) | 5.15 6.15 |13.34 14.44 | - =| 24.95 30.95) 65.90 71.90 PKL ~—««(200)='is.29—s«T. z 
FP4Plus (125) 12.49 47.49 (3207) 459.89 - 
sr (3 Tise Saas . ie Rie ee Ge 
5 f - 1 - 
ORTHO 12.49 — 120 120PP | 220 PP 100 smn ed Hea ars 


HO (ETA). 49 SS 


| j | a $0366 6496.55 . 
a ee ee OS 
35 tag) | 27a ais |naye uszs | ray say | sae SS The a 


| 315 3.20 [15.75 15.95 - - - 

(400) | 3.09 3.66 | 15.45 18.29 | 33.99 36.69 | 45.69 
3.19 3.49 [15.75 17.45 | 32.49 36.95 | - 

5325-100’ .....76.49 


PHR 
GA 
: ve 
VPS 

Super100 1.99 8.08229 1048 2.55 VHC (160) | 289 3.15 | 1445 15.25 
: Ve 
Super XG 400 3.46 9.55 441 12.60 3.93 VPH 
PPE 


SRG 160 3.19 9.18 424 = 12.31 2.79 
SRG-3200 6.29 12.18 7.59 15.43 4.92 


New li (50) 3.99 10.08 4.99 13.18 3.69 D Cc EPR (64) 
ied 30 5.45 4.99 = EPx (64) 
SRG 220 PP. 25.95 PRR (64) 


Chrome t PN (100) 
NeW 100 - - 279 679 4106 (VPS) | bpp (100) 
4108 (VPL) 15.49 70.95 | 28.95 - | 57.95 - ie {109} 
4111 (Vericolor Print) | 9.95 - | - - | 3295 146.95 ir tis 
New! Captiva, Single (10) 4112 (Verclor intrng) | 15.95 72.95 | 29.95 - 59.95 279.95 BT (160) 
Time Zero (SX70) (10)....... 4325 (Comm Inst.) 16.99 69.95 - - | 62.95 - PD (200) 
INS 4329 (VHO) 15.49 67.95 - | 59.95 FPL (400) 
88 Single (8) | 
665 Single (8 | 
New 667 Sin 
Pro 100 on (i 17.75 
olapan Pro 100 / G64 Twin (t 57.49 269.49 
Polapan Pro 100/664 Twin (20) 
ii 618 57.49 273.49 
POLO “pame ge 6121 (Or) 
“ RAR PR ae 6122 (EPH) 
ASA 24 w/p__36__w/p__120_135-36__ for Color Slide 3 
tie CY (100) | 1.79 7.78 | 1.99 10.18) 255 335 | EP. or ee 
yb A — (200) |: 2.20 8.29 2.49 10.68) — 3.90 
Folapan 5040036 7eaze. «= CCiC«40O)S | «255 864 | 359 M178 205 42s | GE RDE 28. 
57 7.95/ —  W — (1600) | 345 9.54 5.40 1359) — = — | Fujirvp 135-24..499 
Prochrome (1000)..... 37.4 G5 Realle 289 8.98 | 3.35 11.54 | 2.59 Neopan 400-24... 1.49 


Polacolor 64 56.75 / CS Realle (220)........6.45 Super G800 CZ 135-36 ........5.49 


rae SHEE ri mM 8x10 Bates as NICHE 1 Quick Snap (125) | 2.05 2.57 | 8.14 8.66 | 1.69 2.25 ve ue 
. i 45) wnensene 359. : : [Proc. Proc. wfflash.. x (400) | 2.05 2.56 | 814 8.65 | 1.85 2.29 . I. 
2 12,85 009 (5) anne 328, zw 28 Panorama. THX (100) | 219 262 | 8.34 B71 | 1.75 2.29 11.08 11.88 
"¢ ) 35mm wee RF (50) | 3.35 6.25 3.99 6.99 Waterproof ......10.79 TMY = (400) | 2.25 2.76 | 8.34 8.85 | 1.90 2.49 11.24 12.03 
JTOPROCESS SYSTEN N LIDE FILM = 3p (100) | 2.25 4.99 | 3.49 6.40 New! Panorama m (0) ) - -| - -| - - 11.93 12.73 
35mm Power Processor 248.95 135-12 135-36 Ry (400) 479 7.78 | 5.75 8.85 wiFlash 135-24......17.95 tr (Copy) | = = | = a 13.08 13.38 
35mm Auto Processor 94,49 Polagraph(HC) 9.69 ~ = F rp — | | 
Illuminated Slide Mounter 29.95 Polapan(CT) 8.89 13.59 5 190. 3 : 
Slide Mounter 15.49 Polachrom(CS) 8.89 13.29 F 135-36 _120_G5.135-36 220 100 
Slide Mounts (100) 5.95 HCPlichr(HCP) 10.39 — RP (50) | 6.15 3.60 | 4.99 845 © 74.95 
Vivitar Slide Printer 89.95 Polablue(BN) 10.49 — RP (50) | 449 3.49 | 3.99 - 69.99 
R E TE ; RIP (64) | 6.39 3.69 | 499 - 69.95 
Kodak Ea. .99100 pcs. 93.95 12 24 36 «ROP (100) 5.49 3.23 4.39 7.75 71.99 — aril 
Fae RETA eracey eG: 2a8 Usa AN ome maa Oped 70 SN | oe oS PXP. (125) = = | 1270 1389 | 2849 20.49 9 
pes 200 159 2.15 2.39 TXP (320) | 12.89 13.49 | 28.49 28.49 
Metal Ea..34100 pcs. 32.95 400 1.892145 3.19 NewRSP (1600) | 899 == | = = = ™ = — (400) | 1.89 2.39 - = - = 30.75 
BULK LOADERS M bed (10) | 389 2.40 - 549 3839 TMX (100) | 2.09 2.45 | 104s 11.99 - - 27.85 
TELSOR Bulk Loader 9.95 Film Leader Retriever 4.95 NIP (160) - 282 | - | sg TWY (400) 2.19 251 10.95 12.55 - - 30.89 
WATSON Bulk Loader 14,95 Cassettelabels(25) 2-50 WHG = (400) | 4.50 3.19 - 629 - TP (Cy) | 395 435 | -M ee = 
LLOYDS Bulk Loader 16.95 pa’ chiets jumbo 0) 17:95 Neopan (400) | 2.69 2.009 | = = 3250 | 100 2.08 7.99 
Alden Bulk Loader 23.95 Cordura Film Guard (60) 29.95 _Neopan (100) | 1.99 1.99 (1600) 135-36......... 345 200 2.43 
OUDwkotng =| 8 - - | 3m O- lees fase ss gg aS 
T Fil 4002.59 8.68 
| 4x5 4x5 | 8x10 8x10 PX (4147) - 45.49 86.95 
AGFACRON GFAPRINT | 10 30 10 30 400. 2.75 10.94 HK (4164) | 1349 = 49.95 45.49 85.30 
RSChrome 135-36 12 Print. 135-36 120 200 3.07 11.26 TMX (4052) 13.49 39.95 52.95 44.49 - 
RS50Plus 5.15 3.35 XRG100 3.49 - RVP (50) | 16.99 75.90 | 62.99 292.00 | 400 3.45 ‘ TMY (4053) 1370 = 53.95 46.69 = 
ne itr Plus oe ane Riana a a RFP (50) | 14.49 69.95 56.95 259.95 11.64 $0339 (DUP) 29.95 = - 99.95 ee 
I + S400 4. + RIP (64) | 14.95 66.30 | 54.95 257.95 Copy (4125) 18.95 - 69.95 - 129.95 
Rafaman 25-100400 (136SEK) esas iaD...zao WR (100) | 14.95 69.95 | 56.95 259.00 Super X(4142) | 2495 = = - - 
Agfapan 100-400 (97 ft.) .. "95 NSP (160) 20Sh. | 24.45 - | 49.95 - | 100 3.49 6.99 Ortho(2556)— = - 495 100 Shit... 116.49 
Triade Ultra- Optima-Portrait 36 exp. WLP (160) 20Sh. | 24.45 - | 49.45 - ‘3 HIE (4143) 37.29 - - - - 
Fuji Quick Load (RDP ......49.89 0 RVP ose 52.89 TR (4415) i: Oa = 94.99 cs 


ADORAMA'S ADVERTISED PRICES INCLUDE ALL MFR. ACCESSORIES & ARE FULLY WARRANTIED. SHIPPED PROMPTLY 
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While camping at Yosemite in September, 
1993, Sebastian Pearson discovered this 
amazing photographic opportunity at 
Vernon Falls. The falls were to the right of 
the frame, creating a fine mist across the 
gorge in front of the subject. The rainbow 
was created between the fine mist and the 
thicker mist, which a polarizing filter cut 
right through in the lower half of the 
picture. To give an idea of perspective, the 
tree across the gorge measures more 
than 150 feet in length. 


Nikon N8008, Tokina 28-80mm f/3.5-4.5, 
Kodachrome 64, % sec. at f/5.6 


State 
of the 


art 
is our 
state of 
mind. 


At Minolta, we define state 
of the art as the point where you 
have total control of your own 
personal vision. 

Minolta’s new 700si is one of 
the most intuitive, precise SLR’s 
ever. It thinks and reacts like a 
serious photographer. With Expert 
Intelligence and honeycomb 
metering, it 


evaluates your shot, then chooses 
the perfect exposure—even for 
landscapes or high-contrast scenes. 
Its autofocus is the most sensitive 
yet on any Maxxum®-—so sensitive 
it can even focus on a cloud. Plus, 
the optional 5400 HS flash gives 
you the world’s fastest sync speed 
of up to 1/8000 second. 

Feedback pops up automatically 


in the viewfinder, yet final creative 
judgment is up to you. Because the 
700si lets you switch effortlessly 
from automatic to manual, with the 
finesse of a fine sports car. You can 
even access your own personalized 
settings with the memory function. 


At Minolta, our state of mind was 
to create a truly interactive camera 
that gives you total control and total 
creative freedom. And that's what 
makes the 700si state of the art. 


For more information write: Minolta Corp., 
Dept. CR-19, 101 Williams Drive, Ramsey, NJ 07446. 
©1993 Minolta Corporation. 
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Now, catch what might otherwise 
go unnoticed. 


on Se Presenting Kodak’s sharpest Ektachrome ever. New Ektachrome Elite 100 with the 
i "finest grain of any 100-speed slide film. For outstanding color accuracy. And details 
A Kodak Moment. so sharp, nothing will go unnoticed. Not even a chameleon. 


